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the softer silhouette... 


the fashion loole of the coming seasons interpreted 


by beau monde’s stylists, sculptors and artists who 


always have their fingers on the pulse of fashion... 


all MON 


MANIKINS are created by KORRECT-WAY 
Division of American Fixture © Mfg. Co., St. Louis, Mo. 








Choose from Our Greatest 
Christmas Line ever... 


ie Show! 


and it's read 


ES 


WALT DISNEY’S GREATEST .. . “PETER PAN.” Com- 
plete store-wide promotion available. Exclusive te on 
store in each city. 


Some of our Major Aftractions...to fit Any Store...Any Budget 


WALT DISNEY'S "PETER PAN" 

TOM CORBETT ...SPACE CADET 
RUDOLPH THE RED NOSED REINDEER 
FROSTY THE SNOW MAN 

WHITE CHRISTMAS 

TOYLAND PROMOTION 


“THE LITTLE HOUSE” DOLL PROMOTION 
Inspired by Walt Disney 


NEW LOW COST MECHANICAL ACTION SANTAS 


\ 4 NEW AND EXCITING CIRCUS PROMOTION 
FROSTY THE SNOWMAN, 42” high, 18 


wide, 17” deep, made of sturdy flat WLS ¢ ‘ : : : 
Crystafoam. This well-known character is ‘ f 300 Display Attractions Available 
finished with interesting dimensional 
touches, such as buttons, pipe, broom, etc. 





TOM CORBETT SPACE CADET. The cleverest 


GF, 
attraction of 1952. Be sure to see it—com- 


-wi ti ilable. 
plete 'store-wide promotion oveler 12 PIECE CLOWN AND CIRCUS SET. Life-size Clown and Circus Animals on sturdy 
cut-out corrugated stock. Teeter-totter and Clown with mechanical action. In eight 


ASK OUR REPRESENTATIVE if CALL tee NO OBLIGATION oil colors. A terrific value—$210.00 with background. 


vw eee”™” — (2/i¢y Wy L STENSGAARD AND ASSOCIATES, INC, 


catalog 346 N. JUSTINE ST., CHICAGO 7, ILLINOIS 
\ A Specialists in Merchandise Pr tation + D ‘ation + Displays + Exhibits 
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CONTENTS 


Editor's Comment . 


Sell More At Less Cost By Dramatic Display 
By Trowbridge H. Stanley . 


An Easy Formula For Versatile, Colorful, Displays By Kim Hoffmann and 
Stephen Heidrich 


By Virginia Roehl 
By Albert C. Smith 
By Shirley Ware 

By Michael Scott 
By Eleanor Taylor 


New York Display Scene 

Display Keys Promotion Of Miracle Fibres 
Fads And Fancies Enliven Chicago Displays 
Interior Displays Sell Back-To-School Theme 
Summer Hits Its Stride In Los Angeles 
Promotions Coming Up! By Louis Gehring 
Creating Displays For ‘The Big Top" - 

Easily Built, Low-Cost Units For The Smaller Store . 

Famous Fathers On Display . 

Florist Finds Display Pays Off 
Display . .. On And Off The Record 
Market Week Highly Successful 


Waste Area Becomes Selling Display 


By Marie Hosfield 


Versatility Plus 
Editorial : 
Follow-Through With mee 


Trade Personalities 


By W. L. Stensgaard 
By Jim Tupper . 

Display Ideas - ‘ : 

Dromatic Treatment For New Showroom 
Reminiscing ? . : . , 
The Display Parade By Jim Tupper . 
Contest Report 


NADI News By John F. Bowman, Jr. 


ses 
PUBLISHED BY 


THE DISPLAY PUBLISHING COMPANY 


407 EAST EIGHTH STREET, GARFIELD 2050-2051, CINCINNATI 1, OHIO 


OUR NEXT ISSUE 


United Nations Day is coming up 
soon, and many stores will want to use 
tie-in displays; a special feature in the 
August issue will suggest ideas . . . 
Another article deals with the splendid 
use made of display by International 
Latex Corporation . . . other features 
will report on display in leading cities 

. In the mail August 15. 


THE COVER 


This charming display is the work of 
Winston Jones, Franklin Simon & Co., 
New York City .. . (Photograph in full 
color by Virginia Roehl Studio, New 
York City.) — 


EASTERN OFFICE 


47 West 57th Street, New York City 19. 
Phone Plaza 3-5989. 


SUBSCRIPTION RATES 


Published monthly at $4.00 a year for the United 
States, Canada, Pan-American Countries, 
Philippine Islands and Spain; all other $5.00 
a year. Canadian and foreign orders payable 
in U. S. funds by International money order 
or New York bank draft. Single copies 40 
cents. Send all subscription orders direct to 
the publication office at Cincinnati. Changes 
of address must be reported at least two 
weeks in advance of effective date; other- 
wise missed copies cannot be supplied. 
Entered as second class matter September 20, 
1922, at postoffice at Cincinnati, Ohio, under 
act of March 3, 1879 


Member 


) 


Audit National 
Bureau of Association of 
Circulation Display Industries 


Pass This Issue Along 


You get the most value from DISPLAY 
WORLD when you share it with others. 
See that it reaches other executives of 
your organization and the members of 
your department. 





tucked away beneath noisy, crowded Seventh Avenue 
... the showroom of D. G. Williams, 
manufacturers of the mest beautiful mannequins in the world. 
Each season Dot Williams unveils a display fantasy 
to launch her new line of Mary Brosnan mannequins... 
Dot Williams—First Lady of Display—has done it again...” 


This season DOT’S JEWEL PAGEANT—The show you gotta see! 


498 Seventh Avenue, New York 18 - Dot Williams, president 
Mary Brosnan Mannequins + Pacific Promotions - Patina Products® 





THE GREATEST SHOW ON EARTH 


RINGLING BROS. ee 


BARNUM and BAILEY PROPS and 
Combined Shows See, FLOATS 


DRAPE IT! 
SHAPE IT 


COPY ANYTHING WITH THE "Celastic" and 
TINFOIL METHOD! 


LIGHTWEIGHT BEYOND BELIEF! SLA 
AND COSTS! IT'S UNBREAKABLE A 


eo os 
NATIONAL DISTRIBUTORS—U.S.A. AND CANADA 
B {| we DISPLAY AND ALLIED INDUSTRIES 
Z- 
en Walters inc. 


SH 
ND 


125 WEST 26TH STREET, NEW YORK CITY 1 


*Trade mark of The Celastic Corp 
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Bast for ports wear 
BYRD UTILITY JACKET 
flame zip bs 

dail sf wo 


29.5 


7 ee, Se 
Auto Seat Covers 


+ beautiful ploid fibre 
+for coach or sedans 


Town Wise - Travel Perfect 


Summer Fleece 


sumenereneht sod 
white, green or Moc 
ideal bot com crcmingy 


for any size store 


_ Machines are engineered and designed in 
several models to fit the requirements and purses of all who sell 
merchandise at retail. In villages, towns and cities, the infor- 
mation-giving signs from the Line-O-Scribes have sold many 
million dollars worth of merchandise since 1930. Merchants 
with the largest department stores and chains with the most 
branches profit proportionately to the individually owned 
store, thru calling attention to . . . and telling about their 
merchandise, to each and every person who enters their store. 
A combination of the best value and the lowest price can 
remain unnoticed until advertised at the point of customer 
contact. Additional sales are created and business is not lost 
to competition when merchandise is completely described and 


priced. 


May we send you our complete Catalog M50 illustrating and 
pricing all models of the Line-O-Scribe Sign Machine? . 
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FWEST WHITE deoADC.onys 
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3984 Avondale, Chicago 41 AML 











THANKS 


to everybody in display 


for a successful Market Week 


from all the members of the 


PROGRESSIVE 


NATIONAL ASSOCIATION KM) ! of DISPLAY INDUSTRIES 


MERCHANDISE 
PRESENTATION 











DISPLAY WORLD 





Profit Production Through Cost Reduction 


Shown here is the Printasign-Multilith combination, 
side by side . . . an unbeatable “twosome” in ac- 
tual operation at McLellan’s headquarters in New 
York City. 

Multilith masters by Printasign in minutes with- 
out messy typesetting, makeready, lockup and re- 
distribution of ink-stained type. 

Signs by Multilith at the rate of 100 copies per 
minute. 

Actual production of the unit with one operator 
has exceeded 40,000 copies of all kinds of signs 
in 10 days normal working time without any over- 
time whatsoever. 


REYNOLDS PRINTASIGN CO. 


608 SO. DEARBORN ST. * CHICAGO 5, ILL. 


JULY, 1952 


No other process can match these results, which 
are the natural consequences of mechanization. 


Printasign eliminates 22 costly and slow hand 
operations. Multilith adds automatic feeding, power 
inking and duplication. The overall result is a pro- 
ductivity of many times other processes and a labor 
saving of not less than 35 in payroll and over- 
time costs. 


The efficiency of this operation is only another ex- 
ample of McLellan’s hard hitting progressive man- 
agement, whose achievements include a doubling 
of net sales and net profit in the 10 vears between 
1941 and 1950 and a further expansion to in ex- 
cess of 61 million dollars in sales in 1951. 


BEFORE YOU 
INVEST... 
INVESTIGATE 








1/8” and 3/16” Tempered 
Masonite 
Smooth both sides 


3/16” holes, 1” centers 
From stock — sheets 48” x 96”, 
6 sheets per carton. 


Special — sheets up to 48” x 144”, 
perforated to order. 


NEW 
FLEXIBLE! 
INEXPENSIVE! 
Above patterns are also 


available in 
1/10 inch fibre board. 


Hs K 


(Perforated Masonite) 


DISPLAY BOARD 


H & K Display Board is accurately perforated 
in Duolux tempered Masonite and will receive 
any standard fixtures on the market. Our 69 
years experience in perforating also permits 
us to furnish a wide selection of patterns of 
other than round holes for varied disploy and 
ornamental uses. We can perforate practi- 
cally any material available in sheet, coil or 
plate form, such as metal, plywood, plastic, 
fabricoids, etc. : 


1/4” Tempered Masonite 
Smooth one side 


eee eee eeeeeeeeee 


eeeeees 


9/32” holes, 1” centers 
From stock — sheets 48” x 96”, 
6 sheets per carton. 
Special — sheets up to 48” x 144”, 
perforated to order. 


SCHECHTER EEE HEHEHE ROSE EEE 


Ask us for our Display Board Prices 
and a copy of Catalog No. 62 which 


gives full information on patterns 


SOSH ERE EH ERE EEE 


available 
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5681 FILLMORE ST., CHICAGO 44, ILL. 
114 LIBERTY ST., NEW YORK 6, N. Y. 





Hundreds of Patterns 
available — in metals, 


plastics, masonite, etc. 


1/8” Round, 
3/8” Centers, 
Straight 


~~ 
7N 


3/32” Round, 
.265 Centers, 
Diagonal 


7, 
7 


3/32" x 1/2" Herringbone 


1/2" Square 
Diagonal 
11/16" Centers 


Db SUP LAY 


2/10” Square, 
1/2” Centers, 
Straight 








YES, BREATHLESS BEAU 
DISTINGUISHES THESE © 
EBRATED “SHINY BR 

CHRISTMAS BALLS 





, ‘ : . . j 
Pe At iia ss Meticulously formed and rounded, 
a . . ie equalled beauty is attributed to their di 
f y' ty 2 of line and flawless color. “Shiny Brit 


Fs, b have that extra refinement that lef 
FShiny Brite mirror-brilliant balls have \ added quality touch to holiday displa 
ya. thousand and one uses. Available in : year after year growing popularity i is ¢ 
_@ myriad of iridescent pastel colors, sive evidence of their value superic 

| with gleaming silver, corrugated, ‘eb a 
reflector type caps and metallic hooks. ; Py 
WE GUARANTEE DELIVERY. : o 





PRICES ON BALLS 
Diameter 
1”.......$3.00 Gr. 
a: aoe ee or CHOICE OF COLORS: 
27%". ee .$1 8.00 Gr. ®@ Midnight Bive ® Surprise Pink 
3%". ee $24.00 Gr. © Chartreuse ® Shocking Cerise 


5”... .$1 3.50 Doz. ® Orchid ® Natural Gold 
© Turquoise ® Royal Purple 


© Coronet Red © Emerald Green 
© Fuchsia © Silver Glow 


ES * METALLIC FOIL PAPERS 
FINE SATIN RIBBONS coe” tyrone cee 


For Display and Gift Wrapping = ° Tvrqvoise © Emerald Green 
® Coronet Red © Midnight Blue 


100-Yd. 1000-Yd. _ « Silver Glow ® Orchid 
No. 2—"”A6” $1.00 $9.00 ° Fuchsia ® Light Blue 
No. 3—%" $1.40 $12.75 ° Copper ® Bottle Green 
No. 5—7" $1.80 $16.50 26” WIDTH 
No. 9-1” $3.00 $28.50 
25-Ft. Roll....... 


50-Yd, 1000-Yd. 
‘ai ekcate< b60s |< 902.20, 200 ROB...) .:.. 


No. 120—-4%4" $4.00 $72.00 300-Ft. Roll........ 15.00 ART R. COHEN COMPANY 
: AN colors available, that harmonize and (Write for prices on larger quontities) ; : 
2 h with the metallic foil papers and Bn 5 Modern Display Equipment 
? ; : 810 Penn Ave. Pittsburgh 22, Penna. 














GROWING BIGGER EACH YEAR! 


You'll want to participate in the 


THIRD ANNUAL 
DISPLAY WORLD INTERNATIONAL 


DISPLAY CONTEST 


The success of the 1951 contest is best indicated by the 3,262 
entries which were received from all over the world. We are 
confident that the recognition of the world’s finest display skill 
afforded by this contest will have a definite influence in obtaining 
more attention to the importance of display in retail merchandising. 
This Third International Display Contest — with 309 awards — 
will continue to prove an incentive to still better display throughout 
the world and to reward outstanding displaymen with tangible 


evidence of their ability. 


It is our belief that this recognition of 


meritorious work will benefit the entire profession, and we view it 


as one of our obligations to the field we serve. 


invited to participate. There are no restrictions. 
Top awards will be beautiful gold, silver and bronze plaques, and 
there will be gold, silver and bronze medals presented in each of 98 


classifications covering every type of merchandise. 


All displaymen are 


In addition, a 


gold medal will be awarded each month for the best display entered 


in the contest during that month. 


309 awards. 


Thus there will be a total of 


Every displayman, no matter where, is invited to participate in this 


contest. 


There are no strings attached, no entry blanks, no slogan- 


writing; nothing is required but good displays. Read the rules care- 
_ fully and get your entries started today ... and keep them coming. 
The more entries submitted, the better your chances for interno- 


tional recognition. 


CLASSIFICATIONS 


. Women's and Misses eve- 
ning wear 
Women's dresses. 

. Women's sportswear. 
Women's coats, suits 
Furs 
Bridal display 

. Lingerie. 

Millinery 

Women's footwear 
Women's hosiery. 
Handbags, umbrellas 
Women's gloves 
Jewelry 

. Women's handkerchiefs 

. Corsets, surgical garments 
Women's bathing suits 
Cosmetics, perfumes, etc 
Children's apparel 
Children's footwear 
Children's hosiery 
Infant's wear. 

Men's clothing 
Men's shirts 
Men's neckwear 
Men's hats 
Men's shoes 
Men's socks 
Men's underwear. 
Men's swim suits 
Men's sportswear 

. Men's toiletries 
Men's robes 

. Men's evening wear 
Men's gloves. 


35 
36 


37. 


38 
39 
40 
4| 
42 
43 
a4 
45 
4 
47 
48 
49 
50 
5! 
52 


67 


Yard goods. 

Notions 

Linens, bedding. 
Furniture 

House furnishings 
Paints. 

China, glassware. 
Silverware. 

Toys 

Luggage 

Sporting Goods 
Musical instruments 
Radios, television sets 
Gift novelties 

Books 

Stationery 

Greetina cards 

Drugs 

Tobacco, smoking 
equipment 

Groceries 

Candy 

Liquor, other bottled goods 
Refrigerators 

Ranges. 

Laundry equipment 
Lamps 

Electric and gas appliances 
Vacuum cleaners 
Kitchen equipment 
Garden tools and 
equipment. 

Hardware. 

Automobile showrooms 
Automobile accessories 
and equipment. 


68 


69. 


70 
71 
72 


73. 
74. 


75 
76 


77 
78 
79 


. Showcards, 


Florist display 
Photographic equipment 
Optical goods. 

Exhibit booth. 

Exhibit display 
Institutional display. 
Civic display 

Christmas interior 
Christmas facade and 
marquee. 

Christmas window display. 
Floats 

Showcards, pen-lettered 
machine-iettered 
Showcards, hand-lettered. 
Banks and other service 
institution display. 

Travel display 


. Animated display, interior 


Animated display, window 


. Anniversary display 


Valentine Day display 
Easter display 
Mother's day display. 


. Cotton Week display 
. Father's Day display 


Independence Day display 
Thanksgiving Day display 


. Style show setting 


Interior ‘shops’, such as 
"Town & Country", ''Bud- 
get", etc 


National advertiser's display. 
. National advertiser's display 


. Miscellaneous 


Mail Your Entries to Contest Editor 


DISPLAY WORLD, 


10 


CINCINNATI, 


oo displayman in ™~ world ee enter this contest. It is 
o DISPLAY WORLD. 





an entries must be - displays med during the year 
1952. 


Entry is by means of one or more unmounted black-and- 
white glossy p y 8 x 10 inches in size. 
As many entries may be made as desired. No entries will 
be returned. 

Each photograph must be clearly marked on the back with 
the name of the entrant, store, city, and contest classifi- 
cation. Example: “John Jones, Dexter & Sons, Kansas 
City, Mo. Classification No. 74”. 

All entries become the property of DISPLAY WORLD. 

All entries must be sent to Contest Editor, DISPLAY 
WORLD, Cincinnati 1. 

Entries may be submitted at any time. All entries re 
ceived during a given month will be judged for the 
monthiy gold medal award for the ’ peel of the Month”. 
The contest ends December 15th, 1952 





. The entry judged best in its classification will receive 3 


points and a gold medal; second best, points and a 
silver medal; third best, 1 point and a bronze medal. The 
entrant who receives the greatest total number of points 
will be awarded a gold plaque, suitably engraved; the 
one receiving the second great total number of points 
will receive a silver plaque; the third greatest total num 
ber of points will be awarded a bronze plaque. 

Each photograph entered will be eligible for only one 
classification. 

Judging for the annual awards will be done by an out- 
standing board of well-known display authorities. Their 
decisions will be final. 

Judging for the monthly “Display of the Month” gold 
medal award will be done by the editorial staff of DIS. 
PLAY WORLD. Their decisions will be final. 

In case of a tie, duplicate awards will be made. 


OHIO 


DISPLAY WORLD 











TOPS FOR VALUE — BEAUTY — UTILITY 


FASHION TOPPER 
Never before so graceful, so 
perfectly shaped a top for the 
display of all wearing apparel. 
Fits any stand. Strong, solid, 
crystal clear Plastic. Satin 
Smooth! Diamond luster! Will 
give your windows and interiors 
a luxury note never before 
achieved. Low priced. Top Qual- 
ity. Order today! 


#160 ADULTS 25 
+140 TEENS $ 
+120 KIDDIES each 


Less than 6 @ $1.50 each. 





sporTstints 


SWAN TOPPER 
Beautifully contoured, magnificently constructed to drape-display all 
wearing apparel. Fits any stand. Heavy duty, smooth as silk, sparkling 
clear plastic. Nothing to replace or wear out. An elegance and variety 
in window and interior display at your fingertips. Fantastically low 


priced. Order today. 
=165 ADULTS 75 
=145 TEENS $ 
=125 KIDDIES each 


Less than 6 @ $2.00 each. 


MAIL YOUR ORDER NOW FOR IMMEDIATE DELIVERY 
FREE! Write for complete 1952 Catalog! 


BELLEROSE, NEW YORK 
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FREE! Send for your sample of ver- 


) : , : lete 
BEAVER BOARD, available in : | soieiiaiatie toord on ni 
several lengths and thicknesses, : j rena 7 ) 
| board can solve many of your display 


' | | i i , care of 
It's light, exible and wesc pre sm or 
Can be used as is, or — a a 
by painting or any other process. oe 
Holds tacks, staples. 


cuts cleanly, easily into any shape. 


CERTAIN-TEED PRODUCTS CORPORATION 


ARDMORE, PENNS YLVANIA 


ad -leed Export Department; 100 East 42nd St., New York 7 wy 
ss ice tcc 


* Beaver Board is g registered trade name of 
CERTAIN. TEED PRODUCTS CORPORATION. 


Quality made ( ertain ... Satisfaction Guaranteed {" is @ brand name and should not be construed 
— — os a type of fiberboard. 
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Most display men are aware of this fact — that sign 
printing machines are a ‘‘must’’ in today’s 
merchandising picture. 

Our suggestion above has to do with getting the 
right machine for your needs. Before you buy, 
make it a point to get all the facts on all the differ- 
ent makes available. Compare them in terms of 
original cost, simplicity, speed and ease of opera- 
tion, flexibility, durability, lasting economy. 

Our motive in this is simple. When a complete 








Before you invest... 
INVESTIGATE 


See the one and only 
Showcard Machine 
before you buy 
sign-making equipment 





1932 





A 





analysis is made, we're satisfied you’ll want 
Showcard Machine. 

Here are just a few Showcard Machine advan- 
tages — low first cost; complete flexibility of type, 
layout and colors; performance assured by the 
only guarantee of its kind in the field. Let us give 
you the facts and we'll rest our case. 

A letter or a post card is all it takes. Why not 
write today — before you buy any sign printing 
machine. 


Showcard Machine Model A, 
one of several models which 


answer all requirements. 








ae er ect Compliment 
lo Dini, Quality ae 


Smart. yet conservative. Zem Nu Style Ribbon Frames 
were the only logical choice to compliment the 
exquisite bridal gowns, footwear and table accessories 


recently displayed at John W. Thomas & Co., Minneapolis. 


Using the theme. “It’s Bridal Time at Thomas’ ” 

Mrs. Patricia Plant. display director, created the 

series of distinctive window displays shown on this page. 
Zem Nu Style Ribbon Frames. with their dimensional. 
free-flowing. yet regular lines, add the final touch 

of femininity to series of trims that are the 


ultimate in smart, high-fashion displays. 





Lightweight . . . dimensional . . . functional . . . 
unchallenged for creativeness and individuality, Zem 
Ribbon Frames are exclusively yours in your city to build 
smart, modern displays — displays that give an air of 
distinctiveness and sophistication to fine 


merchandise displayed on or near them. 


See your G-W salesman or write for full details today. 


Sold re sively by 


inptons thine le 
Arrison - a G her ompa n Y 


2018 Washington isitiai Si. as 3, Who. 
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Dramatic, free-standing displays such as_ these 
are simple and easy to erect using “Module Type” 
Deca Poles. Because of the modular construction 
of the poles, Deca Pole displays can be erected 
anywhere you have a floor and a ceiling, or the 
equivalent, such as a ceiling and a counter top or 
ledge. Deca Poles accommodate ceiling heights from 
31 in. to 25 ft., and even at Pogue’s where there are 
unusually high ceilings, Deca Poles were used with- 
out any alterations. 

With Deca Poles, free-standing island displays 
and post trims can be erected right on the selling 
floor, in the “difficult corners”, or facing a bank of 
elevators — thus taking full advantage of display 
areas that would otherwise be impractical to use. 

Deca Poles are economical too. Many users are 
convinced that évery Deca Pole they buy pays for 
itself in terms of material and labor costs saved the 
first time it is used. Furthermore, Deca Poles can 
be used over and over again in future displays. 

Prove these facts to yourself. Give Deca Poles 
a trial in your display department. 


Pogue's — Cincinnati 


SULY, 4952 


Deca Poles Support 
Clever Backdrop for 
White Sale Displays 
at Pogue's, Cincinnati 


A clever backdrop with a dramatic punch added 
new sales appeal to a recent series of white sale 
window displays at The H. and S. Pogue Company, 
Cincinnati. In each display, W. S. Grover, display 
director, mounted multi-faced blocks which spelled 
the word “SALE” on four “Module Type” Deca Poles 
and tied a large white sheet to the poles beneath the 
blocks. Not only did the sheets act as a display 
background in the open back type windows, but 
this clever and unusual background attracted atten- 
tion and stopped customer traffic. 


Order a Deca Pole “Store-Test’” Set Today! 


The best way to measure the value to you of the new 
“Module Type” Deca Pole is to “store-test” it in your own dis- 
play department. To help you do this, we have prepared, as 
a package unit, two Standard “Module Type” Deea Poles with 
an assortment of accessory fittings sufficiently complete io en- 
able you to fully explore the possibilities of these dramatic 
display props at a relatively small cost. The complete set 
consists of: 


> 


~~ Sasssuss 


Ne 


MNRNNNh 


e Hooks. Price, per dozer 2. 
Total 16 pieces, all in ice blue baked enamel finish. 
for the complete Deca Pole “Store-Test” Set 


CN 


To accommodate ceiling heights over 12 ft. 6 in. extra 30 in. 


modules are available at $2.75 each. 


GARRISON-WAGNER CO. 


2018 Washington Ave. St. Louis 3, Mo. 
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"Cut your coat to fit your cloth" runs the old adage, and it might 
quite accurately be paraphrased to "Tailor your displays to fit your 
clientele." If ever a dramatic case history were needed to prove the 
wisdom of this it can be found in Philadelphia, where that city's 
branch of Russek's just closed after a bit less than three years opera- 
tion. Among several good reasons advanced by local retailers for the 
failure to make the grade were such comments as theses "The store's 
windows were too dramatic for conservative Philadelphia"....."The 
windows were too New Yorkish, too glaring, although beautiful and 
costly." All of which simply emphasizes the basic principle which most 
displaymen understand: Know where your store fits into the retailing 
picture, know thoroughly your clients and their wants and needs, and 
slant your displays accordingly. cceccece 


Occasionally around the tenth or twelfth of the month DISPLAY WORLD 
receives two or three letters from subscribers who want to know why 
they haven't received their copies for that month. The answer is 
simple: DISPLAY WORLD is published on the fifteenth of each month and 
is not pre-dated; for example, this July issue goes into the mail on 
July 15. Depending on their distance from Cincinnati, subscribers 
should receive their copies a few days later. (One subscriber in 
Hawaii even has his copy sent by air mail each month.) Only when the 
regular mailing date falls on a week-end is the schedule changed;then 
the magazine goes into the mail on the last business day before the 
fifteenth... 


In this column last month we mentioned something of the require- 
ments for displaymen in Switzerland, and several people have written 
in to askmore about display in that country. For one thing, the Swiss 
have a national display association (Association Suisse des Decora- 
teurs-Etalagistes), with 15 local sections which stimulate professional 
interest in their own areas through training courses, competitions, 
research work, and social evenings. The association serves as an 
employment agency for members, provides free legal advice, has set up 
a relief fund for displaymen in need, provides member insurance, has 
established a minimum fee for display consultants, and gives special 
attention to placing young displaymen in positions abroad so they can 
improve their ability and knowledge of languages. Truly, the Swiss 
displaymen set a fast pace for the rest of the world, both in the 
quality of their work and the seriousness with which they take their 
professions ..<.« 


Anything that bears witness to unusual interest in display is of 
course welcome news here at DISPLAY WORLD, and so we are glad to pass 
along word that the Los Angeles Public Library has ordered a total of 
15 copies of our new textbook,"Dynamic Display." The library started 
out with a single copy, then ordered 14 more a few weeks later. It's 
a nice tribute to the profession when a library of this size wants 15 
copies of a display textbook on its shelves.... 


This issue marks an anniversary for (Continued on page 66) 











NEW, ENLARGED 


Display World 


The newly enlarged, cloth bound binder 
for your copies of DISPLAY WORLD is 
now available. Maroon, with title in gold, 
the binder opens flat as illustrated for 
easy reference to the pages of any issue. 
Copies can easily be inserted and removed. 


a _ nr. 


MAKES YOUR COPIES OF 
DISPLAY WORLD MANY 
TIMES MORE VALUABLE 
@ Easily holds 12 copies 
@ Keeps copies clean 
@ Handy for reference 
3” each postpaid 


Exchange regulations permit the acceptance 
of orders for the UNITED STATES ONLY. 


DISPLAY WORLD 


CINCINNATI 1, OHIO 
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Are you protecting 
your displays the 


MODERN INFROPAKE WAY 


like this? 





or still trying the old-fashioned way like this? 
The left window has a plastic shade... 
the right has been coated with INFROPAKE 


You've always wondered why there wasn’t a TRANSPARENT 
coating for your windows to stop FADING—HEAT—GLARE... 


NOW IT’S HERE! It’s SENSATIONAL! It’s INFROPAKE! 


This amazing liquid plastic developed in the U.S. Air Force 
Laboratories will protect your windows from the sun while 
permitting FULL VIEW of your displays. Your windows are a 
‘proffered palm to your customer. Don’t have them “gloved” 
with awnings, shades and blinds! 


DON’T DELAY! 


INFROPAKE’ “=” 
| TODAY! wa 


by franchised dealers 
throughout the country 
REGIONAL DISTRIBUTORS 
ortheastern States Central States 


N 
CONTROL MATERIALS CORP TRANS-WORLD INDUSTRIES, INC 
8 W. 40th St., New York 18, N.Y 1707 N. Alexandria Ave., Los Angeles 27 


Southeastern Stotes Western States 
INFROPAKE WASHINGTON CO INFROPAKE PACIFIC COATINGS, INC 
422 Washington Bidg., Washington 5,0.C 629 South Hill St., Los Angeles 14, Cal 


Manufactured by Polalite Corporation under U.S. Patent No. 2479501 and others pending 
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recognized as a powerful selling medium 
It seems to be that display is not being 
accorded its proper rating as compared with 
other sales promotional media. 

Competing, as it does today, with the old 
established media of promotion, such as 
newspaper and mail, to which radio was 


|| M r At Li SS t added only 25 years ago and television in 
e e S the past 5 years, it surely has some worthy 


competitors to contend with. On the other 
hand, the budgeting of the sales promotional 


dollar by retail sales executives has _ be 


. . 
come increasingly more difficult To allo 
y fal ] la IC ISp ay cate the proper amount of the available 


sales promotion dollar in relation to the 
importance of each recognized medium is 
today harder than ever before rhis, there 


By TROWBRIDGE H. STANLEY RN iar Sai ENS emphasis on 


President, L. A. Darling Company, Bronson, Mich. factual evaluation 


surway with the 


REMINGTON 60 


yy 


ot each medium 
I believe one of the greatest mistakes made 
by management tod is their tendency to 
evaluate many types of play equipment, 
not as promotional material, but as a 
store expense For exampl a garment 
rack might be considered and is by 
many merchants is a stock arrangement 
HE seller's market that has existed’ fixture, wherea t actually is a= display 
since the end of World War II is promotional fixture bringing merchandise 
apparently, over and we are approach on to the floor wher i 1 be easily in 
ing a state of normaley which will call for spected and urchased mo conveniently 
the best ingenuity and selling methods Until displa lipment is considered as a 
known to. retail management to sustain promotion exper not tore expense 
rr increase volume to produce for each and then evaluated on it ost p vy to the 
store its share of retail sales store, or department il never be looked 
Retail sales down. Display budgets cut at in its true light n a page in the 
is what we have been hearing for newspaper, or a radio or television pro 
many month past gram runs, the promotion is over and_ the 
It would seem to be a fallacy to pull a returns must be immediate to pay off. When 


is a mannequin im its) win 


salesman out of a good territory when bust 1 store insta 
ness is bad It is then that the selling dow, at an average price of $150, and amor 
punch must be more lethal than ever be tizes it tor the work it will perform over 
tore It is only in times of great demand = a= reasonable two-vear period, it becomes 
and searcity of goods that we can possibly 


afford to relax our sales efforts and even . aie 
o sro —Dramatic display knows no limitations as to 


merchandise. Here we have a striking setting 
most. Yet the opposite of this seems to for jewelry (by Virginia McCorkell, Henry 
be true with retailers Birks & Son, Toronto), one which shows gra- 

Display has always been an important Phically that automobile showroom display 
need not be trite {by Harold R. Hokanson 
Stewart Motor Company, Phoenix), and one 
by A. Burke, Remington Rand, Inc., Bridge- 
port, Conn., in which golf equipment drama- 
wares. It is not true that display is not tizes electric razors— 


that is not considered good business by 


factor in selling, harking back to the days 
of the ancient civilizations when the seller 
squatted on the ground surrounded by his 
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—Fabrics are particularly susceptible to dra- 
matization. At the right is a setting by Ger- 
ald Herbst, Prestige, Ltd., Victoria, Australia, 
while below the same type of merchandise is 
featured by Hans Erhardt, Grands Magasins 
Jelmoli, Zurich . . . Lloyd Hull, under the di- 
rection of Frederick B. Asmussen, showed men's 
summer evening apparel in this display taking 
its theme from the American West— 








apparent that its per-day cost to the store 
is approximately 20 cents When looking 
at the promotional cost on that basis, not 
many dresses have to be sold per figure to 
return the investment plus a profit. The 
same thing can be applied to a counter 
merchandising unit in the interior of the 
store for neckties, blouses, jewelry, or any 
of the thousands of items offered to the 
public Let the smart merchant analyze 
his per-day display cost on this basis and 
he will need no clairvoyant to tell him 
of its value in relation to other promotional 
costs 

It is a well-known fact that for many years 
certain types of retailing depended almost known fact that the very nature ot , The display industry today has reached 
entirely upon display as their only pro three dimensional quality of display in life he highest peak efficiency in the design 
motion medium. Their dramatic windows — size and full color can not be approache ind production of better displays than ever 
attracted attention and their interiors were by any other media Furthermore, before in its history Dividing display 
one veritable open display sales room. No proximity to the cash register in the st into two types the functional, and display 
goods were concealed and it was simple gives it its great advantage. Quoting trom decor and props there is something made 
for the shopper to select and buy. Over the known surveys which we Vi ] ad, in wide variety by American manufacturers 
vears, major improvements of this technique we know that “41 per cent of ¢ impulse in each field to provide a proper and effective 
have been developed, store-tested and ap buying in stores is attril le to interior lisplay for any type of window setting and 


proved and these merchants, while now using display.’ It has been establish that proper y conceivable department of the store 
other media to complement display, still signing in a store stops people as against and tor literally every conceivable type of 
stress display as the most powerful selling no signing at all, and that when signs tell merchandise 


1 } } 
lisplays are now produced b 
1 


are actual cases today of products being _ place Otherwise unadvertised goods ot inufacturers on a production basis at low 


factor in the sales promotional book. There more than a price story, more buying takes Phese 


sold exclusively through display without display in stores have been sold in large oduction costs. Mannequins, for example 
benefit of any of the other recognized sell quantitic proving the job has been done hz come out of the fragile category and 
mie In one ot the National < now being made of plastic impregnated 


bills, 


ing media by display ak 
In the past 25 years, and particularly in \ssociation of Display Industries’ reports lass materials, so durable that repair 

the last 10 vears, efforts have been made to it is stated, “Visual merchandise presenta which have been a big cost factor 

develop factual data to prove the value of tion starte increases in total unit sales lisplay department, are bei 

display in relation to its effect on sales in over sales of the week before the displays bone } ew drabilit 

stopping traffic at the windows and influen \s window lor rs increased, stoppers elimt ed tl necessity of u r chipped 

ing this trafe into the store, and in de increased ul sales tended to imerease im ort | mannequins im the windows. Thi 


termining the reaction of store traffic to the same wa Sales declined generally mater is so durable that i ing 


no displays, bad displays and good displays when merchandi vas removed ym win I : h hoats. flak 


It has been proven beyond a doubt. that dow displays Increased sal the 





display costs less per thousand of circulation interior resulted trom either 


than any other known medium It is a new display or ; mproved displ [Continued on page 71) 
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An Easy Formula 


For Versatile, 


Colorful, Displays 


By KIM HOFFMAN and STEPHEN HEIDRICH 
Designers, New York City 


BRIGHT ORANGE SPOT 


CHARTREUSE 





BRKT ORANGE 
seo8 





vhen we study these window or interior 
settings, dissecting the dazzling performance 
they put on, we find that this common 
factor probably is best described as “luxury.” 
But what kind of luxury? Luxury in 
costly fabrics, expensive woods, expensive 
skill in carving, stitching or painting? No 


TOUR QUOISE ae 


ae BRIGHT ORANGE SPOT 





@ Black TAPE 


WHITE AREAS AS 


SHOWN 





’ 
CHART REUSE 








The painting is done sketchily, though skill 
fully On close imspection the wood ts 
found to be neither costly nor rare, and 
so it is with the other display materials 
involved. Then what is it that makes these 
displays look so theatrically beautitul? What 
makes the public stop and gaze at them 
What is the magic, and wherein lies the 
luxury 

It is luxury in space and lighting The 
displays are not crowded The light ts 
carefully planned to create a background 
as luminous as mother-of-pearl. The colors 
of the objects displaye | are carefully blended 
by the displayman’s ability The spotlight 
trained on the displays completes the pi 
torial creation 

And how are these objects actually dis 
played? Quite frequently, on units” that 
we have seen many times throughout the 
year in the same. stores units the dis 
play manager buys ready-made, or designs 
them for outside production, or he simply 
adapts existing units to his own purpose 
and uses them all over, again and again 
But through the use of displayers made 
ot perforated hardboard, treated in differ 
ent colors, backing different types of mer 
chandise, we obtain versatile props which 
blend in with the scenery and with the 
“actors” of the display performance. Being 
as simple and versatile as they are, thet 
usefulness is unlimited. In this article we 
propose some treatments which add_ still 
further to the value of this type of unit 
While we show one particular type one 


—Above is the basic unit described in the 
article; the masking tape has been applied 
Left, the Piet 
Mondrian effect provides a colorful display 


for only a short distance 


surface— 
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that has come to be known quite well we 


want to illustrate how any of the standard 


perforated hardboard backgrounds can_ be 
quality ot 


identified 


given a special twist, a special 


evel be 


type ot 


and which 


particular 


Its own may 


with one store or store 
and so 


mark 


Let us take a look from a designer's stand 


time 
trade 


for a considerable length of 


serve somewhat as a display 


point at the possibility of the symmetri 


perforated surface of glass, wood, 


synthetic 


cally 


hardboard, or building materials 


such as the sound-absorbent acoustic ma 
terial used in some telephone booths. The 
just right to take little 
fixtures on merchan- 


it may 


pertorations are 


pegs or metal which 


dise may be fastened or on which 

rest 

shall call them, are 
back wall of the 


given wall of the 


These boards, as we 

fastened to the 
window or to a 
although 


usually 
display 
interior, displaymen 
use them in free-standing form. We follow 
the latter procedure and build a baseboard 
rest 


store many 


or pedestal on which our board may 
so that it can stand up freely without being 
wall This literally 


the finished displayer complete independence 


anchored to a gives 


now they can be 


there in the 


from the backgrounds, for 


moved at will here and win- 


dow or within the store 


Now 
forated 
to-wear 


visualize just four of these per 


hardboard units in a ladies’ ready- 


used for the showing of ac 


that each is painted 


store, 
cessories Let us say 
a different shade from lavender to violet 
to magenta to shocking pink, all in pastel 
tones set against a silver papered wall 
All accents are chalk-white And 


displayed on these surfaces hand 


now 


visualize 


footwear, or scarfs in the strong, 


bags, 
brilliant 
winkle blues 


magentas, pinks, purples or peri 


The result is a feast for the 


eye, and yet nothing about the units used 


is particularly costly 


Phese 


fashion, beginning, for 


boards can be used in over-lapping 


example, at the lett 


window and receding 


tront 


corner of the 
} 


jiagonally to the rear corner at the right 


‘ 
hand of the window This leaves a tri 


angular section of the floor for small group 


ings of a few chosen items such as costume 


jewelry, bottles of a featured perfume, and 


the like 


The boards 


also he step 


than the 


may placed in 
preceding 


effect 


fashion, each higher 


one, to create a staggered ladder 
them 
plateaus of different 


be used to “line” 


boxes or 
Also they 


the back of the win 


most 0 resting on small 
heights 

may 
dow 
store is of the open front type and 
back to the display window, 


a partition between 


If the 
there is no 
these boards can create 
the store and the window at desired times 
While it is true that front 
stores do prefer to offer a clear view from 


certain open 
the street into the shop, it may be desirable 
to interrupt this policy for a 
week or other period of time, just to add 
and to make the and the 
window look different “Variatio delectat” 
is the old Latin proverb that sums this up, 
translated into English: “Variety is 
the spice of life.” With our simple boards 


clear vista 


variety store 


or as 
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we are able to introduce display variet 


as well as simple, semi-architectural changes 
walls in the dis 
before And of 


such as placing dividing 


play where none existed 


course these dividers create groupings 


different 
space in the 


natures and they help break 
window and, naturall 


as a background o1 


the store when used 


pieces in various departments 
Variety within i 


But there is also 


themselves 


example 
Mondrian 


commercial 


Following the 
Piet 
and 


boards 
of the 
who influenced 


great modern painter 
modern art 
design and pattern so strongly, we can intro 


duce patterns and colors of varying nature, 


depending on the merchandise displayed 


In the case of a goods store, 


sporting 


or shops featuring eye-glasses, binoculars, 


cameras, films, radios, gifts, etc., these 


boards can be sub-divided in the fashion 


illustrated in the sketches 


























—Other designs are suggested here; they can 


be obtained by masking tape alone, by 


painted stripes outlining sections in different 
colors, or by combination of the tape and 


paint— 


With colored masking tape we can ¢1 


display areas corresponding to the siz 


the objects selected for the window 


item Of items gets a proper out 


group of 
masking tape 
in color 


line provided by the colored 


the tape provides the accent 
it may be advisable 


black of 


opportunity to 


Since 
to have the board snow 
the colored 
effect 


board can be 


white, gray to give 


tape an create its 
Small, 


( olored, 


square islands on the 


also, to add a visual exclamation 


this case we 


blue, 


mark to a certain area. In 


may use tapes in primary colors 
red, and yellow 

If we decide to paint the board in part 
that is, 
in a green, others in a 


the rest white we 


for example, to paint large 
sky-blue, 


create a color 


squares 
and leave 
scheme 


which will remind the viewer of a sea-scape 


Black tape would be advisable in this case, 
































because it does not take anything away from 


the sky-water-and-cloud impression 

Since our suggestions in these sketches are 
all based on straight lines, avoiding circles, 
ovals and curves of any nature, even a 
person of limited skill can produce attractive 
this 


displayers in manner 


The changing size of the squares and 
board, 
last, 


location of the 


the changing color schemes of the 
the tape, and the 
but not 
boards, side by side, 


style 


merchandise and 


least, the changing 
over-lapping, or stag 
— 

gered in ladder will provide a num 
variations which can be ob 


and 


ber of welcome 


easily inexpensively 


tained 

















New York Display Scene 


hop Chickens further adorned the window, the 


“Out of our Junior Assembly $S 
heart of summer comes another props executed of rough white straw with 


big new Town and Country Collection; red combs and pink legs, the cocks having 


Now it's Strike-me-Pink Black and Whites.” multi-colored tail feathers. The fashions 
Ihe frames and chicken wire were painted were small print cottons, two using a 
a pleasing pink —almost a hot pink—and _— bodice of solid black. Wicker baskets, one 
I me was picked up in many of the filled with an ample supply of eggs, were 
accessories on the mannequins in lightly carried by two of the juniors. The 
their patent belts, in some of the slippers, backwall of the window was black and 
and in the large flower on the mannequin dramatically set off the color theme 
not enclosed in the chicken pens At Gimbel’s, Display Director Luke 
Grain-colored sawdust covered the win Maletich created the illusion of an interior 
dow floor and a truly noteworthy detail was of a barber shop, with a strong impression 
use of hen eggs for price cards. The that the spectator could join in looking out 


lial 
sligt 


tly raised from the floor on pink of the shop window; the trick was revers 
the ing the rococo lettering of “Barber Shop”, 


bases, showed the prices for 
1 h 


these prices painted on in pink whic was painted in black on a backwall 
of white seamless paper 

While the white summer sheer and regu 

—Upper left, by John R. Foley, R. H. Macy lar shirts and accessories are riding the 

& Co. . . . Upper right, by Winston Jones, crest of the moment in men’s fashions, the 

Franklin Simon Co... . Lower left, by Luke : : 

ke Braalii Maletich, Gimbel's . . . Lower right, by John 

: Robert Cobb, Henri Bendel's . . . (All photo- 
Winston Jones , : graphs by courtesy of Virginia Roehl Studio, 

of windows on tl hen it I vhicl New York City) — in st urtains on the heavy railing this 


white 
mentary shoes barber shop had a flavor of an early era, 
achieved with the old over-sized hat rack, 


am parlor chairs, and the painted 
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black on the 
] he 


painted in with backwall, as 
was the lettering 


a dull black 
The floor of the 


props were painted 


barber shop was also 
achieved with white seamless paper, slightly 
slanted upwards to the back of the window ; 
black 


brush, gave a 
with 


cross lines, done with just a paint 


white tile accented 


The 


and 


feeling of 


small black diamond insets 


black 
being in a 
| 


accessories The 


appointments stayed strictly to 
white, the 
of the 


handling of the 


only variance very few 


smaller casual 
shirts displayed helped t 
carry the mood of 
It had a 


mosphere 


the barber shop interior 
masculine at 
Day 


adapte d tor 


very comfortable 


Though a Father's 


decor 


window, 


the overall could well be 


other occasions 


By VIRGINIA ROEHL 
Virginia Roehl Studio 
New York City 


Dogs covered in fabric matching 


displayed dresses made entertaining props 


Robert 
theme 


1 


USTS 


as used by Director 
Cobb at 
ot black 


carried 


Display 


Bendel's Phe 


John 
Henri overall 
and white was advantage 


out through each of the three wit 
dows 
soth the 


were 


bull and the Dalmatian 


Boston 
double cutouts of homosote, clipped 
together at the top and the tail and thereby 
The 


black linen and was accompanied with 


given dimension seated mannequin 


wore 


her pet covered in matching fabric and 


showing white trim. The coach dog, in turn 


was handsomely covered in the black and 


white print worn 


by the standing manne 


quin. Black plant boxes holding topiary trees 
which were covered in the black and white pat 
left Matchstick 
white for back 
chips for floor cover 
fluorescent back 
completed this engaging display 
The bold caption, 
Imported White 


tern right and 


blinds 


were set to 


lightly painted in 


ground, white marble 


and white lighting 


ing, 


Purchase 


Beads 


“Fabulous 


Porcelain 
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—Left, by Walter Hazeltine, McCreery's . 

Center, by Gene Moore, Bonwit Teller . . . 

Upper right, by Sidney Ring, Saks-Fifth 

Avenue Below, by Edward von Castle- 
berg, Bloomingdale's— 


4 types of necklaces” lettered in white 


on a black paper scroll heralde 
McCreery's 
In developing the 


Walter 


vith 


arrest 
ing display at 
theme, Display 
Hazeltine depicted a bi 


four graduated rows of lad 


cutouts of heads and = shoulder we 
black wallboard 


l 
black 


bordered the 


ranged on a_ black base 


background; a white 


Each 
white bead 


before a frame 


window figure wore a 


different type of the necklaces, 


the varying and hair style 


o endow 


poses seeming 
t with an individual 


each figure 


personality 


\ few short white gloves, a few white 


gloves and an additional number of the 
necklaces arranged on the railing seemed 
to add the needed solidity of white 
‘All for having 


tun on 


a wondertul time 
Fitth Floor” 

ipplicable to the decor as em 

Moore, 


fashions, 


more 


Bonwit's was 


Sports 
certamly 

Director Gene 
lw promotion of the 
eight windows 


papier mache mermaids en 


ial relaxation on the purported 
blue 


were 


re executed of orange 
and 


shells Set 


over wire mesh 


with tiny sea 


ve-level table of 


beach 


having an 


clear glass scat 


tered = with sand, two mermaids 


were intriguing spot of tea trom 


tir 
1\ 


gold cups filled with “diamonds.” The 
simulated shell for the tea table 
1 pertect setting of 


[Continued on page 58] 


was also 


appointed with a 


minia- 





any 
closely 
large por! 


research, 


Filene Sons 
moulding of its 
the new miracle 
idsummer Dream 

a big undertaking 
Filene’s came up 
watched the progress 
mills in their experi 
for better living 

time to speak out for 
lopments Why not tell 


way about a big new 


Display Keys Promotion 
Of Miracle Fibres 


By ALBERT C. SMITH 


Cromspun . . . Nylon 
Dacron . . . Dynel 


Lurex... Orlon... Vicara 


story in fabrics? Why not move the hitherto 
unpublicized facts down to the street level 
so the shopping public might see and ap- 
preciate ? 

This was the proposition that Filene’s 
set out over six months ago to sell to the 
fibre folks and the mills Almost every- 
body at Filene’s, from General Manager 
H. D. Hodgkinson on down, enjoyed taking 
their own important part in_ this effort 
Since this is a display story, much of this 
article concerns the specific work of Lee W 
Court, Filene’s display manager, and his 
capable staff 

Court had the formidable task of making 
the first approaches and contacts with the 
fibre makers and the mills to assure the 
store of their support in supplying the in 
formation, the materials and the advice 
with which to build the basic structure 
of the promotion From then on, though, 
began the equally important and intriguing 
work of the cooperating divisions at Filene’s 
The public relations group had to create 
organize and grind out reams of publicity; 


Virginia Harris fashion director, and 


Harriet Wilinsky, sales manager, had_ to 


w plans to set the pace of the venture 


t 


borate fashion shows, and the mer 


with elab« 
chandise heads with stock needs and sales 
plans reviewed by Samuel Seegal, assistant 
general manager and Miss Wilinski, had to 
send their buyers out to make the purchases 
that would fill the store to the limit with 
merchandise in the new miracle fabrics 
Groundwork planning is always an es 
sential at Filene’s, so every week jam ses 
sions were held with all leaders in attend 
ance \long about this same period, special 
training classes were prepared to brief the 
sales personnel about the dream fibres 
Chromspun, Dacron, Dynel, Lurex, nylon, 
orlon, and Vicara Filene’s even created 
a little booklet called “News about the new 


man-made dream fabrics’ to give to each 


—Forty window displays and more than 80 
interior spots were prepared for the miracle 
fibres promotion. Above, the symbolical fairy 
queen rises from the chemist's beaker at the 
right of the display .. . The fairy queen was 
repeated on ledge spots during the "Fabric 


Futurama” exhibit— 
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employee for home study and reference. 
The first phase of the actual promotion 
came with a preview show to members of 


the industry and the press at the Boston 
Museum of Science. This presentation in 


cooperation with Science Park was really 
a gem of an idea. Here at an institution 
dedicated to the scientific achievements of 
man were shown for the first time on a 
massive scale the dramatic new man-made 
fabric creations. This was a natural habi- 
tat. This was a timely and unusual accent 
on the thrilling scope of scientific effort 

Filene’s “Fabric Futurama” displays ap- 
peared over the entire first floor of the 
museum, despite which not an original mu- 
seum exhibit was moved. Mingling grace- 
fully and with an appealing novelty of their 
own between atomic cloud chambers, gear 
mechanisms, etc., were special showcases 
designed in the style of those of the regu- 
lar museum equipment. Filene’s cases, for 
this occasion at least, proved more alluring 
and fascinating than the regular museum 
units. The “Fabric Futurama” cases were 
posted with the signs urging, “Push the 
Button.” And when the folks did so, the 
mannequins sprang into motion (Filene’s 
smuggled some 20 live models into the 
cases for this show). 

The second phase of “Midsummer Dream 
Fashions” brought attention back to Filene’s 
Every window and 8&2 interior spot displays 
held feature attractions. Full page store 
advertisements gave equal note to each of 
the new fibres while carrying at one side 
a running story of the events tor the week 
of the promotion 

Filene’s brought into being on its sixth 
floor a “Fabric Futurama Hall” where some 
450 samples in nine-yard lengths formed 
an eye-catching panorama of drapes and 
fountains, all made available through the 
fine cooperation of fibre producers, mills 
and converters Educational matter and 
scientific exhibits appeared in variety. At 
one point there was an actual demonstration 
of United Piece Dye Works’ finishing pro- 
cesses. These fascinating machines turned 
unfinished gray cloth into a beautiful print 
before the eyes oft the onlookers Every 
piece of fabric had its own individual mark 
er card to tell the content and percentage 
values of the fibres included, the reason for 
that particular blend, what it would do, 
and so on 

At the suggestion of the fibre and mill 
executives, Filene’s created a delightful 
symbol of the evolution of the fibres. This 
amazing prop, seen at every important dis 
play location, was of rubber and stood about 
4 teet high The base was a _ chemist’s 
beaker hinting at a mixture of ingredients 
from the fumes of which emerged a dainty 
fairy queen. The tip of her magic wand 
held a bouquet of jewels which represented 
the various miracle fibres. Fibres stretched 
from these jewels to adjacent bolts of fab- 
rics In a matching accent, each manne 
quin in most of the displays held fibres 
indicating those used in the gown modeled 
These extended from the fingers of the 
figures down to sign cards describing the 
fabric and its fibres used 

Dominating focal device on the left side 

[Continued on page 62] 
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—Archways of fabrics floating out from simulated bolts provided 
enticing decorative atmosphere for the “Fabric Futurama Hall" — 


—Designed by the display staff, the fairy queen holds a wand with 
jewels from which filaments led to samples of cloth . . . Below, 
the various fibres were dramatized against this starlit sky setting— 





Hl} recent heat wave in Chicago caused 
an early showing of summer sheers and 
a parade of scantily clad bathing 


bit 
much 


beauties, 


date 


ter but 


customarily scheduled for a 


later Swim suits cant get 


brie their brevity fashion a 


g2ives 


s And Fancies Enliven 


lit 


or exotin 
a whim 
in the 


over 
lush 


for the 
with 
sun 
black 
shoulder 


fabrics 


creations this season 
and colors make 
who likes to blaze 


sun-hats 


cover-up 
coverage 
the 


Big 


woman 
worn 
fringed the 

stoles that have invaded even 


white are 


head shawls and 


street wear are designed to become as popu- 
for They the 
tascinator the 


lar beach wear combine 


charm of grandma's with 


gayety of modern dress 


\ first showing of suits from 
Scott & 
for 


Bradley, 


swim top 


designers at (¢ Pirie 


employed a different 


notch 
Co 


arson 
technique an 
feeling Clement 
director of display, used mobiles of jeweled 
fish 
and plastic 
alternated with stationary 
sea plant life. In the 
an “L-shaped 
and kept the scene in 
mobiles 
halt of 


under water 
wood, 

that 
under 
the 
suggested 


growth made of 


and sea wire, 


animation in a series 
scenes of 
illustration from 
series plateau 
with 
the 


three 


a plier balance 
the 


right 


confined to 
One ot 
the 


which 
the 
was 


were 
window 
mannequins posed on pier, along 


The 


Iree 


with vivid bathing beach 


accessories 


was vaguely suggested with a form 


of sand, colored stones and shells. Lighting 
complementary to the striking colors flooded 
the white walls 

called at- 
designed hosiery 
shell pink and 


was achieved by a 


In peep-show fashion Bradley 


tention to specially on a 


raised platform of white 
stripes. A 
partially 
satin \ 


played the brand name, 


stage effect 


raised curtain of net over coral 


side panel of pistachio green dis 
spelled out in tiny 
pink rosebuds, and a matching panel oppo 
extolled the the 
by drawings of 


site features of hosiery 
small, 


were 


large 
skirts 
place by 


average, and 


legs which briet 


ot the 


topped by 
fabrics, held in 
lo call attention to 
bright 


curtain 
the actual 
merchandise, installed 
the curtain and the leg forms were 
draped with black netting in 
trast to the delicate used 
An additional 
below. the 


pink roses 
lighting was 
back of 
lace or con- 
colors elsewhere 
display of hosiery 
platform 


bouquet ot 


appeared 
together with 


pink 


an oc- 


casional roses 


—Both displays at the top of the page are by 
Clement Bradley, Carson Pirie Scott & Co. ... 
Left, by John Moss, Marshall Field & Co.— 
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Chicago Displays 


With such commonplace items as garden 
aprons John Moss, director of 
Marshall Field & Co., setting 
fitted to the Vibrant 


colors of green, orange, and pink for deco 


design for 
composed a 
well merchandise 
purposes harmonized with the shock- 
“Over-all Giddy 
garden was 
potted 
grapefruit trees with three-dimensional 
fruit attached to their 
White iron furniture 
fruit, together with tiny 
planted to design, picked up 
the light feeling of the background art 
Architectural props of painted white 


rative 
ing colors of the Garden 
Aprons.” A 
by black line 


and 


scene indicated 


drawings ot orange 
outlined branches 
and a fountain of 
nosegays of yellow 
roses create 
work 
wood were designed as towering arches to 
afford a sky-blue window 
walls where tracings of a few giddy char- 
acters peered over the garden wall 


glimpse of the 


—Top, by Reed Schlademan, The Fair Store 
. . . Center, by John Moss .. . Right, by J. 
Boghosse, Goldblatt's— 
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Men's handled 
ingly by Reed Schlademan, The Fair, and in 
“Palm 


message to 


wear is always convine 


a recent promotion of Beach” suits 


he adroitly directed a men of 


Bold 


combinations 


fashion colors and interesting color 


were chosen to exploit the 
well dressed 
With 
story the striped awning, 
and tall drinks the 
relied upon to tell the 


how 


theory that the man 1s not 


afraid of color such a dominant 


color summer 


furniture men were 


quaffing other 
side of the 
able the suits are 

\ low-cost 
“Fashion 


were 
story cool and comfort 
The 
was the 
ldovable 


Fair titled 
work of 


panels 


display at 
tricks” 
Schlademan 


does 
Reed were 


constructed near the glass to resemble the 
house where 


flanked the 


wall 


loggia of a low, rambling 


giant roses in gay containers 


entrance to solid Two 


break up a 


mannequins were silhouetted against a 


By SHIRLEY WARE 


brick wall and spotlighted by a coachman’s 
lantern Phe dark 
pale blue, 


featured dresses were 


gray, accessorized by hot orange, 
these being 


Window 


opening 


bright red, and green, colors 


repeated by the floral arrangements 
through the 
flooded with blue lighting 
an overhead track to add depth. Sun 
with black lent 


atmosphere to the windows 


walls seen expansive 


were dark gray, 
from 
tan mannequins raffia wigs 
a distinctive 


Black and and 
were the opposites employed by John Moss 


and white lines curves 


illus 
Mov 


white 


to produce five striking displays to 
trate that 
able panels 


in i 


“opposites have an affinity.” 
painted black and 
pattern with a 


were 
non-objective center 
cut-out section that disclosed a window wall 


of pink, 
blue to 


fuchsia, vellow, or deep 


The de 


white on 


green, 
color scheme 
black am 
[Continued on page 74) 


relieve the 


sign was repeated in 
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Interior Displays Sell 
Back-To-School Theme 


By MICHAEL SCOTT 
Retail Reporting Bureau, New York City 


Here are some tested and proven displays for back-to-school; simple and 
requiring only a short time for execution, they can still be put to good 


use even though the back-to-school selling season is just around the corner. 


STORY is told of Dr. Nicholas Mur- 
ray Butler and a commencement 
speech he made many years ago at 
Columbia university. We won't vouch for 
this story, but we're told that the great 
auditorium was hushed to hear what the 
venerable educator had to say about the 
rock-strewn path to success. Success, he 
said, depends on only one word, and that 
word is engraved on the handle of the door 
in this hall. Every neck craned to see the 
doorhandle and the inscription: “Pull.” 
This little story comes to mind for two 
reasons. While we sit at our typewriter, 
campuses all over the country reverberate to 
a thousand-and-one commencement speeches 
and valedictories And here we are, con- 
templating back-to-school while all the rest 
of the world rolls merrily into summer 


—First two displays, by Frank Sauter, interior 
display director of R. H. Macy & Co., New 
York City . . . Lower left, by Edward von 
Castleberg, Bloomingdale's, New York City. 
. . « Lower right, by William Meissner, Ohr- 
bach's, Los Angeles. (All photographs by 
courtesy of Retail Reporting Bureau, New 
York City.)— 


DISPLAY Wort oO 





—The first three photographs are of displays 
by Robert McCorkle, Bamberger's, Newark 
. . « Below, by Edgar Tallman, interior display 
director of Lord & Taylor, New York City— 


The inscription on Columbia's doorhandle 
has another meaning, too. It's a fitting 
slogan for every display department 
display becomes successful when it 
“Pull,” when it pulls the passing eye, when 
it pulls the customer to the merchandise 
and sets the stage for a sale 

We're looking now at some of the most 
interesting back-to-school ideas found in 
some of the big stores last year. These 
aren't elaborate, involved, complicated set 
ups that take months and months to build 
These are ideas which can still be put to 
good use, even though the back-to-school 
selling season is no more than a month 
away. 

At Bamberger’s in Newark, the entire 
college promotion was tied in with the 
theme of Mademoiselle’s college issue 
“College Junction.” In every department, 
every display incorporated this theme in 
one way or another 

Typical of the various devices that were 
used was an island display \ section ot 
a simulated white brick wall, done with 
water colors, was attached to a “Deca 
Pole.” \ sketch of a ticket window sat 
under the sign, “College Junction.” The 
collegienne stood, with book in hand and 
horn-rimmed glasses firmly pressed on het 
nose, on a small platform. In front of her 
a hand truck such as is used by porters 
showed a variety of items on a large sheet 
ot perforated hardboard 

In the accessories department, a similar 
white brick wall was set against a column 
Wheels and handles sketched onto the wall 
gave the effect of a station truck used for 
heavy luggage. The platform of this truck, 
however, was not sketched; this was a real 
shelf on which accessories were piled high 
A sign on the wall read “Check your 
accessories here.” In another instance, the 
top of a ledge was covered with white 
boards like a station platform. Signs cut 
out in the shape of railroad station signs 
were hung on all four sides of the column 
to announce “College Junction.” 

A railroad crossing sign of the “Stop, 
Look, Listen” variety was planted at the 
entrance to a petticoat department. Yellow 
and white crossing panels identified this 
location as “Petticoat Plaza” at “Bam's 
College Junction.” The sign was set on a 
pink pedestal and made a colorful eye 
catcher. 

By developing this basic theme for every 
imaginable purpose and with great versa- 
tility in the display props, Bamberger’s 
Robert McCorkle nonetheless achieved a 
real sense of continuity and identity among 
all the departments involved in selling to 
the college girl 

At Macy’s in New York City the back- 
to-school departments were tied together 
around a basic “traffic” theme. Numerous 
symbols of traffic, such as traffic lights, bus 


stop signs, barricades and other material 
familiar to New Yorkers were used in a 


[Continued on page 56] 
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FTER a late, cold and early 


Angeles stores blossomed 


spring 
summer, Los 
brilliant warm 


out in displays of 


othes for fun and 


took 


course, 


clothing Cl 
F ' | 


work in the good o 


d summertime 


with cotton, of 


field 


seemed to be 


on top importance 
still leading the 
Separates more popular 
and displaymen made good 
this 
wardrobe 
Moy 
Irish 
knit 
frequently ob 
skirts, 
same 


than ever before 
he versatile possibilities of 


make 


ar triple its size. In 


id, which can anyone s 


some Cases, 


el linen, the famous of all 


most 


ens, was teamed with cotton boucle 


Halt-a-dozen 


served in one 


garments were 
coordinated display 
jackets, all of the 


ialters and 


Angeles displaymen have had a busy 


what with summer wear, the 
the nuptial month of June, 
Father's 


gradu 


Dad for 
placed upon 
e variety of garments shown 

both sexes 
this 


newly 


naturally followed 
invitations to. the 
ito a honeymoon bower 
“start ot 


to dis 


pian This 


gave an impetus 


travel, such as luggage, 


just plain) summery 


clothing 


For instance, some windows showed a 


Junior, just graduated from 


nattily dressed 
him 


college, with the 


suggestion of giving 
hasized by an 
[This 


a trip tora array 


present 


of resort we idea was 


carried out newly wedded pair, 


a display of beautiful bridal finery followed 


by one showing the happy (and well-dressed) 


pair starting off with luggage undoubtedly 


filled 
In recent displays, 


resort wear 
Dad 


leisure 


with 


was wooed with 


an outburst of suits, jackets, and 


sport shirts, many of them of orlon 


On top of all this display activity com 


30 


Summer Hits 


Angeles 
There 
Italian 
made 
type 


events, Los 

“looks.” 
instance 
markets, 
this 


memorating various 
into a town ot 
look,” for 
world 
theme In 
of display, there was almost always a scart 
tight 
perhaps of silk gabardine zippered at each 
hand 


has turned 


is the “harem 


fashions, striving for 


a sleek bid with this 


and some mannequins wore trousers, 


ankle, and worn with a loose and 


frequently red, 
popu- 


painted red shirt Capes, 


and very flaring achieved a certain 


larity Sandals worn with these get-ups 


often had up-turned Turkish toes, some 
adorned with tinkling bells and coins. One 


Top left, by William C. Lambert, Barker Bro- 

thers . Upper right, by Vid Rosner, Lucy's, 

Hollywood . . . Below, by James Stewart, The 
May Company-Wilshire— 


lts Stride 


featured a straw bodice, tight as 


with gold bullion flowers 


display 
armor, and heavy 

With seasonal emphasis on the newly mar- 
creation of a new home, a 


ried and the 


room scene 
director 

fail in 
display all the 
with 


The 


with 


maple living 
Lambert, 
could 


this 


most charming 
by William (¢ 
Brothers, 
appeal In 


display 
ot. Barker scarcely 
genuine 
well 
rug 
further 


furniture maple, blending 
the mustard 


mustard theme was carried out 


Was 


walls and a_ beige 


chairs of this color, accented by red prints 
The fireplace was green, antiqued on mus 
filled with 


Was 


summer 
The 
flower 


and, for 
plant 


tard 
a potted 
pleted by 


display, 


decoration com- 


several and fruit pictures 


placed above the fireplace 


ture shown next is. the 


The interior 


novel treatment for the new “Sweater Bar” 


eee 


wad 
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In Los Angeles 


Lucy's on Hollywood 
Vid 


The 


main floor of 
and 
director of the 


on. the 
Rosner, 
back 


a selling dis 


boulevard originated by 


display store 
ground is completely used as 
visible 
front of 

This 


wall 


accessible and easily 
itself 


near 


play, easily 


as the bar is placed in the 
the main 


leather, 


the store entrance 


bar is of beige while the 
treatment is California's own redwood panel 
ing, giving a rich touch of color to the 
utilized 
belt in 


sides of 


scem The pearl-gray post was 


to show one each 


stock, 


this 


sample ot 


belts 


new 


and hung on all four 


post (Lucy’s was one of the first 


Southern California stores to promote the 


—Above, by William Meissner, Ohrbach's . . . 
Right, by James Stewart . . . Below, by Robert 
E. Rough, The May Company-Crenshaw— 
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very chic and very wide elastic jewelled belts 


Paris.) The sweater display 


imported from 


is topped by blouse forms, which exhibit a 


variety of sweaters to be found at this 


novel bar 


\t 1 May ( 


Director Jim 


mpany-Wilshire, Display 


Stewart had a simple and 


June bride Gray 


tult carpet 


this 


lor a 
with a big 
display as were 

White fluo 


glow to the 


hair ferns 


gave a soft 


background, on which 


work 


flowers were pinned. This 


an eftect of romance, with 


the charming bride was 
lattice-work 
The 


loveliest.” 


rough — the 
and a happy life 


you're the 


By ELEANOR TAYLOR 


\ long veil covered the bride and 


draped 


was 


over a tiny bridal cap of a type 


and originally 


Mary, 


Elizabethan era 


opularized in recent years 


he favorite headgear of Queen of 


carried out 


Scots influence 

through the tight bodice, the 

skirt and train 

\n interesting display of play and leisure 
William Meissner, 

Ohrbach's In the 
floors 


was 
flowery full net 


clothes was shown by 


Display Director of 


photograph shown, the and walls 


were done in white enamel. In the 


of this stark 


center 
white setting was a line sketch 


ot a and a beach Several 


dark green 
breath of the tropics to this display 


Casino scene 
brought a 
Natural 
attached to 
windows in 
clothes 
particular 


natural bamboos 


palmetto palm branches were 


the bamboo There three 
this series, all 
sun-back 


featured a color 


were 

teaturing 
This 
1 

scheme of coral 


[Continued on page 65] 
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and gray 





by sits ehring 


Display Designer and Consultant 
New York 


Arrangement: Th t ot the fall series of displays 
may be used for a back-to-school promotion or 


for travel. It consists of three units; two of mer- 


chandise and one fx roperty. 


Properties: An autumnal atmosphere is created by 
the use of hay stalks decorating the necks of the 


° 
tweed suits. At the left of the window, leaves 
appear to fall and at the right a sign post reads: 


Tweeds from the Heatherlands.’ Luggage, um 
and copy card are shown in lower fore 


Arrangement: This display consists of several ele 
ments combined to form a single unit. Merchan 
dise is limited to give importance to each individual 


item. 


Properties: A large decorative hand mirror gives a 
dramatic touch to the accessories surrounding it. 
The caption, ‘Accessory Affinities,’ is lettered 


+ 


across its face. Copy card is shown on floor o 


window. 


awarding merits 
make an appro 
Four youngsters 
ont of the cards. 


card are displayed 
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Arrangement: Several elements are combined to 


form « jle unit in this men's fall hat display. 
is appealing. 

Properties: A broken section of fence has its post 

supporting men’s fall hats at irregular heights. Ties 

are also draped for interest. Falling leaves are 

hown over unit. Large copy card is flanked 


against lower section of fence. 





Arrangement: This back-to- 
of two definite units. It 


arranged. 


Properties: Here is displayed 
campus room. A student 
wardrobe and placing hi 
Appropriate apparel such a 
nirts and ties are shown. 
against doo pennant 


Yr 


Arrangement: Today travel has created more in 
terest than ever before and luggage has become 
an important and necessary item. In this display 


eral elements combine to form a single unit. 


Properties: A large cutout of the United States 
takes up the entire background of the window and 
makes an impressive and majestic display. Banked 
in front of it is a group of fine luggage. A steamer 
blanket is casually laid across one of the baas. 


Large copy card 
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ITHOUT display in different torms 
there would be no glamour to the 

° * F | we 
circus, and without glamour rhe 
rea | | i | S a S Big Top” simply could not exist And yet 
probably not one person in a hundred who 
sees the amazing spectacle presented by 


Ringling Brothers-Barnum & Bailey gives 


1 thought to the display element involved 


\\ ‘ a , 
O r e | O Down in Sarasota, Fla., the winter quar 
ters of the circus, is a firm called Circus 


Supply & Hardware Company which 1s_ the 
source for many of the gay floats and 
glamorous accessories that give sparkle to 
“The Big Top.” The following, as re 
—Trojan Horse: Height 13 feet 6 inches. Inside counted by W. Tracy, art director, gives a 
holds driver and 14 midgets. Direct ''Celastic” behind-the-scenes view of some of the 
problems involved 
week before Christmas, 1951, the firm 
ketches for four floats, one 
cannon, one elephant howdah, 


sculpture over plywood, woven wire, fire clay .. . 
Elephant costumes by Michel McCarty, of Ring- One 
ling wardrobe department . . . Pocahontas was handed 
float: ‘'Celastic’’ direct sculpture over wire chariot, one 


with pipe armatures— seven elaborate costumes, and more than 
300 jeweled and feathered  hand-props 


There was a_ three-month deadline in- 
volved, as the circus was scheduled to 

leave winter quarters on March 15 
The one-man art department to handle 
the job consisted of Tracy, who is an ex 
displayman from Lamson’s, Toledo, anda 
also has been an interior decorator and 
sculptor. Picking an able assistant, Tracy 
had a 60-foot Quonsett hut built, set up a 
machine shop, paint shop, and wood work 
ing plant. By January 15 they were ready 

to start on production 

BE ; ; “Building for the circus brings forth 
> ra” Ve many varied problems,” according to Tracy. 
net “Structure must not only be strong, but 


3 tc BS BR & light and exceptionaily durable Banging 


be 
back and forth across the country on 


AAA AI z springless flat cars, and being covered 
a 1 the 


with soot and rain must not destroy 


§ 


- J original glitter and newness. Bogged down 
r 4 | in deep mud and sand, being pulled by 
f ‘Caterpillar’ tractors or ‘Cats’ and 
: pushed by elephants, circus equipment has 
to be tough. Roustabouts walk on, jump 
on, push, squeeze, and sometimes kick the 
[Continued on page 57] 
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Versatility Of FROSTEE SNO 


Cuts O 


You can build a display with Frostee 


Sno, then store it away. 
the same Frostee Sno to make a new 
display. Now is the time to plan an 
August sale. Frostee is a natural for 
furs and other winter items sold well 
in advance. It has no equal in 


Yet. 


you can use the same Frostee Sno for 


creating a winter atmosphere. 


a large display of hot weather goods 
to produce an illusion of coolness that 
will make shoppers feel better just to 
look at it. 
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Later on use 


verall Display Costs 


Frostee Sno Blocks come ready for 


you to use. They are big—15"x22”x6" 
They are pure white and their millions 
of tiny crystals sparkle when bright or 
colored lights strike them. They are 
light in weight but are durable, fire- 
proof, vermin-proof, and won't harm 


any material. Use a vacuum to clean 


them up for re-use. Hf you like. you 


can cut Sno Blocks into smaller pieces. 


or you can crush odds and ends to 


simulate loose snow. 


CALL YOUR DISPLAY JOBBER TODAY. 


Write us for a free copy of the new "'Frostee 
Sno Displays" idea book. 
create 
fall, Christmas and winter displays. 


It shows you how to 


low-cost, eye-appealing spring, summer 


European Producer by Special License 
FROSTEE SNO PRODUCTS 


“Blikkfang” Torget 8, Oslo, Norway 


The limits of the versatility of Frostee 
Sno depend on the ingenuity of the 
display designer. But an attractive 
display can be made by just stacking 


Blocks in a Maybe you'll 


want to put a Block in a display case 


window. 


Plan now on 
The 
low, lower if you use the same Frostee 
This all- 


material makes 


or two inside your store. 
a Frostee Sno display. cost is 
Sno for several displays. 
year-round display 
attractive displays that will stop more 


shoppers. Try it and see. 


oo 


0 Cam 


Sne® CemPpaAny 
—— PEO se) HOLIDAY DECORATIONS 
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Easily Built, Low-Cost Units... 
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—The problem of how to have functional, attractive window known displayman who prefers to remain anonymous—various 
and interior displays is one of constant concern to the small = treatments are suggested which will enable such stores to do 
retailer who has little or no experience in this field. In this a good job of display at small cost. The article for August 


continuing series of articles—written and illustrated by a well will deal with a special Western setting.— 
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... For The Small Store 


© many small and average size retail 
merchants the kind of window and 
interior spot displays installed by large 

department stores can only be wishful think 
ing. However, by the aid of a little in 
genuity and the use of a small power band 
saw, cutting machine, or ordinary hand 
tools, many attractive and functional display 
props and units can be constructed at low 
cost 

We have tried to feature in this page 
each month display props in this category, 
and in most cases they are gleaned from the 
scrap book of the author of this series who 
built and put them to good use to display 
and help sell all manner of merchandise. 

It is always a good thing to remember 
that a display must not only enhance the 
merchandise but it must also help sell the 
goods on display 

\ good example of a small, easy-to-build 
inexpensive selling unit is this shadow-box, 
a number of which can be installed on 
counters located on traffic 
\ small bulb socket can be installed in 
button flasher 
illuminate the 


main aisles. 
the top complete with a 
The concealed light will 
items feature displayed in the shadow-box, 
and will flash on and off to attract the 
attention of passing customers to the 
specials on display. This is a good example 
of a small interior store unit which will not 
only dress up the items on display, but will 
help ring up additional sales on the cash 
register. Note how additional impulse sales 
items can also be feature displayed in the 
two end bins, which are signed for addi- 
tional emphasis with 7 by 11 inch metal 
card holders 

\ good idea is to use a different colored 
card for the signs to be used in these fea- 
ture bins; if white cards with black lettering 
are used throughout the store, use yellow 
cards with lettering in suitable color in 
the end bins 

The one-step riser is slotted to hold the 
shadow-box when in use, and this riser and 
the counter top are usually binned off with 
4-inch glass, with 6- or 8-inch glass being 
used for the end. bins. 

The chain stores proved long ago that 
goods open-displayed in bins on counter 
tops will sell faster and in far greater 
volume than those inside cases, and many 
small merchants will find this glass binning 
equipment a very worthwhile, long term 
investment 

The sketch also shows how open front 
counters can be equipped easily with %-inch 
plywood sliding doors set in lengths of 
hardwood track 

Note the small detail sketches and the 
slots in the section of track to be nailed 
under the rim of the counter top; the upper 
track should be cut deeper so the sliding 
doors can be inserted by placing the doors 
in the slots in the upper moulding and then 
position in the 


dropping them down In 


slots in the moulding attached to the base 


of the counter. 


(B) This versatile, functional display 


SUCY, 1932 


in be used in many window 


interior store displays and it is easily built 
out of a few lengths of pine board and a 
suitably sized sheet of perforated hardboard 

(C) This is another modern design per 
forated hardboard and shadow-box unit, 
which any store handy-man can cut out, 
sand, and paint in seasonal pastel colors 
This useful and attractive unit can be easily 
assembled 

(D) A number of these units can be used 
on top of both counters and showcases. A 
length of round card tube is used as a sup 
port and this can be cut from a linoleum 
obtained from 
your local display jobber. Nail in plywood 
circles at both ends as shown. 

The writer recently ran a very successful 
sale of men’s white shirts, and with limited 
display area in the department we decided 
that if we could not spread out we could 
panel, 7 by 12 feet, was 


rug core, or from a_ tube 


go up. A large 
constructed out of a 1 by 1 inch lumber 
frame covered on both sides with royal blue 
paper, which was then suspended from the 
ceiling up over the bank of shirt counters 
Thus we added 84 square feet of display 
area without taking up an inch of actual 
floor area in the department. This size 
panel made it possible to pin on 48 men’s 
white shirts on each side, with room tor a 
20 inch by 8 foot sign reading: “A Terrific 
Value White Shirts $2.10, Regular $2.98.” 
Each shirt was pinned onto the panel inside 
its original cellophane bag, so there was no 
mark-down after the sale because of soilage 
This giant size mass display, plus some 
attractive spot displays on the counters, 
helped put over a very successful sale. 


Skipper’ Time Switch 
ls Announced 
The Inter-Matic 


Series 


Time Switch line now 
includes TS66 “Skipper” — time 
switches, designed for control applications 
where it is desired to skip operation of the 
time switch on Saturdays, Sundays, holi 
days, or other selected days 

These versatile time switches are ideal 
for the automatic control of neon signs, 
interior lighting, window 
spotlights, animated displays, etc. With them 
the “on” operation of the controlled unit 
skipped on those days when the 


lighting, display 


can be 
store is closed 

The “Skipper” has two dials a time 
dial and a day dial. Small screws are in- 
serted into the respective holes in the day 
dial for those days on which operation of 
skipped. The 
marked 


the time switch is to be 
seven holes in the day dial are 
for each day in the week. The “on” and 
“off” trippers are set in the normal manner 
Every 24 hours, a special cut-out tripper 
rotates the day dial to the next day po 
sition 

Descriptive literature is available upon 
request from the manufacturer, Interna- 
tional Register Company, 2624 West Wash 
ington boulevard, Chicago 12. 








EXTENSION 
TUBES 
SAVE TIME 
and MONEY 


ONLY 


$9.75 


ea. 
MIMIMUM ORDER—6 
Per doz., $30.00 


Two telescoping fibre tubes 
will extend from 7° I" to 13°. 
Sponge rubber pads top and 
bottom form suction attach- 
ments. NO ADDITIONAL 
PARTS TO BUY. 








FLOWER BOX 


Shown above is all wood 
cedar slab rustic flower 
box. 24" long, 8" high, 
7" wide. Has two holes 
for insertion of tubes. 


$4.00 ea. 


Altitubes are easily fastened at desired 
height with pins or staple gun. Instantly 
placed in position without use of step 
ladder. 


ALTITUBES AVAILABLE IN 
FOLLOWING FINISHES 
Enamel White, Emerald Green, Brilliant 
Red, and in Two Color Spiral—Red/ 
White, Green/Gold, White/Gold. Spe- 
cial colors made up in quantities. When 

ordering mention colors. 


DISPLAY.» 


PRODUCTS CO . 
45 S. Wells St., Chicago 6, Ill. 
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—For the firm's 130th anniversary celebration, 
Browning King of New York City is honoring 
famous fathers whose contributions to science 
during that period make living easier and more 
pleasant for the fathers of today— 


Famous Fathers On Display 


GALLERY of the ‘Fam 
ous Fathers of 
attracted the 


who 


portraits ot 
and In- 


attention ot 


Invention 
dustry” 
passed rie 
windows of the four Browning King 
New York City, Brooklyn 
Portraits of the fathers 
frames with hand- 


pedestrians and motorists 
stores 


located in and 


Newark 


were hung 


tamous 


in gold locket 


rhis being the 
New York 
the company chose way of paying 
tribute to fathers of the past 13 
decades contributed most to the 
fathers tl their 


lettered inscriptions 
this 


somely 


130th anniversary of firm, 


this 
those 


who have 


comfort ot today's rough 


inventions dealing with electric power, trans 


portation, communication, and labor-saving 


machinery \ 


invention of 


miniature or reproduction 


each of the - famous 


fathers was displayed in juxtaposition with 
the portrait in the windows, with credit in- 
scriptions to the companies, museums and 
individuals who cooperated in assembling 
the special material for the displays 
Famous fathers who have been thus hon- 
Alexander Graham Bell, the tele- 
weaving 
power, 


ored are 
Bigelow, 
Thomas Edison, 
Ford, mass production of the motor 
car; Robert Fulton, steam-propelled ships ; 
Samuel Morse, the telegraph; Cornelius 
Vanderbilt, New York Central RR System; 
Wilbur Wright, airplanes. 

Bell windows 
some of the first 


phone; Erastus power 


loom; electric 


Henry 


and 
\lexander 


Orville 
In the 
shown 


Graham 
were models otf 
telephone instruments used in this country, 
first horn and 


including the sound-testing 


ear receiver. The old-fashioned wall tele 
phones which are practically extinct today 
even in the most remote parts of the country 
gave many passersby a nostalgic feeling ior 
one’s childhood days. 

In the window featuring Erastus Bigelow 
were exact reproductions in miniature of 
the first power loom, with original 
models of some of the first carpet bags to 
looms. 


carpet 


come off those 

In Thomas Edison's display were shown 
early models of electric light bulbs and the 
first horn-attached phonographs which still 
“His Master’s Voice” 


records 


sound of 
wax 


play the 
on the old 
first Model “T” 


in miniature, con- 


Henry Ford's famous 
Ford (1903) 
trasted with a 
19§ 2 Ford 

Robert 
for the first 
was represented by a 
S. S. Savannah, the first steamboat to make 
a trans-Atlantic trip, and a picturesque old 
1870 vintage. 


was shown 


model of the streamlined 
sedan. 
Fulton, 
steam-propelled 


thank 


sidewheeler, 


whom we have to 


reproduction of the 


showboat of 

Samuel Morse, who made the telegraph 
system possible was represented by a display 
of the first Morse keys and sounders, which 
prefaced the highly efficient apparatus that 
is used today to transmit wireless messages 
throughout the 

The Dewitt Clinton is the name of the 
handsome little “streamliner of 1831” that 
shown in the windows featuring Cor- 
Vanderbilt of New York Central 
Diesel streamliner was shown 


world. 


was 
nelius 
fame. A new 
in striking contrast. 
Orville Wilbur 


made man-carrying 


Wright, the brothers 
possible, 


and 
who planes 
a reproduction of the 
shining 


Navy 


were represented by 
first “box-crate” attempt, and _ by 
models of the 3-29 


newest B-29 and the 
“Sky-Rocket.” 
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To display the new. warm, fall hosiery shades, 
we recommend our Fairy Hosiery Forms made in— 


Prk Glos — a warm flesh shade with a high 


glossy surface 


Pronk Ul — a warm flesh shade with a soft 


velvety surface 
from FAIRYLITE PLASTIC, a product of SHOE FORM CO., INC. 





PINK GLOS is ideal for the display of SO, that you may see the beauty and differ- 
medium priced stockings whereas PINK VEL ence in the two finishes — Pink Glos and 
is a must to show off the perfection of high Pink Vel—why not enter a sample order 
quality hosiery. at once? 





Send in coupon today for latest bulletin information and new, interesting price list. 





SHOE FORM CO. INC., Auburn, N. Y. 


FOREIGN INQUIA- In Canada: UNITED LAST CO., LTD., Montreal 


IES — Please supply 
specific information 
regarding your type 
of business. 


Please send catalog on: [] Shoe Forms [] Hosiery Forms (1 Embossing Service 
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FRANK DALE STANDS BEHIND EVERY BABY HE MAKES ...... . 





eseeeee eee eee enans 
Jeese ee ee eee ee ee eaeee 








AND...HE MAKES BABIES THAT 
SELL MERCHANDISE. 


His babies appear in store windows and in 
mass store displays . . . across the nation. 


Alin 


BABY IN BASKET ... . This little fellow lies on his 
back in a basket, waves his arms and kicks his legs 
in a most life-like manner. His head raises and 
lowers and turns to the left. Completely garbed in 
what the "well dressed baby" is wearing, he's the 
image of a healthy, contented baby. Life size one 
year old baby. Shipping weight in itinerant case 
approximately 80 Ibs. 


es $35.00 per week rental 
Oe SWEETHEAR $25.00 each additional week 


F.O.B. FACTORY: MIDDLETOWN, CONN., OR NEAREST DISTRIBUTOR 


hat Agrees With Your Skin 


¢ Soap 


WRITE TODAY... for detailed literature on other animated figures. 














MECHANICAL MAN. INC. « 52 VANDERBILT AVENUE © NEW YORK CITY 
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—At the left, a Valentine's Day setting in the 
salesroom of Stabelfeldt's Flowers, Milwaukee. 

Below, a ladder is used for displaying 
potted geraniums and vinca vines. Supple- 
menting the central piece are artistic arrange- 
ments of cut peonies, stocks, potted chrysan- 
themums and gloxinias. The color and texture 
of the vermiculite acoustical plastic ceiling 
blend with all kinds of flowers and specialty 

items— 


to persons inside as well as those passing 
by on the street 

“Floral display problems are many,” says 
Stabelfeldt “We change our displays com- 
pletely once or twice a month, depending on 
the season. We use cut flowers and potted 
plants; the cut flowers have to be changed 
every other day and the plants are changed 
twice a week 

“When flower holidays come, and they do 
come in rapid succession during most of the 
year, much has to be done ahead of time 
boxes assembled, plants decorated, displays 


isplay Pays Off 


of the salesroom, says Stabelfeldt arranged. We have four designers on our 
e-framed into an oblique wall, the © staff, who work continuously arranging our 
window of the refrigerated case ac floor and window displays or designing 

cents interior display. Opaque colored cello arrangements for customers.” 
uts applied to the glass give Although Stabelfeldt puts the accent on 


less design possibilities, such as for display as far as promotion is concerned, 


itine’s Day a white lace fringe with he also sends mailings to prospects and 


arts and bows and for Easter, a customers, and uses newspaper and _ bill 

irch window effect board advertising. In the way of special 

adds versatility and life to promotions, he gave away 1,500 roses at 

potted plant displays, and for a recent theatre opening, and 100 gardenias 

1 his p ; t on presentation Stabelfeldt bolts at a servicemen’s party. These give-away 
WORLD, 1 ued foot platform to the turntable. During flowers are tagged “Stabelfeldt’s.” 

inspiration for bulb season, for example, it was rigged The firm has a big open house annually 

s presente yh as a Dutch windmill with rotating blades. on Palm Sunday, when the greenhouses are 

becomes % Stabelfeldt has made see-through sec- filled with bright springtime floral displays 

abelfeldt displays must tional bookcase shelves, actually 18 by 18- Gardenias are given away at this occasion 


shop is located inch cubes, that are the window in and door prizes of flowers and potted plants 
trafhe Phe varied combinations and show off plants are presented 
View © 


Stabelfeld 
Colonial sales 
Phe 

efthcrency 
Floor 


1, with no waste 


nner 
mut that displays can 
depth when seen 
floor-to 

set off the 

desk and 
is the re 
} 


ass-doored 


nservator\ 


rest 


tomer and sales perso l ner are soothed 
especially on busy flow yliday by an 


acoustical Ce mono 


lithic ceiling fr 1 ol was secured 
by the use of niculite acoustical plastic, 
a treatment that ffers t protection 
through its incombustible and = insulating 
properties Its pleasing texture and light 
color also blend well with the modern ap 
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As always, the 

Chicago display manu- 

facturers have produced the 
very finest for your Christmas dis- 
plays. 
you will find the latest in all types of 


Here in the rail center of America 


display needs and at a point most 


convenient for inspection and shipments. 


Don't miss this splendid opportunity to 


buy in Chicago and insure the finest 


Christmas display ever shown in your city. 


BELL INDUSTRIES, INC. 
Styrofoam Novelties 


1809 N. Ashland Ave. ARmitage 6-318! 


sae 
BOTANICAL DECORATIVE SUPPLY 
Artificial Flowers and 
Foliage 
222 W. Monroe St. RAndolph 6-3144 


COOK & MEIER, INC. 
Designers and Manufacturers of 
Visual Merchandising Equipment 
159 N. Michigan Ave. ANdover 3-2662 


HARLAN FABRICS CORP. 
Window and Interior Display Fabrics, Arti- 
ficial Flowers, Novelties and Wire Units. 
30 N. Wells St. CEntral 6-0092 


THE HECHT FIXTURE COMPANY 
BEAU MONDE Mannequins, Korrect-Way 
Display Fixtures, Racks, Showcases, 
Plastic Displays. 


315 W. Quincy St. FRanklin 2-7885 


THE MORGAN CO. 
Sign Printing Machines 
3984 Avondale Ave. SPring 7-881! 


SHOWCARD MACHINE CO. 
Sign Machines 


1196 Merchandise Mart WHitehal! 4-3829 
SILVESTRI ART MFG. CO. 
Display Promotions and 
Decorations 


1147 W. Ohio St. MOnroe 6-1906 


SPANJER BROS. 
Display Letters 


1160 N. Howe St. MOhawk 4-2900 


W. L. STENSGAARD & ASSOC., INC. 


Display Promotions and 
Decorations 


346 N. Justine St. MOnroe 6-0418 


SCHACK'S, INC. 


Artificial Flowers, Papier Mache, Wire, 
Wood and Rubber Decoratives 


2516 W. Armitage St. HUmboldt 9-2516 


MAKE CHICAGO YOUR 
DISPLAY HEADQUARTERS 
DURING 1952 








DISPLAY 


...on and off the record 





—On the balcony of The Lodge, Sun 
Valley, are W. L. Stensgaard, head 
of the Chicago firm of that name, 
and Mrs. Stensgaard. Bill was guest 
speaker at a sales convention of 
General Electric, and his topic was 
‘Merchandise Presentation at the 
Point-of-Sale.""— 


—Tom Comerford (second from 
right), display director of Lit 
Brothers, Philadelphia, receives a 
$500 check from Harold W. 
Brightman, store president, as 
first prize in McCall's national 
display contest. At the extreme 
left is Fred Vees, assistant di- 
rector, and at the extreme right 
is Harold Gilbert, sales promo- 
tion director— 


—By all display rules, a 
large-mouth bass this size 
should be of papier ma- 
che, but Russell Shaw 
vouches for the fact that 
this one is real. He caught 
it in Lake Rowena [inside 
the city limits of Orlando, 
Fla.) and it weighed 111% 
pounds. Shaw is display 
manager for Dickson & 
Ives, of that city— 


—Of half-round papier mache, this broncho 

was made for a special rodeo window at ; : 
Clark's, Texas City, Texas, by Martin Harras, Py lg Hag a 
display and advertising manager of the presents to Bonnie Swope, Hoover 
firm— High School, the trophy and 
medal which she won over 70 
other entries in the third annual 
model window display contest 
sponsored by the display group 
in connection with California 

Public Schools Week— 


—At the tenth anniversary ban- 
quet of the Tennessee and Ken- 
tucky Men's Apparel Clubs, held 
in Nashville. Left to right, stand- 
ing: Joe Snyder, treasurer and 
sales manager, Baltimore Display 
Industries, Baltimore; Cliff Jock- 
ers, chairman, banquet committee; 
seated, Harry A. Kroeckel, sec- 
retary-treasurer, MAC; Lester 
Blum, president, MAC, and Mrs. 
Blum; P. Allen Bolling, vice-presi- 
dent, MAC, and Mrs. Bolling— 
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For more effective, custom tailored displays- 


NOW AVAILABLE! 


Zeor| perto-board |e nares 
ee fi ixtures to display a large 


variety of different merchan- 
dise in conjunction with 


THE QUALITY : ‘ GENUINE TEMPERED LADON PERFO-BOARD. 
PERFORATED HARDBOARD § oy. DUOLUX MASONITE Write for Catalog. 


eee 
ATTRACTIVE! VERSATILE! FUNCTIONAL! Special... 


@ A time-saving, money saving background to display most any type WHILE STOCKS LAST! 
merchandise effectively. Allows for quick and easy changes without Limited quantity of 36" x 48" rt 


° ° “ae +f 4s forated Hardboard of U. 
special tools. No disfiguration — lasts a lifetime! Gypeew CUROM, ccomeiie te 


SPECIFICATIONS: every way to PERFO-BOARD 
except for size of panel. While 


@ Material — Tempered Masonite, Smooth 2 sides stocks last— any quantity 


@ Size — 48" x 96". Thickness of Board — 1%" 


@ Diameter of Holes — te" $3.95 per panel 


@ Hole Spacings — %" or |" on center 


$41 PER PANEL — 48" x 96". Packed 6 per Carton. Immediate Delivery on all Boards f.o.b. Chicago 
Note: On orders of less than 6 panels, add $2. Jobbers' Inquiries Invited 


LADON COMPANY CHICAGO 8. ILLINO 
Market Week Highly Successful 


WY JiTH a total registration of 1,787 rison-Wagner Company, St. Louis; second before it. Among them were display di- 
and more buying activity than had vice-president, Charles Waldman, Standard — rectors from Associated Merchandising Cor- 
been seen in several years, the an- Fixture Company, Dallas; secretary, War poration, Allied Stores Corporation, the 

nual fall and Christmas Display Market ren A. Gallagher, Coy, Disbrow & Co., New Cavendish Trading Corporation, the Visual 

Week of the National Association of Dis- York City; treasurer, Dick Adler, Adler Merchandising Group of the National Re- 

play Industries was held at the Hotel New Jones Company, Chicago tail Dry Goods Association, and the South- 

Yorker, New York City, June 28-July 2 Members of the board, which Earl Gast- ern Display Association. 

The registration figure given above includes hoff heads as chairman, are Trowbridge H Meetings of the various store groups 





E. 
1s 

















displaymen, jobbers, and other buyers but Stanley, L. A. Darling Company, Bronson, were given over to mutual display problems, 
does not include exhibitors and their rep- Mich.; Ralph W. Adler, D. G. Williams, while the VMG members were addressed 
resentatives, who totaled 498. Four floors Inc.. New York City; Alvin M. Mendle, by Madelyn Smith, designer and color con 
of the hotel were given over to the 86 American Fixture & Mfg. Company, St sultant, Amy Fagan, fashion administrator 
exhibiting firms, while many New York Louis; Sylvan Freund, Decorative Plant of R. H. Macy & Co. and Mary Joan 
City members of the association showed Corporation, New York City; Al Bliss, Bliss Finley, merchandise editor, Glamour maga- 
their products only in their own establish Display Corporation, New York City; = zine 
ments Philip S. Gray, Schack’s, Inc., Chicago; The SDA meeting was attended by ap- 
Practically every exhibitor reported aL. J. Charrot, of the New York City firm proximately 30 persons, about half of which 
satisfactory amount of business done, and of that name, and W. L. Stensgaard, W were members of the Southern group 
several said they had more sales the first L. Stensgaard & Associates, Inc., Chicago Joseph Apolinsky, Loveman, Joseph & Loeb, 
day of the show than during the entire Next year’s show will be held at the Birmingham, president of the SDA, opened 
Market Week in 1951 Conrad Hilton hotel, Chicago, June 26 the meeting by saying that it had been 
At a business meeting of the NADI July 1. While a number of displaymen and called to determine whether the SDA 
preceding the opening of the show, George exhibitors have complained that the dates should try to remain in existence or whether 
Silvestri, Silvestri Art Mfg. Company, are too late, it was explained by John F in attempt should be made to build it into 
Chicago, was elected president of the group Bowman, NADI managing director, that a national organization He introduced 
Earl Gasthoff, Danville, Ill, who had held — satisfactory hotel accommodations are not John Doran, Advertisers Displays & Ex- 
the office for two terms, was presented with available earlier. The annual spring Mar- hibits, Inc., St. Louis, who had previously 
a handsome television set by the association ket Week will be held in New York City been appointed executive secretary of the 
in appreciation for his services December 14-18. SDA with instructions to submit his recom- 
Other officers appointed or reelected are \ number of display groups held meet- mendations for a_ rejuvenation of the 
First vice-president, I. T. Vierheller, Gar- ings either during Market Week or just [Continued on page 76] 
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aste Area 
ecomes 
Selling 
Display 


By MARIE HOSFIELD 


—Removal of this escalator at Goldblatt's 
State street store was inadvisable until the 
summer season, so it was converted by the 
display department into an unusual setting 
for ready-to-wear. According to Ray Bianchi, 
of the store, sales from this display are 
greater than if the merchandise were shown 


in a window— 


1 
pace 
} 


iodeling of 


big 


wear on 

dblatt 
refurbished 
electric ared te a plausible and 
Work on nd plans were then turned 


t 


assignment tor 


because it 


accomplished 


expenditure f money 
the printing of 
centranceways, 

lighting, the old 

into a “Staircase 


interior display 


are covered with 


seven mannequins, 


ged once a week, are 


apparel 


Idenl 


suddenly confronted with man 


th 

wit uman figures 
waritheinn th : 
within the momentarily 
expense of 
S hes * 
ketche were directed to the 
which Bianchi orts the display 


its kind 1 


al appro 


preliminary sketches 


department for completion. 


signs 


composure with a second 


zetter and sales-wise 


an a window Customers 


already in the store, therefore resistance to 
visiting departments on the upper floors is 
lessened 

Under Goldblatt’s store layout it is not 
possible to display ready-to-wear on the 
first floor but with this medium seven to 
eleven figures can be exposed to view in ‘a 
life-like setting that revitalizes the appeal 
of merchandise During the recent block- 
long coat sale with all State street win- 
dows devoted to the promotion, the “Stair- 
case of Fashions” forcefully repeated the 
message with an entire assortment of the 
styles offered in the gigantic sale 

It is interesting to note how many chil- 
dren become fascinated with the figures. 
Then, too, there are shoppers who are 
halted by a lack of motion where they are 
accustomed to movement These factors 
together with the element of curiosity 
which can always be relied on for atten 
tion value seem to bear out the fact that an 
unusual display will always catch the eye 
of a greater number of customers 

The old moving stairs are to be removed 
at an opportune time; in the meantime they 
are bringing Goldblatt’s increased sales in 


ly-to-wear. 
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BULKLEY, DUNTON & CO., Inc. ANNOUNCES THE >> 


/ / J J. ee = \ \ \ 2 \ 
oF THE Bulltou oispiay oivision 10 CORRY, PENNA.~ 


y ¥ 
fy 7° Ene } ( Dae 
4 S&S 7 l . 


CORRY, PENNA. is an 
IDEAL DISTRIBUTION POINT | 


because the major portion of our customers are 
located within a radius of 500 miles from 
Corry, Penna. 


CORRY, PENNA. 


is located on the main line of the Erie R.R. a> 

and two divisions of the Penn. R.R., as well as a —.. —-! Jv 

Transcontinental Highways. Right on U.S. Route 6, iB BEGINNING AUG. 1, 1952 Please Send All Mail 
America's Great Coast to Coast Highway. / Orders and Remittances DIRECT to CORRY, PENNA. 


a BULKLEY, DUNTON & CO., Inc. Bullstou DISPLAY DIVISION 
(@) Office and Converting Plant 9 Pennsylvania Ave CORRY, PENNA. 


NEW YORK SALES OFFICE: 295 MADISON AVE., NEW YORK 17, N. Y. 








Visit 


“The House of Naturals” 
8 ouse 0 a ura +) When your dolls are dolled up on display 


in New York for , you “guys with dolls" can always count on 
is more action. Here's top buys in DOLL 


FALL & XMAS | |s; ¥ g hes 


Stands are made entirely of 


Showing of "Nature's Best!" : steel. New ice blue enamel 
finish on base and upright 


IMPORTED AND DOMESTIC , | Pe ge 

ORNAMENTS, TINSELS, SHAE VA vertex plate. Round bases 
GARLANDS AM 

IN FOIL and GLASS 


From England, Occupied Germany, Italy 
and Occupied Japan 


FLAMEPROOF 
PRINCESS PINE AND HOLLY 


e@ WREATHS @ ROPINGS 
@ TREES @ SPRAYS 


ARTS and FLOWERS ; oe CHOICE 3 SIZES Packed 
_— : 4 No. 100 Adjustable 7" to 13" $11-° 12 
DISPLAYS, INC — No. 130 Adjustable 18" to 29" rr 
’ e 


oz Carton 
Manufacturers @ Importers @ Creators Member NAD! 


“newer ciyian ee” | |e” FOR R. COMED COs) sz. 


“U.S. Reg. Trade Mark 810 PENN AVE., PITTSBURGH 22, PA. 




















FULY, 1952 





iii tie. 





























THE BEST BOOK ON DISPLAY 
Ever Published, Say Country's Leading Display Authorities 





PRICE +10 POSTPAID 


Immediate Delivery! 
PARTIAL LIST OF CONTENTS 


Training for Display Work 
Recipe for a Displayman 
Common Errors in Display 
Working Methods 

Application of Art in Display 
Abstract Art in Display 
Technique of Painting 
Technique of Enlarging 
Eye-Catchers 

Paper Sculpture 

Display Materials 

Papier Mache 

Balance and Symmetry in Display 
Line and Form in Display 
Principles of Contrast 

How to Master the Space Problem 
Preparatory Work 

The Window Plan 

Birth of a Show Window 
Display on a Small Budget 


Variations on a Basic Idea 
The Display Calendar 

Layout of Merchandise 
Display of 19 Different Wares 
Small Windows 

The Store Front 

Interior Display 

Expositions and Trade Fairs 
Decorations on the Store Front 
The Flower in Display 

Color 

Paints, Binders and Thinners 
Lettering and Display Signs 
Lighting 

Animation in Display 

Figure Draping 

Display Fixtures 

Economy and Good Housekeeping 
The Workshop 

Windows of the World 


Contains Everything 


ABOUT DISPLAY 
— You Must Have A Copy 


DYNAMIC 
DISPLAY 


TECHNIQUE AND PRACTICE 
By FRANK J. BERNARD 


...to make your displays sell more goods faster 
... it’s the kind of book you have been waiting for 
... it’s a necessity for everyone engaged in display 
or using displays 


SIZE 9 x 12 INCHES — CLOTH BOUND 


264 pages 


MORE THAN 


600 illustrations 


The publishers of DISPLAY WORLD for years have sought a 
modern text and reference display manual! of this kind and now, 
in DYNAMIC DISPLAY. they offer a long-needed book which 
everyone in display will be proud to own. It is a complete 

tment of di display technique and practice. The 
student will find it a sure guide to display techniques and a real 
help toward steady improvement and perfection in his work. 
For the experienced and professional displayman it is rich in 
display ideas and an inval work — in fact. a 
display library in itself. Retailers, both large and small, will 
find it a positive guide to good selling displays. The author 
draws freely on his wide experience to explain each facet of 


retail display and shows by photographs and sketch the 
displays 
d in 
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practical application of display techni for 
that sell. Display problems and their si luti are explai 
detail. It gives display a scientific background to make the 
medium of display more powerful and effective. Study the 
partial list of contents and you will realize that this is a book 
you MUST have. Its value to you cannot be measured by its 
reasonable cost. 


Order Your Copy NOW! 


SS SSS SS SSS SSS SSS eetanananaaaanaa 

§ DISPLAY WORLD, Cincinnati 1, Ohio. 

« ©) Please send me postpaid a copy of DYNAMIC DISPLAY. for 
which $10.00 is enclosed. 

() Please send me a copy of DYNAMIC DISPLAY and enter or 
extend my subscription to DISPLAY WORLD for one year, for 
which $13.00 is enclosed, a cash saving of $1.00. ( All foreign 
combination orders, except Canada and Pan-American coun- 
tries, $1.00 additional. ) 
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y Issued on the Fifteenth of Every Month by 
THE DISPLAY PUBLISHING COMPANY 


1. The Promotion of Display. 

2. More Display Cooperation by Manufac- 
turer and Merchant. 

3. Advancement of the Display Business. 


4. Practical Service to the Display Profession 
and Industry. 


5. Greater Appreciation of Display's Power in 


Absolute 
Columns. 


Title Registered U. S, Patent Office 
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H. C. MENEFEE, President, 
NATHAN SILVERBLATT, Manager, 
R. C. KASH, Editor. 
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VMG Elects Banks 
To Head Group 


Meeting at the mid-year Conference of 
the Visual Merchandising Group and the 
Sales Promotion Division of the National 
Retail Dry Goods Association at the Hotel 
Governor Clinton, New York City, the board 
of directors of the VMG elected the follow- 
for the 
Louis A. Banks, 
buck & Co., Chicago; first vice-chairman, 
John R. Foley, Macy's, New York City; 
secretary, Dudley B.+* Pope, Rich’s, Ine., 
Atlanta; treasurer, Paul C. Smith, J. W. 
Robinson Company, Los Angeles; chair- 
man of the executive committee, Harold 
K. Melnicove, The Hecht Company, Wash- 


ington 


ing officers year ahead: 


Chairman, Sears, Roe- 
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the 
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House & Garden Features 
Display Factors’ New Home 

Nine pages 
& Garden, including 
other pages in full 
the new Florida home of 
and Ralph W. Adler, president and secre 
tary, respectively, of D. G. Williams, Inc., 
New York City. “Dot” Williams is Mrs 
Adler in private life 
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incor- 
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New Drapery Track 
ls Introduced 

\ new drapery track for display windows 
added to the line of Automatic 
Company, 116 North Eighth street, 
\llentown, Pa. Called “Spanorama,”’ the 
track is recommended light-to-medium 
weight either 
includes a 


has been 
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obtainable in 
and 
special feature with the use of ball-bearing 
the track as well 
this greatly facili 
and 
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GE Display Booklet 
Free On Request 

General Electric’s Lamp Division has 
prepared a new “Sketchbook of Displays 
for Lamps and Lighting.” It is intended 
for the guidance and use of electric service 
companies, department stores, and other 
large lamp outlets in their preparation of 
window and floor displays 

Liberally illustrated with sketches and 
photographs, the publication offers 16 major 
suggestions for window and floor displays 
to tie in with the G-E “home light con 
ditioning” program, and with promotions 
of such special lamps as the sunlamp, heat 
lamp, yellow lamp, “GA” lamp, Christmas 
tree lights, and others 

Photographs show how merchants have 
displayed lamps and lighting successfully in 
the past. Also pictured are special displays 
which may be rented from the Lamp Divi 
sion. Copies of the sketchbook are avail 
able through the Inquiry Bureau, General 
Electric Company, Nela Park, Cleveland 12 

\ new food market manual, “The Why, 
What and How of G-F Lamp Bulb Mer- 
chandising in Food Stores,” also has been 
prepared by G-E’s Lamp Division 

The publication lists reasons why a grocer 
should carry lamp bulbs, tells which bulbs 
should be carried, and describes how they 
should be ordered, stocked, priced, displayed 
and promoted. 

Crammed full of pictures and illustrations 
the 32-page publication has been many 
months in the preparation. It is available 
from the same source mentioned above 


"Roto-Strip" Added 
By Lighting Firm 

Neo-Ray Products, Inc., 315 East 22nd 
street, New York 10, announces the in- 
troduction of a new product called Neo 
Ray “Roto Strip.” It consists of an as 
sembly holding multiple spot or flood 
lights and is manufactured in stock sizes 
of 2, 3, 5 and 8-foot lengths, which may be 
combined for any desired length. Swivel 
sockets are inbuilt in the strip; fingertip 
adjustment swivels the lights 90 degrees in 
all directions through a complete circle, 
with the lights remaining fixed at any 
angle 

The “Roto Strip” comes in three series 

one for ordinary installations, one for 
corner mounting, and one with a reflector 
to shield the light Complete literature 
on this and other Neo-Ray products can 
be had by writing the company 


Robert Maharam Married 
To Jane Barbara Lowy 

On June 28 Robert D. Maharam, son of 
Max Maharam of the Maharam Fabric 
Corporation, New York City, was married 
to Jane Barbara Lowy in the Terrace 


Persian rooms of the Hotel Plaza 

Miss Lowy is the daughter of Edward 
Lowy, partner in Lowy & Mund, handbag 
manufacturer, and Mrs. Lowy 

Robert Maharam graduated recently from 
North Carolina State college with a degree 
of Bachelor of Science in textiles On 
July 22 he enters the army as a second 
lieutenant. 
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There's pleasure in building 
a set like this, with 
Masonite Presdwood for 


canopy and base. 


No hunting for ideas 
with Masonite Presdwood 
to help, along 
with gq scroll or jig saw. 








Any size turkey con be 
cut from Presdwood 
using our free scaled 

patterns. Write for yours. 


faster...easier with 


MASONITE PRESDWOOD 


It’s just one idea, this gobbler you see. Your imagination will pro- 
duce dozens of eye-stopping themes for Thanksgiving . . . ideas you 
can build quickly and inexpensively with versatile Masonite 
Presdwood®. These dense, smooth, grainless hardboards need only 
the tools you have. Bend to graceful curves. Can be painted and 
repainted. Your building materials dealer has 23 different types 
and thicknesses of Masonite Presdwood. See him now. 


BETTER HARDBOARDS FOR BETTER DISPLAYS 


ay. MASONITE’ 


CORPORATION 


DEPT. DW-7, BOX 777, CHICAGO 90, ILL. 


“Masonite” signifies that Masonite Corporation is the source of the product 











Write on your letter- 
head for new 1952 
comprehensive Sam- 


ple Swatch Book. 


New York 21, N.Y 


TEmpleton 8-3720 











with 


YOU 


In our showroom you will find the 
newest and finest in Christmas 
display items that will help you 
to make your Christmas displays 
better than ever. 

Throughout the year, season after 
season, we continually strive to 
have the finest and newest, and 
always with you in mind. 

Visit us in our New York show- 
room and see for yourself why 
so many displaymen depend up- 


on HAMBERGER. 
e 


DAVID HAMBERGER, Inc. 


Display Decorations 


115 W. 3st ST.. NEW YORK CITY | 








Follow-Through With Display 


By W. L. STENSGAARD* 
W. L. Stensgaard & Associates, Inc., Chicago 


EK all agree, | believe, that national 

advertising appears tor the purpose 

of pre-selling goods and services 
It seldom, if ever, appears at the actual 
point-of-sale; it appears on the air, radio 
or television, in magazines, newspapers or 
on billboards, in trade journals, street cars 
and where most people can hear, see and 
read but not where the goods are 
actually sold 


Millions upon millions of 


good dollars are spent on advertising it 
various forms each year, all for the purpose 
of encouraging and interesting people in 
buying and using specific foods, fashion, 
ideas, products, goods and services 

Advertising, in terms of retailing, as we 
all know helps the store or 


grow and prosper 


point-ot-sale 
The question therefore 
is not, “Can advertising help sell more 
goods and services?” but as we see it “How 
can advertising now be more productive?” 

The cost of advertising has increased and 
there is no low cost national or local 
advertising except when the sales are pro- 
duced in proper ratio to advertising cost 

We have a little saying, “It’s the last three 
feet that count most;” that is where the 
goods, the customer, the money and_ the 
sales person come together. That is where 
sales are made but it is also where lots of 
sales are lost. For many products it is 
“switching” by the 
easily takes place and where “best sellers” 
are out of stock too much of the time, 
where the customer easily comes in contact 


where sales person 


with competitive products 
We often hear of how advertising is 
sales organization 


Usually this seems to be only the showing 


merchandised by the 


of a national ad or local ad proof and 
talking about greater circulation, art work, 
copy, et all of which is not the retail 
minded approach Stores are interested 
most in what happens at their own store 
\ certain number of people may ask for 
the advertised product but often the store 
can or does switch to another product and 
stores often fail to make the sale and there 
seems to be many reasons 

Here are a few 

1. Stores do not carry the product adver 
tised 

2. Is out of stock of size, style, 

of best seller 

3. Does not believe in the product or the 


color 


advertising behind it, prefers some competi 
tive lines 


4. Product not identified prominently, not 


carried in depth related to volume 


possi- 
bilities 

5. Other store activities more important, 

as retail events, local or seasonal, ete 

Sales people not sold because competi- 

ive lines have been made more 

and 


7. The plan not 


attractive 
interesting 


retail-minded by com 


Toledo Advertising Cl 


parison with other manufacturers’ assist- 
ance facts and potentials don’t add up. 
Too much 


great today at- 


“You can lead 


advertising 
tempts to force distribution 
a horse to water but remember ? 
There are, we believe, many products that 
will gain acceptance and grow with a 
greater degre¢ f security if they have a 
more balanced program of advertising, with 
greater emphasis on the follow-through 
We have as a matter of record in recent 
years seen many programs so over-sold 
on national media that no dollars were left 
in the 
many such cases the “tops” even suggested, 
“Let's ask the store to pay for all this and 
that.” Yes 


time, space, 


budget for follow-through In 


stores will cooperate with 
effort and even money .. . but 
usually and only if the manufacturer is 
retail-minded and knows the value of the 
store and is helping to do the job that 
reflects and assists best at the point-of-sale. 
Let us also remember it has been estab- 
lished that less than 20 per cent of store 
traffic is the result of 
chandise or promotion 


advertising mer- 
The great majority 
of customers go into stores because they 
have confidence in the store to supply their 
Surely you must not underestimate 
the value of this as circulation, traffic, 
people for your product. Such is, when 
properly done, the lowest cost, most effective 


needs 


circulation. 

Now with the advent of television we 
again see dollar budgets stretched to the 
limit... and we know agencies are anxious 
that television advertising succeed in ratio 
We of course believe it will, but we 
also see so very little follow-through to 
the point-of-sale on this new media as well 
as other major previous media. In many 


to cost. 


cases the follow-through is so meager 


and so cheap it is a genuine waste 


We also see the competition of media 
a major battle tor 
the advertising dollar. All of which again 
leaves little or nothing in most national 
ad budgets for a really constructive, ag 
gressive follow-through at the last 3 feet. 
This will only tend to make advertising 
less productive and more expensive 


becoming very great 


Why is it that so little follow-through is 
actually recommended by the advertising 
agencies? The real big reason of course 1s 
the fact that it usually pays no agency 
commission Merchandise presentation 
plans and materials are not conducive to 
any profitable operation insofar as the 
average agency profit picture is concerned 
stores or manufacturers, 
preter to sell trom 
profit. 


Agencies, like 
therefore undoubtedly 
the departments that 


should not be any good 


develop a 
This, however, 
reason for a manufacturer overlooking the 
job that must always be done to protect 


his best interests and investment, the final 


DISPLAY WoO nl? 





and actual selling of the product at the 
ot\d $ 


point-of-sale to the consumer ] tne ¥ 
Merchandise presentation in itself is ‘ 
another kind of business. It is the “mule » "y 


work” or “litthe Orphan Annie” of advertis 
ing insofar as material, expenditure ot 
ability to earn an agency dollar is con 
cerned \gencies therefore should encour 
age the manutacturer to do the job ag 
gressively and secure or employ such 
services as are needed to do a professional 
point ot-sale merchandis¢ presentation pro 
motion job. Agencies should insist that a 
rightful share of the budget be devoted to 
point-of-sale . and this is not 1 or 2 
per cent but usually 10 to 20 per cent of 
the total advertising budget (except in 
foods, liquors, tobacco and a few others 
where it should be half this figure). Those 
who advocate less do not know clearly the 
value or facts and details of the job to be 
done and the benefits to be derived May 
I suggest you look at such follow-through 
point-of-sale jobs as done by Coca-Cola, 
Arrow Shirts, Wrigley or Life Savers, 
Toastmaster, Jantzen, RCA-Victor and 
many others. The one important reason for 
adequate follow-through we believe is to 
make all advertising more productive. How 
can this be done without the proper invest- 
ment and insurance for the identification 
and control and sales activity at the spot 
where the goods are actually sold? 

Our book of experience indicates that 
when the manufacturer does such a _ pro- 
fessional, retail-minded job in combination 
with national advertising, the results are 
better and national advertising investments 
grow. The agency therefore benefits as 
does the manufacturer and the retailer 
There is little in the concept of most agen- 
cies that agrees with this viewpoint. Some 
seem on the surface to advocate follow- 
through but a look at the schedule of bill- 
ings will quickly show where the money 
goes We believe the point ot-sale job 1s 
best accomplished as a separate function 


competing in an open-minded, healthy 
fashion as do other media. We believe the 


national advertiser or manutacturer should 
assume as his own responsibility the job 
of being retail minded and keep close to his 





follow-through program for the spot where ’ 
the goods are sold to the consumer. There No longer a display man’s dream, 


always is the job of training and equipping the idea of hanging merchandise at any height in any position 
his sales organization with retail viewpoints is now POSSIBLE, PRACTICAL AND QUICKLY DONE! Hanging 

in terms of retail lingo such as objects can be moved instantly back, forward, left, right, up or 
the mark-up on selling not on cost; the down to suit the design of the window. All the dramatic tricks 
turnover; retailing operating costs; sales of the stage are at your immediate command with the Seel- 
per square foot; mark-downs; the gross ingrill. The Seelingrill permits you to trim heavy yet look light 
profit not alone by products but by depart- and airy . . . and all of this NOT IN 10 HOURS PER WINDOW 
on ee ee ee eee Se Se BUT IN 1 HOUR! (Proven by actual time study tests.) 


the salesmen equipped with the knowledge 
and tools to improve the job in each and SPECIFICATIONS: Seelingrill is a spot welded grill of Y,” 
every store in his territory, so that he square steel, laid out in 6” squares. 

knows the standing of his product by com " : — 3 x 6". +++ 26.13 
parison and therefore also knows what is gi 4 x 8...... 41.80 
reasonable to ask for and expect in terms Ceiling Toggles — .50 each 


_— - - (6 required for 3' « 6) 
zg rms ‘ é 2g , 
of retailing, not in terms of manufacturing [ i 1s sausinad fee Os & 


or advertising alone j 
' , Ai) 5 ORDER TODAY 


Only if we were thinking in terms of 











exclusive mail order selling could we avoid 
the responsibility of the importance of a 


lan that follows through to the store. Even ae 
Oa ae ee cea 460 W. 34th St., New York 1, N.Y. 


with the big mail order business during the 


past 20 years, hundreds of retail stores .M. BRyant 9-5750 
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Your New York 


Allied Display Materials, Inc. A. Lutz 
65 Madison Ave. MU 5-6487 T 3 West ith St. 


es CH 2-6264 
ene een isc | NOVELTIES, ARTIFICIAL FLOWERS & 
In 1 ail order | SSPLAY t0aFORCALS REED AND RATTAN DISPLAYS 


1 } 
Ecc Winkows aid Anletior Store Dlkolev Display Units, Frames, Screens, Novelties, Fixtures 


d and the retail business of these 
rapidly passed the mail order 
plished by the use of two basic 


newspaper and display. Little, 





national magazine, radio, television 


Arts & Flowers Displays, Inc. Maharam Fabric Corp. 
retailers can afford all media but too 43 West 56th St. Cl 7-6848 130 West 46th St. LU 2-3500 
seem to try \ manufacturer (na ARTIFICIAL FLOWERS and FOLIAGE DISPLAY FABRICS & ACCESSORIES 


| advertiser) especially must decide ; : Chicago 115 S. Wabash 
' | ie: 
he can afford and what will do the Display Novelties and Accessories Los Angeles 1113 S. Los Angeles 


are used Ver few manutacturers 





ob: in this decision one thing is sure 
point-of-sale tells the final pay-off Bliss Display Corp. Messmore & Damon, Inc. 
Mail order, retail and chains have 460 W. 34th St. BR 9-5750 (6h i Deak she TR 6-3530 
t millions in research and tests to 1m a 
the methods and devices by which DISPLAY PROMOTIONS MECHANICAL DISPLAYS 
how and sell goods, item by item, of Display Settings, Novelties, Animated Displays Papier Mache, Industrial Exhibits and Dioramas 
every type Independent retailers have not 
ind can not do such research alone. They de Bois Smith Studios Metropolitan Mechanical Display Co. 


1 to a reasonabl extent on the manu 228 West 39th St. LA 4.4492 We Buy, Exchange, Rent or Sell New and 
o be interested in his product and Used Mechanical Displays & Mannequins. 


‘ree te be reese’ oe bees’ "| WINDOW & INTERIOR DISPLAYS, 
g g MECHANICAL BOOK 
Qn a national basis the manufac ARTIFICIAL FLOWERS 50 West 22nd St., ee bead Psst 


turer can do research and testing to find 


improved methods and devices that will be 
important to increased volume without in 


creased selling cost for the retailer. Such 61 West 37th St. WI 7-7965 








: : Natural Creations, Inc. 
Bonafide Display and Decorative Co. 955 fh Aen, LE 2.2377 


stenee- > oe ae ade FOLIAGE NOVELTIES, 
is a most constructive part of the follow | ARTIFICIAL FLOWERS and FOLIAGE DISPLAY DECORATIONS 


through service and responsibility 


Original Creations for Better Displays 


Compared with national advertising, ré Creative Displays — “It's a Natural” 





tail merchandise presentation is a different 


world a different lingo a different L. J. Charrot Co. Thomas Pace Co., Inc. 
problen Advertising to the retailer in 36 West 27th St. WI 7-1687 506 West Broadway GRamercy 7-0778 


most all media is merely pre-selling and ARTIFICIAL FLOWERS & XMAS TREES 
the point-of-sale, the hg “the last 3 feet” ARTIFICIAL FLOWERS Decorative Display Novelties 


is the very realistic job of selling. It is Display Units, Novelties and Decorations Sell to Jobbers Only 
here you meet with competitive lines face 





to face and it is here the other fellow (the 


retailer) owns the store and space you 


Colonial Decorative Display Co., Inc. Result Displays, Inc. 
70 West 40th St. WI 7-0230 | 350 West 3Ist St. LO 4-8440 


can not buy it, vou must earn it; you Can 


not push, you must “pull together” ARTIFICIAL FLOWERS PLASTIC TRAYS AND HANGERS 
d 


Iso in a 31 Id of distribution, | Decorative Display Units, Novelties and Decorations A quality product priced right 


there are several classes of retailers. Each 





is a specific problem related to size, loca D A i 
ecorative Creation & . : 
tion, character, and all such. A great store i; ia as. Louis Schneider Corp. 


may be a small volume account to a 13 West 27th St. MU 6-1798 6 East Second St. OR 4-3723 


manufacturer but with great potential be- ARTIFICIAL FLOWERS, DISPLAY 
sue ak aoe bck ae Lee Ne onawies ARTIFICIAL FLOWERS & FOLIAGES 


related to peopl Therefore there is no Imported Novelties, Settings Display Decorations and Novelties 


reason to expect this large retailer to use 





a small, cheap-looking display or card or Decorative Plant Corp. Nat Siegel, Inc. 
eprint, et uch distribution is merely < 3 - 
reprint S tion is merely a] 13. Wess 24th St. WA 4.4405 | 29 West 37th St. WI 7-8485 


Therefore, analysis of distribution ISPLAY 
ss: gampue: of sineiltving: sak aaa ARTIFICIAL FLOWERS MEE OUIPMENT 


Dun & Bradstreet rating or Display Settings, Novelties, Units Distinctive Display Fixtures and Novelties 
) as to the type and charac 


h 





ach can and will use is 


leo let's. noaetuber: in’ Mloptan The Display Equipment Corp. Walter E. Spaeth Displays 

is a constant change of style, just | [47 West 37S cehane | 87 West 30th St. MU 3-2749 
as. ther is for advertising o Aintiak anufacturers an istributors o' clusive 
However, much confusiot tend Sai it CORONET & WINDSOR NATURAL FOLIAGE DISPLAYS 
ing to get opinion here and th and put MANNEQUINS Factory — Corona, N. Y. 
it together x what you think the retailer 
wants! Good display, like good advertis Frankel Associates, Inc. D. G. Williams, Inc. 
ing, always makes and with the com- | 218 West 47th St. Cl 7-0060 | 49g Seventh Ave. LA 4.4069 
bination of ¢ rience, resear( and ability 
to interpret, combined with constant conf nee temo ee MANNEQUINS & DISPLAY FIXTURES 
” t with the field of retailing one sees and | 424 Book Bldg., Detroit: 819 Santee St., Los Angeles Display Novelties and Equipment 
nows success and tailures and thereby 
eaeatte. Sante te: den 3 helps consists Victor Haida Displays, Inc. Ben Walters, Inc. 
> errs sent stores and never used, but | 149 West 24th St. CH 3-3540 125 West 26th St. AL 5-2308 
also the lions of dollars wasted each vea 
in the time salesmen cpetl trine to wc, | DESIGNERS & MANUFACTURERS DIP IT! DRAPE IT! 
stores to do display and use materials and OF CREATIVE DISPLAYS eTrade mark of 0 SHAPE IT! CAST IT! 


See it demonstrated 








ideas that just don’t fit retailing or the Largest Showroom in the Country Celastic Corp 
classification of the store contacted 


; , David Hamberger, Inc. ae 
There need be very little waste of ma 115 West 3ist St. PE 6-0464 SAVE TIME DO YOUR 


MANUFACTURERS OF DISPLAYS DISPLAY BUYING IN 


Artificial Flowers, Functional Units, 
52 Backgrounds, Novelties NEW YORK 


It’s Always MARKET WEEK in New York | 
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‘ 
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Immortal Saint Nicholas, like Rocké 
feller Center's Atlas, is holding the 
biggest presentation of Christmas 
display decorations and attractions 
ever offered the country's display 
men. The display firms at the 

left invite you to view this gayest 
collection of origina! Christmas 
display ideas, to inspire and help you ; 
and your store present an all new 
Christmas spirit. 


IT'S ALWAY 








| terials or time when the plans or ideas are rate accounting for its own cost and results. 


sell more... conceived and executed on the basis of We have seen good national ads that 


proven experience and ability. Too many could not be successful for point-of-sale 


y whe WwW jlans are short term and on a stop and go tie-up. The reasons are many and complex. 
I : I 


basis. Too often opinion rather than ex- Usually they condemn other ideas or prod- 
VARI-S HAPE perience conceives and directs the job. Re- ucts the retailer also sells or have head 
search is important to methods and devices lines, statements, claims that are not re 
| that should first be proven before being of-  tail-minded. If they will do a job with the 
fered retailers on a national basis. Re consumer they should appear, but they 
tailers are much interested and will give should be changed for the retail viewpoint 
cooperation but today a high percentage insofar as display tie-up is concerned. Such 
of help offered is of little or no value interpretation for acceptable display or fol 
We forecast a desire for better follow-  low-through plans is important. We have 
through plans in more advertising pro also. seen many successful point-of-sale 
s. The advertising investment of the ideas that would not make good national 
will desire to msure obtaining the ads. The professionals on each team should 
the overall advertising invest- be responsible for results re their own 
Advertising people who consider the media. The manufacturer is of course the 
overall problem of completing the judge and must hold the responsibility for 

will, we believe, encourage the proper a balanced program — not the agency 
combination of ideas, methods and devices There should never need be the question 
right down “to the last 3 feet.” of which comes first, the chicken or the 
We believe each medium has a responsi egg —the national ad or the point-of-sale 
ble job to do and even though media are since each has a job to do so very im- 
coordinated, each must be subject to sepa- portant to the other. Too often, however, 


No Measurements 


Needed 


Beautifully made with a spe- ce Re eae ae CK ee Bb] Jor starreD IN THE DISPLAY 

i th igs -, & i eae Roe i AND THEATRICAL FABRIC FIELD 

ciel saber aan, Taney i | My me i BACK IN 1927, AND FOR THE 

fit perfectly and make your 7--f- ah. : ; NEXT TWOYEARS RAN AN 
Se ee OFFICE IN LOS ANGELES. 
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mannequins do a real selling 
job for you. Send clipping 
below for details. 


HERZBERG-ROBBINS, Inc. 


457 West Broadway, New York 12 

















} FRANKEL 
Z — ASSOCIATES 
WAS FORMED 
IN 1945 AND HAS SINCE 
BECOME ONE OF THE BEST 
KNOWN FIRMS IN THIS LINE. 
AS FOR HOBBIES, 
JOE SAYS , "41 AM 
VERY FOND OF SPORTS, 
PARTICULARLY / 


Y BASEBALL AND 
BOXING... AND 

STUDY | AM MAKING 
WINDOW DISPLAY 70 PLAY GOLF” 





AT HOME 


Easy Home Study course showing 
how to do every phase of window 
display work. Merchants, display 
men, women and beginners will 
find this course the finest of its 
kind. School founded in 1905. 
Employers: Free to you 
Names of our Graduates. 
Write for literature. 


THE KOESTER SCHOOL FRANKEL ASSOCIATES ,INC., NEW YORK CITY,N.Y. 


3710-12 N.Cicero Ave., Chicago 41, Ill. 
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the chicken wants to do without the egg, or 
vice-versa. 

Most all good retailers everywhere want 
more and better follow-through assistance 
Let me quote from the editor's page of 
Printer’s Ink, entitled “National Brands 
Get Retail Spanking,” by James Rotto, sales 
and publicity director of The Hecht Com 
pany, Washington, D. C. (in a talk before 
the National Retail Dry Goods Association 
convention.) “One of his most important 
points concerns the missing link in national 
advertising the failure on the part of the 
manufacturer and retailer to cooperate on 
strong local tie-ups, not only in newspapet 
advertising, but in all the elements that 
make for successful selling Rotto says 

Part of the blame for this can be 
traced to the theory that branded-name 
merchandise is pre-sold to the public by the 
| 


manufacturer, and that all the retailer has 


to do is put it on his shelves and pass it 

out as consumers ask for it by name’.” 

We suggest you write Rotto, get a copy A 

and read the entire talk. Also obtain a copy | f t 
of the talk by Joseph J. Eckhouse, executive oneny 


1ead of Gimbel’s, New York City, before 


ul same convention. Printer’s Ink adds | A ite = 
we boil it down, it comes out as a plea SAN d A | S B U S T I N 
to national advertisers to back up their | < 
national advertising by working with the a 
retailers who sell the product to the con T AL 
sumer; many do but too many don’t.” J 


We have told you some of the plain facts 
and reasons. A balanced viewpoint and a Saaipe . : 
budget including proper follow-through, Our new Christmas creations have filled our spacious building 
plus open minded plans and observation a es 
of results, will slowly help to correct. the to the roof top. Be sure to see these Christmas display treat- 
need that is so evident for balanced fol 
low-through \ll good advertising will ments which were hits of the New York Market Week. 
benefit and be more yroductive The pe F . 
Pee ae pio oth beach aad Visit us when in New York or have our representative show 
costs of selling will be held in line. How 
better can advertising help selling them to you. 
America is great because of selling — and 
selling today is America’s greatest job 


if we intend to keep plants going with full 


employment. Again we say . advertising 
needs more follow-through 7 ttatee 
New Fluorescent Combination S CC rete Ce 


For Display Uses CORPORATION 
Two products, neither fluorescent alone, 136 WEST 24th STREET, NEW YORK I], N.Y. 


which used together produce _ brilliant 
fluorescent colors for display now are dis WAtkins 4-4405 
tributed nationally by Chicago Cardboard 
Company, 1240 North Homan avenue, Chi 
cago. The products are “Whitekote Fluoro 











“ty ‘ , Nige ’ ig, oF tempera colors in the same display 
Reactive” paper, a white display paper with “Whitekote FI esas : 
1 1 NniteKote *luor Neacthy maper ome 
one surface chemically treated, and “Velva : ; by nt : ae ; USE THE 
: in rolls 100 feet by 28 inches, l 


Glo” —— inks. Whe : the inks are brushed PE AR Ser 5 sian cdis) ok ths O P P O R T U N I T Y 


or sprayed on the chemically-treated sur ; 
latter size 


face, the resulting reaction produces fluor E X C H A N c E 


escent colors of neon-like brightness 


either daylight or under black light Electric Candles For any WANT AD purpose: 

Chicago Cardboard recommends the con For Display 
bination for signs, posters, price tickets, Louis J. Lindner, 153 West 33d POSISION WANTED 
window display, pennants, banners, safety New York City, is introducing electri POSITION VACANT 


ull Ss. \ ng signs d K gh 
bulletins, warning signs and black 1 candles for display pury 


plays aie ietnanash Eig pe siges USED DISPLAY EQUIPMENT FOR SALE 
in height, they are powered Db ! 


“Velva-Glo” brush inks are water soluble, flashlight batteries and have ie ligt REPRESENTATIVES WANTED 


flow like writing inks, brush on easily and prism-cut plastic flames Four different e 


dry quickly. Uniform strokes are obtained color discs are supplied with each candle, 


without difficulty. Dramatic contrasts can so that the color of the flame can be $4.00 Per Column Inch—CASH WITH ORDER 





be obtained by using the inks with poster changed at will 
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Christmas is nearer than you think. We are moving Heaven and 
Earth lining up for you the best in ornaments and other holiday 
decoratives. See our ads, packed with the best buys in Christmas 
display glamour, in this issue. 


Member NADI 
810 PENN AVE., PITTSBURGH 22, PA. 














ariety of 
The Jargest¥ electric 
turn-tables 


\ 


quamrasees 


aecte! 


MOTION 
FROM THE 
CEILING 


with © 
s ension 
pee draws 
attention to 
in Naturalizer 
Shoe display 
at Kann's '" 
Washington: 


ES 
ro 
STANDA 75 \bs- 


25 a 9 (bs: 


INTERIOR DISPLAYS 
[Continued from page 29] 


variety ot ways. A _ full-size traffic light, 
for example, stood next to an island fea- 
turing plaid dresses. On one of the ledges, 
a bus stop sign made of wood had the 
words “Back To School” lettered in red on 
the white disc. A miniature “police barri- 
cade” (wooden horse) had the words 
“School Street” lettered on the cross bar 
and was used as a displayer on which a 
variety of items were hung. Macy’s In- 
terior Display Director Frank Sauter em- 
bellished these displays with giant papier 
mache apples, plaid leaves and school ma- 
terial. 

The popularity of College Boards has 
been applied successfully to high schoolers 
at Macy's. In the Junior Deb department, a 
large clean panel around one of the col- 
umns last year featured many photographs 
in neat frames of members of the “Junior 
Deb School Board.” Comfortable chairs 
were provided for weary shoppers, and an 
attractive wall display made this niche in- 
viting. Four mannequins were shown on a 
three-tiered platform, with a gay archway 
in the back against a semi-circular glass 
wall. The top of the arch was decorated 
with fall foliage, and the long-play records 
so popular with the Junior set were hung 
from the arch with ribbons 

At Bloomingdale's, Display Director Ed- 
ward von Castleberg stressed fashion points 
for the college crowd in open books on a 
ledge On one page of the open book a 
group of items was displayed. The other 
page carried the message: “Paint the 
Campus Red; Finish with Felt the 
Brighter, the Better; Value Velveteen in 
Tasteful Touches.” 

The columns and counters were done in 
wood painted white but made to look 
natural with strong accents of grain. Pic- 
tures of College Board members’ were 
affixed to one column over the guest reg- 
ister. 

Famous colleges along the Eastern sea- 
board were identified in Lord & Taylor’s 
College Shop. Outline maps of various 
states were mounted in cases and on ledges 
The names of colleges were executed in 
white wire and attached to the end of a 
wire rod which pointed to the location of 
the college on the map. Lord & Taylor's 
sweater section used ultra-modern chairs 
and coffee table to entice the college girl 
to linger in the department. Sweaters were 
stacked neatly in trim square bins against 
the back wall. On the overhead ledge a 
dress was draped on the wall with a girl's 
head, arms and legs painted on the wall 
and pointing to the word: “Flannel.” 

Out on the West coast, at Ohrbach’s in 
Los Angeles, the college department was 
individualized with the aid of a very simple 
entranceway \ section of the fashion floor 
was used, and right in the center of the 
floor an entrance was built. Attached to 
a group of “Deca-Poles” were simulated 
white brick panels. The horizontal panel 
carried the word “College Fashions,” and 
was trimmed with sprigs of fall foliage. In 


| this way the college department was visu- 


ally identified, yet still remained a part of 


the fashion floor and easily accessible 


DISPLAY WORLD 





Ohrbach’s Display Director Bill Meissner 
also designed a number of very colorful 
ledge units. One such was a_ blackboard 
framed in thrifty Scotch plaid. A jagged 
hole was cut out of the center of the black 
board. Five attached to the 
identification and 


items 
board, with the 
lettered on the board itself in white As an 
added touch of interest a figure made of a 


were 
prices 


large pencil with arms, legs, and a puppet 
head held the checkered skirt 


POPAI Committees 
Are Named 
Henry W 


Printers’ Ink 


Marks, 


Magazine, 


assistant publisher of 


has been 


named 
chairman of the membership committee of 
the Point-of-Purchase Advertising Insti 
tute, it is announced by W. | 
of W. L. Stensgaard & Associates, Inc., 
Chicago, POPAIT Arthur | 


merchandising director of 


Stensgaard, 


president 
ocaite, General 
Electric Company, Bridgeport, Conn., has 
been named chairman of the steering com 


mittee of the organization 


Madisonia Crew 
Tours Northwest 
Madisonia 


announces that a_ refinishing 


crew under the supervision of Florence 
Laurence on July 14 began a tour of the 
Pacific Northwest area. The 

Wheels” will offer a complete 
refinishing and repair service. Included in 
the itinerary are Portland, Seattle, Tacoma, 
Spokane, Boise, Idaho, and Salt Lake City 
Madisonia’s West coast headquarters is at 
312 East Third street, Los Angeles 13. 


“Factory-on- 
mannequin 


"THE BIG TOP" 
[Continued from page 34] 


things we have made so carefully, so that 
they will have an extra hour in town. 
“From the elaborate drawings on the de- 
signer’s board we must first absorb his 
idea, scale it to fit a certain corner in a 
wagon, build it solidly, figure out how to 
make it make it 
light as a finally be 
sure that it looks like the 
mean that trial ~ and 


Constant 


sectional if necessary, 


feather, and 
original design 
“Time limitations 
error methods are not practical 
structural ma 


research into paints, finishes, 


terials and the like is a ‘must.’ Practically 


without exception all articles produced 


here were covered with ‘Celastic’ for a 


strong, unbreakable 


protective coating on 


which we found out isl adhered and 


glittered Some of 


mated and trom latest reports 


department 


Our engineering 
such things as animation, as 
40 5.000-watt big show 
aerial rigging for the flying 
hines, the two new sanitar 
rebuilding the ‘Big Top’ entrance, 
show bannerline 
“We met the deadline and 


Madison Square Garden in New York City 


traveled on t 


on the show train, 71 cars of tired people 
and props ready for the test To find a 
enough shoulders to fit 


man with narrow 


in the 9-foot ‘Celastic’ totem pole for the 
main parade was our only problem at Mad 


ison Square.” 
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MAIL THIS 
COUPON 
TODAY! 








THE REYBURN MBG. CO., INC. 
ROYERSFORD, PA. 


MAIL YOUR 1952 CHRISTMAS CATALOG TO: 


NAME 





ADDRESS 





CITY 


STATE 

















Manufacturers 


of a Complete 


Line of Wreaths and Ropings 


eo HOLLY WREATHS 


e LYCOPOD!I 
e LYCOPODI 
Write for our catal 


special Xmas decora 


who will make it 


UM WREATHS 
UM ROPING 


og and if you need 


tion we are the ones 


Jones, The Holly Wreath Man 


MILTON, DELAWARE 














NOEL DOES IT AGAIN! 


Another FIRST in Display Lighting Units 


INTRODUCING the exclusive Noel Blinker* 


Lite Streamer, which WITHOUT TRANS. 
FORMER can be used with either small (14”) 
size bulbs or regular size candelabra bulbs. 


Each lite operates independently. The blinking 
is smooth, rhythmic, easy on the eyes. 

The unit continues to function if one or 
more bulbs burn out or loosen up. 


Fool-proof construction, backed by Noel’s 
engineering “know-how” makes this unit 
inexpensive to operate. Low cost replacement 
of bulbs keeps maintenance at absolute 
minimum. 


Available in 10 or 20 lite units blinking or 
steady lites. AC or DC, 120 volts. Green or 
white wire. Furnished with clear or 
colored bulbs. 


ORDER TODAY 


NOEL BLINKER*LITE 
STREAMER 

NO TRANSFORMER 
REQUIRED! 


Announcing New 
Catalog and Price 


A NOEL litt Weite now! 


Manufacturing Co, Jue. 1675) THIRD AVENUE, NEW YORK 28, N. Y. 


Actual Size 








Complete ond 
Comprehensive course in 


WINDOW DISPLAY 


and INTERIOR DESIGN . 
and DECORATION = i: 


at the Whitman Schoo! 


Leads to interesting positions with good 
salary ranges. FREE Placement Bureau 
State Licensed — Request Catalog. 


CLASSES NOW FORMING 
170 RIVERSIDE DRIVE, at 89th St. 


New Yerk City TRafalgar 3-1200 








USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT 
FOR SALE 
* 
$4.00 Per Column Inch 
CASH WITH ORDER 











@ WHEN WRITING ADVERTISERS PLEA 


SE MENTION DISPLAY WORLD e 
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NEW YORK DISPLAYS 
[Continued from page 23] 
A three-fold 
orange, blue and_ off 
background for the tea party, and 
aqua crystal rocks were grouped 
on the right section of the table. 

Displayed were burnt orange linen shorts 
topped by a sleeveless beige bolero with a 
frog closing; aqua 
the pocket of the 
shorts and also was worn as bracelets and 
earrings. The colors of orange and aqua 
continued in the spots used in the 
foreground, while cool blue lighting in the 
background further set off the mannequin. 
Pure white beach the entire 
floor of the window. 

An imaginative garden setting, one quite 
appropriate for children and appealing to 
every age, was created by Display Director 
Sidney Ring at Saks-Fifth Avenue. 

Using a color theme of blue, pink, bright 
sharp whites, the legend read 
the Garden dressed up by 
floor.” The floor was laid as a 
garden, a rectangle of vivid green 
imitation grass bordered with a wide mar- 
gin white gravel. The box hedge had 
been trimmed to resemble a cat, with apples 
and oranges forming the eyes, green sticks 
and leaves formed the whiskers, and party 


ture 
with 


screen inset 
white panels 


silverware. 


made 
cok pred 


and 
on 


mandarin collar 


jewelry appeared 
were 


sand covered 


and 
in 


green 
“Party 
the 
formal 


second 


of 


favors made the ears 
The in the upper part of 
window from window to 


throughout the series of six and was 


the 
an- 


raffia rope 


extended one 
other 
partially supported by the bamboo pole and 

From the 
lantern-like 
combined 
and 


from the ceiling. 
rope were hung filled 
forms of pink and yellow string 
Pink confetti, streamers 
pink accents. 
delicate blue 


invisible wires 


flower 
with bamboo. 
many party favors added 
The three little girls wore 
dresses, organdy and batistes and the little 
boy a white flannel jacket with shorts, shoes 
and socks in blue. In adjoining windows, 
the hedges were trimmed as owls, poodles 
and penguins 

At Bloomingdale's, 
von Castleberg 
of the Lexington avenue 
into a very gay beach setting, 
Jantzen swim fashions and many 
beach accessories, with the placard 


Director 
the 
windows 
featuring 
luxurious 
“You'll 
get along swimmingly in the Jantzen Beach 
Shop.” 

An oversized bicycle made of bamboo and 
painted white made a handsome prop for the 
a black Jantzen and a white 
brimmed beach hat, tied with aqua 
scarf The basket of the bike 
filled with several white terry towels, Charm 
lobster basket 
film and folded 
section 


Display 


Edward turned center 


stretch 


mannequin in 

an 
was nicely 
trap beach 
extra 


magazine, and a 


camera, an 
towel. The platform 
a ‘boardwalk and was repeated in other 
ot the The backwall 
gunmetal, sharply off the 
sprinkled floor. 
black 
the 


holding 
suggested a 
or 
entire series 
which 
the 
shirt 
aqua 


parts 
Was set 
sand 
stitched in 


suit 


beachwear and 
\ white denim 
worn with the 


standing mannequin and a white terry lined 


was swim of 
quilted pique short coat was combined with 
the black swim suit of the reclining man 
nequin. Fish net, floats made a 
partial frame for the scene 


rope and 


DU. SPAY We R Eo 





Dorfman And Sacharoff 
Buy Lynch Studios 
Earl W. 


have 


Sacharoff 
Company, 


Dorfman and Victor 
resigned from The Hecht 
Washington, and have purchased the Doro- 
thy S. Lynch Studios, 1811 Maryland avenue, 
Baltimore. Dorfman 
visual merchandise presentation for all three 
Hecht stores, while Sacharoff has been space 
utilization and signing director for the firm. 

The Dorothy S. 
gaged in mannequin refinishing and repair. 
Miss and Bill Thomson, present 
operators of the business, will continue with 


has been director of 


Lynch Studios is en- 


Lynch 
the company for a period of six months, 
Dorfman will take 
August 1. 

Haken, who had been display di- 
the Washington store of Hecht’s, 


although over active 
management on 
Sidney 
rector ol 
becomes Dorfman; his new 
title will be coordinator. Lester 


Melnicove, formerly design and construction 


successor to 


display 


for the 
Florim- 


director 
Washington unit, assisted by 
bio 


manager, becomes display 
Gene 


Additional Duties 
For Lytle 

Arthur L 
manager of all divisions of Sherman Paper 
Products Corporation, 
in Newton Upper Falls, Mass. 


announced by the 


Lytle has been appointed sales 
with headquarters 
The appoint- 
ment was general man 
ager and vice-president in charge of sales, 
EK. W. Pitt 
Included in the 


under the new 


indus 


divisions 
Lytle are the 
display 
His 
experience at 
joined the 


sales managership ot 
special prod 
follows 13 
When 


served as 


trial, specialties, and 


ucts divisions appointment 


years Sherman Paper 
Lytle 
sales representative ‘for the display division 
\iter an 
to assistant sales manager of the specialties 


company he 


in the Chicago area appointment 


division, he was subsequently named _ sales 


manager of this department. 


Red Wing Announces 
Two New Toppers 
Red 


two 


Most recent additions to the line of 
Wing Products, Bellerose, N. Y., are 
new stand plastic 
Topper” is contoured to drape-display wear 


display toppers. “Swan 
blouses, housecoats, 


and the like. It 
and fits any 


ing apparel such as 


sweaters, slips, 
duty 


stand 


lingerie, 


is of heavy construction 


display Similar in use, but lower 


in price, is a unit called “Fashion Topper.” 


COMING UP! 
National Farm Safety Week 
National Aviation Day 
Youth Month 
Labor Day 
National Tie Week 
Constitution Day 
National Sweater Week 
Business Women’s Week 
National Newspaper Week 
National Fire Prevention Week 
Columbus Day 
National Letter Writing Week 
National Posture Week 


July 20-26 
Aug. 19 

Sept. 
Sept. 1 

Sept. 8-15 
Sept. 17 
Sept. 22-27 
Sept. 28-Oct. 4 
Oct. 1-8 
Oct. 5-11 
Oct. 12 
Oct. 12-18 
Oct. 


JOLY, IHSz 


1-30 | 


13-18 | 





Build Low-Cost Chri Displ ith Peg-Board 
ul ow-Lost ristmas Displays wit eg-boar 

You can build attractive displays with low-cost Peg-Board sheets. 

With Peg-Board, you can show more merchandise to more people at less cost than with 
any other display background. Merchandise can be mounted on the “board” in any 
arrangement, any combination of items and the displays can be changed quickly and 
easily. Peg-Board is simple and easy to use. No tools req“red. Nothing to go out of order 
or require replacement. Take advantage of the new low prices on Peg-Board sheets. Order 
a supply today. For complete information on Peg-Board and Peg-Board fixtures, write for 
Broadside No. 21-D. 


New Low Prices’) on PEG-BOARD Sheets 


UNFRAMED AND UNFINISHED 
\%” Smooth %” Leather- 4” Smooth 
Two Sides** woo One Side*** 
$2.20 $2.60 $3.40 
2.90 3.40 $.50 
4.40 5.20 6.80 
5.80 6.80 9.00 
4.40 5.20 6.80 
5.80 6.80 9.00 
8.80 10.20 13.60 
11.60 13.60 18.00 


1952 














34” 
36” 
18” 
48” 
Look for This Trademark. 13” 
It Identifies Genuine Peg- ES 
Board. 


AK KKK KKK 


straight centers 
straight centers 


3/16” holes on 1” 


#14” as 
***14” Peg-Board has 9/32” holes on 1” 


a 





PACKING: All sheets are packed 6 per carton with the exception of the 48” by 72 
» 
( 


and the 


48” x 96” 4” sheets which are packed 4 per carton. A packing charge of $2.00 will be 


added to orders for less than full cartons. 
PRICES: All prices are F.O. B. St. Louis, Chicago, New York and Los Angeles Plants. 


Authorized Peg-Board Distributor 


—Garrison-Wagner Company— 


2018 Washington Avenue St. Louis 3, Missouri 


T’Ss 


RUBNER’S 
Star-Studded 
Christmas Line 














JOBEERS! 


Buy direct from a reputable manufacturer for better 


profits and complete customer satisfaction. 


of Holiday Inspired 
Display Papers and 
Fabrics as Shown at 
the NADI July Show 

in New York. There's Always Something New 


5925 Broadway, New York 63, N.Y 























word “Wish...” was cut out and illuminated 
from behind by colored, flashing lights. 
“Foley’s makes a Fuss over Father” was 
the theme for Father's Day at the Houston 
store. Suggested gifts for fathers with 
different hobbies were suggested by group 
settings in each of which the key figure 
was a blow-up of a baby. One baby was 
Se, shown saying, “My Pop’s a_ Tinkerer;” 
amr 18 GPP se ants and another, “My Pop's a Golfer;” “My Pop's 
a Fisherman,” and so on. 
‘ Wiehe hits POT? OF 77 An idea that a good many fur stores could 
; adopt to advantage is that used by Stephen 
& \. Greene, Scottish Cooperative Wholesale, 
Glasgow, Scotland, for a display of fine 
fur coats Every step in the process of 
making a fur coat was covered, thus show- 
ing the shopper exactly what to look for 
in such a garment and showing her why 
fine workmanship is so important 
For an Easter interior, S. Atkins, of 
Greaterman’s Stores, Ltd., Salisbury, South- 
ern Rhodesia, used shadow-box scenes tell- 
the complete story of Peter Rabbit's 
Twenty different scenes around the 
main floor ledges were necessary 


AMERICA’S BETTER STORES For one of the company’s fine institutional 


displays, Consolidated Edison Company, 


USE MITTEN’S LETTERS New York City, had a blow-up made oi 


The big names in retailing. stores with nation-wide reputations, employ Mitten’s a photograph showing part of the firm's 
Letters to carry store character into their sign and display work. At stores such as emergency department, mounted this on a 
Bullock’s, Robinson's, Gurap’s, Macy's. Stern Brothers, Rich’s—where outstanding dis- panel of perforated hardboard, posed the 
plays are commonplace, you'll find Mitten’s Letters playing a feature role. Along Fifth figure of Father Knickerbocker in overalls 
Avenue—B. Altman, Franklin Simon, Russek’s, Peck & Peck, Wallach’s, Broadstreet’s, at 
Scribner's, Spalding’s constantly use Mitten’s Display Letters. You'll see them with 
all kinds of displays, with every type of merchandise and in almost all store depart- 
ments. It’s with good reason that America’s better stores choose Mitten’s Letters, above 
all others, for their sign and display work. 

Mitten’s Letters are designed for flexibility. Angles, curves. straight lines and with the models’ runway built out over the 
unusual, interesting effects can be achieved at will. The fourteen letter styles are swimming pool. Stage background was white, 
cesigned to work together in countless combinations, serving two purposes at all times: in front of which stood black wood columns 
First, to decorate through their modern yet classic beauty of line and form. Second, 
to emphasize a sales message by their clear, readable simplicity. 

Mitten’s Letters are adaptable for use on a wide variety of backgrounds from 
shimmering satin to the roughest concrete, depending on the effect you wish to achieve. 
Their depth of relief gives beauty and readability to the message and through the use with natural flowers. Emile Alline is dis 
of side, direct or background illumination, dramatic effects limited only by your im- play director for the store 
agination are easily obtainable. Each style letter can be used with other styles—Mitten’s \ straw hat display by Larry H. Ness, 
Letters blend perfectly and harmoniously. Nudelman Brothers, Portland, Ore., showed 

They are less expensive than wood or plastic cut-outs, are much more attractive and 
are ready for instant use. 


For complete infor: ation and prices write for broadside No. 27D 


one side, and attached a small panel 

reading “Con Edison is on the Job!” 
Maison Blanche, New Orleans, held a 

fashion show at Metairie Country Club, 


with gold rings suspended from their capi- 
tals; through these rings were draped 
garlands of green and silver interspersed 


the hats on spheres to which hand-sculptured 
ears and noses were applied. White wire 
screens suspended behind yellow and green 

Manufactured by seamless paper made a cool background, 
Mitten Display Letters, 2 West 46th St., New York City 19 while yellow bamboo shoots with green 


leaves and green grass on the floor added 


Distributed by 


GARRISON-WAGNER COMPANY 
2018 WASHINGTON AVC. ST. LOUIS 3, MO. || Furniture Display 


In Grand Central 


\ display for Barealo Mfg. Company 


costumes Christmas greet he been installed in New York City’s 


} 1] 1 
the wall rand Central station. It consists of a Iife 


to the effect 











foreground “Barcalounger’ chair and ; iall pro 
items figure which moves slowly backward 
rward to demonstrate the automatic 
based on rec] action. It is the first three-dimen 
W. Browne,  sjonal display by a furniture manufacturer 
vas Company, jn a railroad terminal, according to Charles 
h window was 1. McArthur, who built it 
a new automatic gas 
1utomatic washer,” etc., 
One | hy “Weddines. birthdav. Fedway Stores Appoints 
universaries.” he rd read Neil Ferguson 
Wish...” was a Il-round 48-inch Formerly with Lord & Taylor, New 
| in papier mache, | g a giant wish- York City, as architectural designer, Neil 
suspended g pal i t walll I bor On the other s each display Ferguson has joined Fedway Stores, of the 


Within the \ a ! vas an enormous wedding cake topped by same city, as display director for the de 


11 1 rol ‘ . , ‘ - . 
the bells stood a grou, sin cle dressed as bride and groom Phe partment store chain. 
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NEW SALES IDEAS 
FOR FALL 


SHERMAN’S FREE CATALOG SHOWS 
MANY PROFIT-MAKERS! 


Here they are — all packed into one easy-to-spot two-color 
catalog! Stay ahead with the newest of Fall display ideas — 


get your copy of this brand new Guide today! 
Write Sherman Paper, Dept. D. COUNTRY SCENE PANO-MURAL. 40 in. x 19 ft. Four Repeats. 
$-711. Four Colors. Corrugated Face........................$5.50 PER ROLL 


= , uM 
TH Sonnet 
Le ' 


. Corrugated Face......$3.80 PER ROLL 


NEWTON UPPER FALLS 64, MASS. 
CHICAGO NEW YORK LOS ANGELES 











USE STRIPED TUBES IN YOUR 
CHRISTMAS DISPLAYS 


Either Metallic Red and White or Christmas 
Red and White—All Diameters—Any Lengths 


METALLIC RED STRIPE WITH WHITE TUBE 
DIAMETERS 
LENGTHS i r : 4" 6" 
3 . long : . 90 1.20 
4% Ft. long ‘ ‘ 1.25 1.60 2.40 
6 . long ‘ ‘ 1.60 2.25 3.10 
9 . long ‘ / 2.25 3.15 4.50 
12 . long ? A 3.00 4.50 


a i i i i i i 


= 


RED AND WHITE TUBES 
DIAMETERS 


LENGTHS ‘3 y 3 4" 6" 

3 . long , ‘ 70 1.00 1.40 
44 . long d d 1.00 1.45 2.10 
6 . long ‘ 9 1.40 1.90 2.60 
9 . long F : 1.80 2.75 4.00 
12 . long 2.60 3.80 5.50 


F.0.B. CLEVELAND, OHIO 
See Our Salesmen or Our Jobbers All Over U. S. 


MUTUAL DISPLAY MFG. CO. 


1101 Power Ave., Cleveland 14, Ohio 
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LOOKING FOR 
A CAREER 


Being Formed 


An Interesting and 
Profitable Profession 
CURRICULUM 
Cloth, Paper and Painted Backgrounds; Man- 
nequin Draping; Papier Mache; Interior Display; 
Small Wares: Men's, Women's and Children's 
Wear; Lighting 


FACULTY 
Outstanding leaders in window display Ex- 
perienced, modern, practical 


Courses in Silk Screen Printing and 
Sign Painting Offered 


VETERAN APPROVED 


The Nation's Center for Display Educotion 


NATIONAL DISPLAY INSTITUTE 
617 CHESTNUT ST., PHILA. 6, PA. 


Write for Descriptive Booklet 





her magi 








A NEW 


MARBALIA 


BOOK IS NOW READY! 


It contains samples of two 
hundred numbers. 


WRITE IN FOR YOUR COPY 
TODAY 


Samples also available of our com- 
plete line of decorative papers and 
coordinated fabrics, including: 


e TORTOISE SHELL 
e PYTHON 

o ZEBRA 

e LACE EFFECT 

e WOOD EXOTIC 





ITH STREET NEW YORK 





DISPLAY KEYS PROMOTION 
OF MIRACLE FIBRES 


[Continued from page 25] 


of each window display was a large grace- 
ful sign. This carried the tag “Pioneers 
of Progress” as a lead line, and then in the 
named the brand and_ the 
featured and gave a description of 
From this 


following copy 
fabric 
its characteristics and qualities. 
sign lengths of the fabric rose up over the 
complete display to form gentle background 
arches 

\ typical 
vealed the 
cloud that 
Fashions.” She was 
familiar 


card of the event 
floating out of a 
“Midsummer 


noted 


reader 
fairy queen 
bore the theme 
casting 


Filene’s 


Dream 
spell over the 
case “f", which had a crown of the 
Fibres from this crown went 


lower 
fibre 

out to a circle of 
which carried the name of one of the miracle 


jewels 
round plaques, each of 


fibres. 

rhe following are but a few of the inter- 
esting sign thoughts noted in display areas: 
“We are such stuff as dreams are made on” 
(near a “Created by man 
dream; “Miracle fabrics 
life,” and “Men's 


summer dreams of cool foot comfort come 


fabric display) ; 


for a woman's 


help you to enjoy mid- 


true at Filene’s” (men’s nylon mesh shoes) 


fashion shows spurred 


c 
Several types of 


attendance in the Filene’s “Fabric 
Hall.” The first of 
1 a panel of experts all 


capacity 
Futurama these fea- 
executives 
to explain the 


fabrics and 


textile industry 
resting angles of the 
This group Miss 
Poillon of Chromspun, C. H. Rut- 
of DuPont, Mrs Morse of 
Miss Lynn Given of Lurex, and Lee 
Whitcomb of Vicara 
\nother show had as outstanding attrac- 
Madeleine editor 
f Mademoiselle, fashion 
“clothes that keep their promises,” 
maga- 


consisted ot 
Travis 
l Julia 


Dynel 


Darling, merchandise, 
to comment on a 
show of 
a down-to-earth story in the 
zine’s May 
On the last day of the 


Michelle Murphy, 
sultant of the 


from 
issue 

fabrics promotion, 
renowned research con- 


famous Brooklyn museum, 


—Live models took the place of mannequins 
in the exhibits showing finished products made 
from the miracle fibres— 


was on hand to contrast the fabrics of the 
Filene’s with the fabrics 
museum 


tuture as seen at 
of the past as exhibited by the 
For this event there were shown authentic 
costumes from the Brooklyn museum's col- 
lection of 


Filene’s 


treasures 
received excellent 


folks in the 


cooperation 
Among 
it especially saluted 
following: American Silk Mills, 
Knitting Mills, Bates Fabrics, Borg 
Mills, Carvin 
Cavalcade Fabrics, Cohama Fabrics, 
tinent.| Mills, Deering-Milliken 
Dobeckmun Draper 
Kay Textile Corporation, Duplan Mills, Du- 
Pont Company, Duval Fabrics, Fabric-mart, 
Fabrex, Fuller Mills, Inc., 
Inspiration Fabrics by Herbert Meyer, Jant- 
zen, A. D. Juillard Company, Livingston 
Worsted Mills, Mallinson Fabrics, Moores- 
Mills, Parliament 


from many industry 


those whose ingenuity 
were the 
Atlantic 
Fabrics, Burlington Fabrics, 
Con- 
Company, 


Company, Brothers, 


Fabrics, Guerin 


ville Onondaga, Fabrics, 


—Houston displaymen and their wives were guests of |. Richker, president of Southern Im- 


porters & Exporters, recently. 


After a dinner of Richker's famous charcoal-broiled hamburger, 


the guests enjoyed themselves at bingo— 
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Princeton Knitting Mills, Regency Fabrics, 
Robbins Mills, Chester Ross Fabrics, Skin- 
ner, B. Slater Fabrics Corporation, J. P. 
Stevens, Stonecutter Mills, Tennessee East- 
man Company, Union Carbide & Carbon 
Company, United Piece Dye Works, Vir- 
ginia-Carolina Chemical Company, Julius 
Werk, and Wyner Jersey 

Consumer response, good will, and sales 
volume were excellent, Filene’s reported. 
Bradford Washburn, director of the Boston 
Museum of Science, was particularly pleased 
at his institution’s part in the exposition of 
the new fibres and in showing the close 
relationship between science and fashion 
He stated that the venture brought an en- 
tirely new group of folks into the museum, 
people who would go out to boast about it 
and tell their friends about it. 

Among the most pleased of the specially 
invited guests to the fashions shows at 
Filene’s own “Fabric Futurama Hall” were 
the faculty and students of the Massachusetts 
School of Art. Perhaps their feeling may be 
best summed up in a few quotations from 
a letter of Gordon L. Reynolds, state di 
rector of art education, to Lee Court. “There 
are always certain highlights in each aca 
demic year and it has been my experience 
that the enthusiasm registered by the stu- 
dents and taculty is a good criterion in 
judging the value of any activity I am 
certainly indebted to Filene’s and you for 
the invitation which made _ possible’ the 
students in our Fashion Design department 
attending your ‘Midsummer Dream’ Fashion 
Show It was an inspiration to view the 
new materials which are being made avail 
able to the fashion world through technology 
and research in the fabric industry. We 
join you in saluting the fibre producers, mills 
and converters who are pioneering the prog 
ress in this field.” 

Enid Display Guild 
ls Formed 

Some 20 displaymen of Enid, Okla., have 
formed the Enid Display Guild. Officers 
are: President, C. E. Batchelor, Newman's ; 
vice-president, Roger McKee, Sears, Roe 
buck & Co.; secretary-treasurer, W. A 
Packard, S. & Q. Clothiers 

During Armed Services Week the club 
took an active part by installing a number 
of displays to promote an open house held 
at Vance Air Base after the downtown 
parade. The organization has also taken 
over the designing of Christmas street 
decorations for the coming season 


Darling Introduces 
New Mannequins 

Free brochures are available from the 
L. A. Darling Company, Bronson, Mich., 
showing the firm’s new “500” series all 
plastic misses and junior mannequins. The 
14 new figures were styled and sculptured 
in New York City by leading fashion and 
display talent and feature Darling’s patented 
one-piece plastic construction, new coiffure 
styling, and fresh facial decor 

Darling has also announced a new highly 
stvled line of misses and junior figures fea 
turing “Dartex” composition construction 
for economy and long life 
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No. 2104 CHRISTMAS DOORWAY 
beautifully designed classic doorway . . . all 
wood construction with hand turned finials 
. . . door is hinged . . . gold wire lamp . . . 
side walls in red with white cork bricks .. . 
plywood step . . . size 72": high x 72" wide 
x 18" deep. (Foliage not included.) 


EACH 56 75° 


Also available in a nine foot size. 


DISPLAY DESIGNERS AND MANUFACTURERS PORTSMOUTH, ouio 








MADISONIA 


America’s Largest Manikin Refinisher 





because leading stores know they can count on us for 


SERVICE STYLING WORKMANSHIP ECONOMY 


Manikin Rentals . High Style Wigs - Free Pick-Up 


NEW YORK: 152 W. 25th St. DALLAS: 1209 S. Industrial Blvd. 
CHICAGO: II S. Desplaines 

















GENERAL DISPLAY CORPORATION e 
For the finest in 


Artificial Foliages 
Artificial Flowers 
Artificial Plants 
Display Accessories 


for department stores, specialty 
shops and chain stores. Be sure 
to see or call: 


GENERAL DISPLAY CORPORATION e 
NOILVYOdYOD AVIdSIG 1V¥INIO 


Manusfacliters. 


Flowers- Foliage 





CORPORATION 
140 WEST FOURTH ST. 


Cincinnati 2, Ohio 


HOME OFFICE - FACTORY 





Our salesmen will call on you soon 
with our new and better than ever 
Fall and Christmas line. 


@ GENERAL DISPLAY CORPORATION 
© NOILVYOdNIOD AVIdSIC 1V¥INIO 


GENERAL DISPLAY CORPORATION 








New 
GIMBALITE 
Display Spot 


for WINDOW DISPI 
EXHIBITS, CASES, etc. 
NEVER TOO HOT TO HANDLE! 
U. S. Pat. 01234595 
See Distributor — Write Us 


Alexander-Tagg Industries 


inc, —__—____ 
DEPT. AB, HATBORO, PA. 
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Dramatic Treatment 
For New Showroom 


SIDE from the color and dramatic 
y_pnealie of wall coverings and furni- 
ture in the newly reopened Scarves 

by Vera showroom, 417 Fifth avenue, New 
York City, displaymen and decorators will 
the effective which 
Breauer has made of the 


be interested in 
Architect Marcel 
structural handicaps of this commercial of- 


use 


fice building space. 

known for his 
architecture in 
including the house 
1949 in the garden of the 
Modern Art. In the designing 
showroom and its 
office personnel and working staff, 
solid 
merchandise. 
dramatic 


Breauer is internationally 
contributions to modern 
Europe and America, 
he built in 
Museum of 
of this scarves interior, 
space tor 
color to 


large areas of 


multi-color of 


he has used 


offset the Lac- 


and a strong blue 


of the 


quer red are 


kevnotes room 


flannel, 
wall is 


with gray 
Another 
photo-mural 
photo-compos1 
I lerbert 
a composition of 


wall is covered 

soft, full folds. 
cork A 
third 


One 
hung in 
textured 
covers a 
tion was made by 
Matter. He used 
as a symbol of Vera’s first scarf design and 


large 
This 
Photographer 


wall. 
leaves 


her continued interest in leaves and nature 
motifs 

The 
is a 
with adjacent tables and chairs, an arrange- 
which the 
an unremova- 
Avoid- 
ing the usual booths and small sales rooms, 
the the provided 
with considerable privacy by wide wing- 
like partitions, with shelves filled with mer- 
the 


the main showroom 


four-sided 


focal point of 


centrally located cabinet 


and buyers 
architect worked out around 
ble structural pillar of the building. 


ment for salesmen 


four sides of pillar are 


chandise on pillar between partitions 
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LOS ANGELES DISPLAYS 
[Continued from page 31] 


The first figure, on the extreme left, was all 
in coral The second wore gray pedal 
pushers, with a white blouse and shoes, 
while the third figure was gowned in gray 
with touches of white An all-coral sun 
back gown, adorned with a cream-white 
stole, completed this striking display. The 
copy read, “Summertime Traditions.” 

Meissner showed a second distinctive win 
dow with the copy reading, “Beachwear 
Fashions.” In this display the background 
was turquoise, washed with blue light \ 
bright yellow fish-net was stretched in front 
of the lightwell. Large cut-out letters, 
stylized, and a sea horse decorated in 
sequins and metallic flitter were suspended 
on the net. A giant papier mache chain 
in white stretched across the window \ 
burnt cork floor covering was used. 

Again at The May Company-Wilshire, Jim 
Stewart showed a Father's Day scene in 
which a youthful and smiling Dad, holding 
a wrapped gift, was casually seated on a 
white chair. On the back wall, which was 
pale gray to match the floor, was a bust 
size figure in paper sculpture, a wrapped 
gift, and the invitation to remember Dad 
on his day \ miscellany of possible gifts, 
such as poker chips, wallets, a desk set, 
fountain pens, and sundry small items were 
placed on the shelves of a light wicker 
stand. Other giits were casually strewn 
on the floor. A potted rubber plant by the 
stand gave a touch of summer to the scene 

Although Father only comes into promi 
nence once a year OF so, women's fashions go 
on forever, and in a promotion stressing 
“Americana,” Jim Stewart showed Ame rican 
originals to charming advantage “Ameri 
cana” has been used by this store as ’ 
promotion theme for several years, some 
times twice a year 

In the display, which is not pictured, the 
walls and carpets were deep gray \ large 
piece of gold muslin, spattered in’ white, 
was draped from one wall to a long white 
pole which rested against the back wall. On 
the mannequin’s right stood an American 
eagle sprayed in gold, and resting on a 
gold pyramid. White fluorescent lighting 
illuminated this display 

Returning to the field of home decoration, 
Robert E. Rough, display director of The 
May Company-Crenshaw, used a_ richly 
luxurious living room scene in one of his 
windows In this ornate room, gold and 
gray damask was swagged through a gold 
mirror frame. The furniture was mahogany 
with brown leather tops. A pleasing touch 
of red was given by the chairs, which were 
upholstered in red velvet, while the lamp 
shade also carried out this color. Pearl 
gray floor and walls were a restful back 
ground. A few pieces of glassware and a 
silver coffee service completed the charming 
room The sign read “The Decorator's 
Choice from Our Studios.” 


Marshall Joins 
Michigan Store 

Succeeding Robert Mordman, resigned, 
Chris Marshall is now display manager for 
Waite’s, Pontiac, Mich 
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“SIGNPRESS® 


SHOW CARD AND POSTER MACHINE 


a 7eatee4 | SPEED----SIMPLICITY 
"IN LOW OPERATING COST----LONG LIFE 


Used for over eighteen years by leading national chains. 


MORE PROFIT Many have from 50 to 500 or more in use. 
TO YOU! 


"SIGNPRESS" 
ables store managers to 
do a better job of mer- 
chandising. It provides 
a simple, convenient 
means for producing 
GOOD LOOKING Cards 
& Posters QUICKLY and 
at SMALL COST. 


SHIRTS 





MADE IN THREE SIZES . . . WRITE TODAY FOR SAMPLES, CIRCULARS AND PRICES 


DISPLAY EQUIPMENT CO. 


BOX G-144 ADRIAN, MICH. 


DISPLAY MEN... = 


want the LOWDOWN on 
AS good displays? 








1. 
"Un Cent 


Crescent display blanks have been famous for years— 
noted for their durability and their wonderful quality. 


-_— 


~ Display men everywhere favor 
CRESCENT \ \ CRESCENT! 
Quakly |\ Fae ' — 


BOARDS 





ANNIVERSARY 


1902-1952 











Make Your 
Sales Appeal 


VISUALLY 
SENSATIONAL 


with RCS 
Photo Cut-Outs 


For further information write BK-1 


RCS STUDIOS, 


div. of rapid copy service, inc. 
123 NORTH WACKER DRIVE 
CHICAGO 6, ILLINOIS 











| Pe ee 
e LOW-COST SIMULATED FLOCK 


; . Looks like real SNOW! 
' Hundreds of creative uses! 


If you’re a creative display man 

—this product is for you! New 

Fs Spray-It-Snow KOLOR FLOCK 

. ad | will help you achieve = 

Thi lcro- * you never before could afford. 

crauh chau We rs ey The wonder of KOLOR 

depth and texture of * FLOCK is that it contains both 

E : i adhesive and colored simulated 


Poor Js k in ONE A cme 

—— SPRAY-1T-SHOW RENNIE pic prev of the lever releaves 
> \ / a whisp of thick, fluffy snow 
KOLOR-FLOCK : a Ss Soe ... alive with the sparkle and 


Se y s any dis y 
NEWEST MEMBER IN THE ILLBRONZE | 3m eae 
FAMILY OF FINE DISPLAY PRODUCTS At 2 . Available in red, green, blue, 
eSpray-O-Namel @Self-Spraying . ; yellow, orange, pink, orchid, 
Brushless Paint CLEAR PLASTIC “1mDow plus white. Ideal for floral dis- 
®Diamond Dust protective coating Huffy Cotor Flakes plays, wreaths, store displays, 
Tinsel @ Mannequin Spray signs, window trimming, ete. 


i ee “HUET P25 ILLINOIS BRONZE POWDER CO. 


*SPRAY IT RIGHT FROM THE CAN!! since 1890 2023 So. Clark St.—Chicago, Illinois 
we SS a ae Sal 











CIRCUS MATERIALS USE THE 
I t re Bar rvings taken di- 
i, Se wan cat la OPPORTUNITY 
a eee. EXCHANGE 
For any WANT AD purpose: 
Yucca Poles, Cholla, Red & Black POSITION WANTED POSITION VACANT 
Manzanita, Sandblasted Manzanita & REPRESENTATIVES WANTED 


Grape Stumps, Selected Driftwood USED DISPLAY EQUIPMENT FOR SALE 
We Procure Our Own Materials 


Russel Morris of California 
990 S. Live Oak Fontana, Calif 








” 
$4.00 Per Column Inch— CASH WITH ORDER 
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EDITOR'S COMMENTS 
(Continued from page 16) 


DISPLAY WORLD -- the 
completion of 30 years 

of service to the dis- 
play field. Looking back 
over those years it is 

a bit staggering to think 
of the changes and de- 
velopments that have 
taken place in this pro- 
fession and the industry 
that serves it. And yet 
when today we hail some 
outstanding display as 
"completely new", or 
"novel", or even 
"unique", the chances are 
that leafing through 

old copies of the maga- 
Zine will reveal the use 
of an almost identical 
theme years and years 
ago. Someone has said 


| that there are only 
| seven basic plots in 


literature, and perhaps 


| tne same holds true in 
| display -- infinite 


variations on a few 
fundamental ideas.... 
"A top display 


| director makes up to 


$50,000 a year"...such 
is the amazing statement 
made by the author of 
"The Art of Window 
Display," recently pub- 
lished. It is certainly 
"a consummation devoutly 
to be wished," but un- 
fortunately has to be 
taken with a very large 
grain of salt. The 
largest straight salary 
paid to a display 
director to our certain 
knowledge was $20,500. 

A very few others are 
said to have made half 
again as much, but such 
reports lack factual 
confirmation. Whatever 
your own salary, if you 
want to feel better about 
it look at some of the 
annual salaries offered 
in advertisements for 
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displaymen in England, 
where sums such as $1,500 
or $1,800 are not un- 
common for an average 
displayman.... 

DISPLAY WORLD main- 
tains a library in 
which every issue of 
the magazine is kept in 
bound volumes, as well 
as every copy of the old 
Merchants Record and Show 
Window and its predeces- 
sor, The Show Window. 
Thus a record of display 
dating back to 1897 is 
readily accessible. We 
are glad to make this 
file available to anyone 
who cares to visit our 
OfficesS..ee 

But getting back to 
the anniversary, purely 
by coincidence this issue 
also brings to a close 
17 years during which 
the writer has been 
editor of DISPLAY WORLD. 
Thinking back across the 
years the names of hun- 
dreds of friends made 
through this association 
with display come to mind 
-- from Boston, from 
Pittsburgh, New York, 
New Orleans, St. Louis, 
Chicago, Baltimore, from 
France, England, New 
Zealand, Australia, and 
practically any other 
country one could name. 
Some of them are close 
personal friends; others 
represent a friendship 
built up by correspond- 
ence over a long period 
of time. But every one 
of them makes it very 
clear that one could 
spend 17 years in fields 
far less rewarding than 
that of display. A 
pretty grand bunch of 
people, these display 
FOLES. «« 


JULY, 1252 
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Two of a series of twenty-seven action 
children designed to wear all types of 
gorments. Manly boys ages 4, 6, 8. 10, 
12. Adorable girls of the same ages 
Boys have permanent molded hair. Girls 
have removable hair wigs. Each figure is 
individually decorated by professional 


orton illustrated: 


No. F4806A 
8 Year Seated Girl $8250 
No. F5105 


10 Year Boy 
4.0.8. Fectory, St b 


Call or write us today for 
Back-To-Schoo! Children's 
Manikin Brochure. Just 
off the press! 


No. F4806A 
8 yr. Seated Girl 


No. F5105 — 10 yr. Bey 


KEHOE DISPLAY FIXTURE CO. 


541 MARKET STREET SAN FRANCISCO, CALIFORNIA 











SANTA! You Sure 
Do Look Sharp! 
BUT... 


No hi-style Hollywood 
Santa for us! We 
still prefer your good 
old-fashioned red and 
white plush outfit with 
all the trimmings. Yes 
sir, that “suits” us 
much better! 


Suits, complete with red 
plush santa cap with white 
plush trim and tipped with 
white pom pom; red plush 
coat with white plush 
trim and white plush belt 
with buckle; also shiny 
black leather-like leggings, 
trimmed with white plush 
Entire suit sateen lined 
Made in large size only 
Complete 


$59.50 


Flannel Corduroy 
Santa Suits, Santa Suits, White Wool Hair-Wig and 
Plush Trim Plush Trim Beard Set $ 3.75 
$10.50 $32.75 100% Nylon Baard and Wig Set..$24.75 
Member NADI 


iy ORT R CONE CO/ 5. 


Ail Suits priced complete except for 
hair-wig and beard set 
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810 PENN AVF.. PITTSBURGH 22. PA. 
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Signs for 

. quickly 
: cally produced 
attractive Barron 
Letters. 


every purpose 
and economi- 
. from 
Styrene 


Call your jobber or write 
today for FREE illustrated 
catalog No. 236-G and sam- 
ples. 


Sign it with I eel 
STYRENE LETTERS 


J. E. BARRON & ASSOCIATES 
110 Power Bidg. © Cincinnati 2, Ohio 











Moderately 
Priced 


STACK 
TABLE 


Use them singly or 

stack them 3 high. 

Decorative and 

functional for year 

‘round usage 

SIZE: 

Height 16 in. Width 24 in. 
Top Shelf 12x24 in.; Bottom Shelf 9x18 in. 
Price: $11.50 ea.; 3 for $31.50 


Write Us or Order Through Your Jobber 


Th, e eis rry “a 4 ab en Ci 0. 


TOP STYLISTS IN WIRE 
5219 Centre Avenue, Pittsburgh 32, Pa. 











1927 
Pacific 
affiliation 
Display 


JULY, 

Withdrawal of the 
of Display Men from 
Association of 


Association 
with the 
Men 
at its 
Vancouver, 


International 
was voted by the former organization 
convention in San Francisco . 
B. C., was picked as_ the 
for the following year, and F. O. 
head of that city’s display club, 
secretary of the 


convention city 
Heales, 
was named 
president. Les Osborne, 
Vancouver group, was chosen as association 
secretary; Ralph Pfister, Seattle, was re 
elected first vice-president, and Walter W 
San Francisco, was named second 
Walter F Van- 


as convention director 


Rowley, 
vice-president Rimes, 
ouver, was selected 
for the following year 


William Finck & 


\ contest sponsored by 


ES )PLAY, PARADE 


Co., Detroit, 
Hub 


Second prize 


was won by Harry G. Walker, 
Clothiers, Wichita Falls, Texas 
went to C. M. Shrider, A. E. 
Starr Company, Zanesville, Ohio, and third 
to James Colbert, Larkin Brothers, Buffalo. 

Clement Kieffer, The Kleinhans Company, 
Buffalo, won $500 first prize 
Day neckwear 


in a Father's 
display contest. Second 
went to Harry G. Walker, Hub Clothiers, 
Wichita Falls, Texas, and third to C. J. 
Jehring, The Rike-Kumler Company, 
ton. Prizes of $100 each went to Carl W. 
Ahlroth, The May Company, Los Angeles; 
R. F. Bates, Browning, King & Co., 
land; N. L. Birrell, Toronto; E. M. 
son, Silverwood’s, Los 
H Marshall, The 
Chicago 
Thirty-four 


Day- 


Cleve- 
Dicker- 
and Joseph 

Company, 


Angeles, 
Boersma 


attended a banquet 
given by the Spokane Display Men’s 
Guest of honor was W. L 
Stensgaard, president of the International 
Association of Display Men. 

Frank D. Maxwell, display 
Frederick & Nelson, Seattle, 


persons 


Association. 


manager for 
resigned in 


Ms: 58 eee 





RE-ENTER HIS OWN FIELD, DISPLAY, } 


OF OMAHA HE JOINED THE 

DISPLAY STAFF OF J.L. 

BRANDEIS COMPANY, AND 

HAS SINCE WORKED IN 

LINCOLN, NEBRASKA, 

TOPEKA, AND FINALLY IN 

SIOUX CITY, WHERE HE HAS. 

DONE AN OUTSTANDING % 

JOB FOR HIS PRESENT FIRM. @ 
HIS HOBBIES ARE BOWLING mk 

AND GOLF...AND OF COURSE "% 

HIS FAMILY, CONSISTING OF “MRS. 

CARSTENS AND TWO DAUGHTE 

15 AND 18. HANS SUMS UP BY 

SAVING," | AM AMONG THE 

FORTUNATE TO BE A CITIZEN 

OF THIS WONDERFUL COUNTRY!" 





Born IN 1906 IN GERMANY, WHERE HE 
HAD HIS BASIC DISPLAY. TRAINING, HANS 
CAME TO AMERICA IN 1929. HE WORKED 
ON A FARM AND IN A STONE QUARRY 
UNTIL HE LEARNED ENOUGH ENGLISH TO 


THEN THROUGH FRITZ OLTMAN ee 


display director YOUNKER-DAVIDSON'S, SIOUX CITY, OWA 
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order to enter business for himself in New 
York City. He was succeeded by John A. 
Smith, formerly his assistant. 

J. A. Rasley became display manager for 

Lyon & Healy, Inc., Chicago 
JULY, 1942 

Ed Urbans, who had been display man- 
ager tor Bremer's, Iowa City, joined Kar 
sten’s, Madison, Wis., in the same capacity 

Following the resignation of John Robert 
Riley, Mary Merrill became display manager 
for Bergdorf Goodman, New York City 
She had been Riley’s first assistant. Riley 
became interior display manager for Lord 
& Taylor, of the same city. 

Top winners in the National Crochet 
Week display contest were Charles F. Hart, 
Kresge’s Department Store, Newark, and 
Russell Roe, Fandel’s, St. Cloud, Minn 

Robert Findlay, formerly of Gus Mayer 
Company, New Orleans, became display di 
rector of Maison Blanche Company, of the 
same city. Gerald Dunston, who had been 
first assistant at Foley Brothers, Houston, 
joined Gus Mayer Company as display head 

John T. Jackson resigned as display man- 
ager for the Erlanger Dry Goods Com 
pany, Canton, Ohio, in order to accept a 
position with Old King Cole company of 
the same city. 

Peter Katzenmiller, Goldwater's, Phoenix, 
won $00 in War Bonds in a Father's Day 
display contest sponsored by Shulton, Inc. 

John Moss, of New York City, joined 
Marshall Field & Co., Chicago, in charge 
of interior display and signs 

In the absence of V. F. McCollum, who 
had been recalled for military duty, May- 


nard Hicks was appointed display director | 


pro tem for Davison-Paxon Company, 
Atlanta. 

Tom Kenna, Famous-Barr Company, was 
reelected president of the St. Louis Display 
Guild 

A. L. Thompson succeeded Harvey Flynn 
as display director of The Emporium, St. 
Paul. He had been with The Dayton Com- 
pany, Minneapolis. 


Lee Kuhn To Join 
Los Angeles Firm 

Peter De Luca, president of P. L. De Luca 
Co., Inc., announces the association of Lee 
B. Kuhn as of August 1 as vice-president 
of the P. L. De Luca Company, and general 
manager of the Display Equipment Company 
of California, a division of the parent com- 
pany. 

Kuhn has been in the display and dec 
orating field for the past 20 years, both 
in Southern Californa and in the Fast, and 
recently served as display director in charge 
of store planning for Walker's, in San 
Diego 

The other officers of the company are 
George Krotz, vice-president in charge of 
sales, and Joseph Seidman, secretary and 
treasurer. 


Drake Changes Location 
To Binghamton 

Hills, McLean & Haskins has transferred 
Edwin Drake from the firm’s store at Endi- 
cott, N. Y., to the Binghamton unit, where 
he will head the display department. He 
replaces William Wall 


SUEY, 1952 


MULTIPLY 
your Saécs with 


NEW ACTION 
CHILDREN’S 
MANIKINS 


Three of a series of twenty- 
seven individualized action 
children designed to sell 
MORE clothes. Manly Boys 
ages 4, 6, 8, 10, 12. Viva- 
> cious Girls of the same 
ages. Boys have permanent 
moulded hair. Girls have 
removable hair wigs. All 
hand painted features. 


illustrated 
No. F5605 - 6 yr. Boy $9.50 


No. F4405 - 4 yr. Girl $72.50 
No. F5405 - 4 yr. Boy $450 


F. 0. B. St. Louis, Mo. 
Call or write us today for 


informotion and prices on our 


complete line of children’s No. F5405 — 4 yr. 


moanikins. 


No. F5605 —6 yr. No. F4405 — 4 y’- 


HECHT FIXTURE CO. 


315 W. QUINCY CHICAGO, ILLINOIS 











Brand New! “Shell Leatherette’ 50” wide 


250 Yd. Rolls 25 Ft. Rolls 


o 


#) 
$5 


(VF 


{ 


‘ff 


Ideal for Flooring, Showcases, Platforms, Backgrounds. Also available in Pearlesque finishes. Complete 
range of Fall and Xmas colors available for immediate delivery at your local jobber, or write direct to: 


“The House of Service” 
bidg.) 


ST. LOUIS Century Bidgz., 313 $ 


9th Street 


LOS ANGELES: {113 S. Los Angeles 


Street 


NEW YORK: 130 West 46th Street 
CHICAGO: 115 S. Wabash (Wurlitzer 
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new MAGIC BOX riasner 


Yours for FREE 10-DAY Trial 


1,001 Flashers in One 


Instantly Variable Speed — 

Instantly Variable Sequence 

@ Up to 9 Lights as a Chaser (1 light at a time) 
@ Up to 8 Lights as a Speller (built-up action) 

@ Simply dial number you wish to control 

@ Simply plug in and get flasher action you want 
@ Famous Gale Dorothea precision construction 


Fully guaranteed—$150 F.O.B. N.Y.C. 
With Harness, $170 


Sent without obligation for FREE TRIAL if 
request is on your company letterhead. 


GALE DOROTHEA MECHANISMS 


Modern Mechanisms for Displays 
81-01 Broadway Elmhurst, L. 1., N. Y. 














Ln / 
@ CHANGEABLE PINBAK 
@ SANBAK — GLUE ON 


@ CHANGEABLE TRAKK 


MITTEN 
DISPLAY LETTERS 
2 West 46th St., New York 


or Redlands, California 
Dept. D7 








Contest Report 


ELECTED as the best entry received 
during the month of June in DISPLAY 


WORLD’s International Display Con- 


| test is the window pictured above, by Vir- 
| ginia 
| Toronto It 


McCorkell, Birks & 
deft, 
of hard to display 


Henry Sons, 


shows a imaginative 
merchandise, 
gold medal 
best display 


handling 
and has been awarded the 
month for the 
received during that time 
Winners of gold 
thus far in addition to the 
Meissner, Ohrbach’s, Los 
Guy Malloy, 
Dallas, February; Norman Jopson, Wallis 
& Co., London, March; Herman Schlipp 
Westdeutsch Kaufhof, Cologne, Ger 
April, and Charles A. Merrill, S 
Sons Company, Washington, D. ¢ 


presente d each 


medal awards 


above are: Bill 


monthly 
Angeles, January; 


Neiman-Marcus y Company, 


hacke, 
many 
Kann 

This is the third 
Display Contest sponsored by 
WORLD. It will 
1952, at time 
different merchandise and 
classifications will be 


international 
DISPLAY 


through De 


annual 


continue 
cember 15, which 


the 98 


entries in 
service 
judged In each 
classification three medals will be awarded 
first 
and bronze for third 


will also carry a certain number of points; 


gold for place, silver for second, 


Each of these awards 


us a first prize winner will receive three 
points, third one. The 
number of 


second two, and 


individual with the largest 
gold 


runner-up 


points will also receive a handsome 


plaque, suitably 
} 


iil « 


inscribed; the 
awarded a silver, and 


bror 


plaque ot 


ize will go to the person in third 


restrictions as to the num 
any person may submit, and 
is 1 subscriber to 
to participate 


solely to 


necessary to be a 
Ty] 


ISPLAY WORLD in order 
the contest. It is 


better 


conducted 


neourage still 


display, and to give 


some tangible recognition to 


for the good job they do 


displaymen 


Entry is made by means of a black and 
white photograph — unmounted 
8 by 10 inches in 
ones will be accepted. 
should have the following 
the back: Name of the 
company, address, and number of the clas- 
sification in which the 
No photographs can_ be 


preferably 
although smaller 
Each photograph 
information on 


size, 


displayman, his 


display is to be 
entered returned, 
and all entries become the property of DIS 
PLAY WORLD to be used as seen fit. 
Entries may be 


submitted at any time so 


long midnight of 


December 15, but only those received during 


as they are received by 
gold 
This monthly 
award, incidentally, does not count 
the final results of the contest. 

In the 1951 contest the gold plaque was 
won by Harold McLarin, The Bon Marche, 
Seattle; the plaque went to Tom 
Comerford, Lit Brothers, Philadelphia, and 
the bronze plaque to Clement Kieffer, The 
Kleinhans Buffalo 


a given month will be judged for the 
medal award of that month. 
toward 


silver 


Company, 


Display Equipment 
Listed In Catalogue 


Result Displays, Inc., 


350 West 3lst street, 
has just 
plastic 


New 


page 


York City 1, released a 20- 


catalogue featuring trays, fix 


tures, forms of various types, garment racks 


and hangers, and display lighting equip 


ment. Copies will be sent on request 


Display Factor's Wife 
Dies Suddenly 

Mrs. Harold 
president of 


pany, New 
May 23 


Jones, wife of Harold Jones, 
Republic Ribbon & 
York City, died 


Bow Com 


sudde nly on 


DISPLAY WORLD 








DRAMATIC DISPLAY 


sie (autma on. | ATTENTION DISPLAY DEALERS 


functional displays, such as metal and clear 


plastic, have been made by manufacturers THROUGHOUT UwS. A. 
to give them a longer life in the store : 

Each segment of the display industry AND CANADA 
through close contact with retailers and 
their display experts, plus continuous re \ ; We are large preservers of Transparent 
search into better and improved techniques, Ocak and would be very glad to submit 
is contributing more to display to improve a samples with prices. Various colors: Two 
its quality and reduce its cost than ever 3 ABs Tone Red and Yellow, Brown Tone, Green 
before Every store, to get the most sales , Tone and Pastel Colors. 
available, needs functional displays and 
props to emphasize seasons, holidays, to , Natural and dyed Sea Oats. Natural 
establish dramatic effects and to create thé and dyed Fox Tails. Flower Buds for 
most favorable impression in the presen , : decorating wreaths, etc. Dyed in nice, 
tation of the merchandise. It is only up to J , bright colors. 
us to convince retail management that we 
have the material to do the job and that . 
a real evaluation of what can be accom- . P A 
plished with the promotional dollar in rela- FLORID 
tion to all media should be given more : 
consideration in their planning. This plan- LEAF AND FERN CO. 
ning should be based on facts and proven 
results and not the super-salesmanship of W. C. & T. S. Rumbley, Owners 
one medium against the other TRANSPARENT OAK SANFORD, FLORIDA 

While display manufacturers can, and 
undoubtedly will, continue to conduct sur- 
veys and provide facts and figures for 
management to study, those closest to 
management are the display managers them- 


selves, both in the chains and independent 


stores. 














There are many companies in the United 


States with an unbiased sales promotional 
manager who allocates his expenditures 
to the media that will produce the most 
sales, let the chips fall where they may, : ++ + for that smart, 


but unfortunately they are in the minority : = modern look at 


Those in the display end of retailing must 4 modest cost! 
conduct tests and personal studies, keeping ~~ - E 

Think what you can do with a Striated 
surface on famous Upson Panels. Com- 
plements almost any modern motif 
Stimulates fresh and original designs. 
For information, mail the coupon! 


acurate records, to show management what 
they are accomplishing. They must have at 
their finger tips all known facts, as a re 
sult of actual experience and surveys, that 





can be discussed when budgets are set up. 


2 Lancair ad ahd tlie aside tani as ati 


They must constantly be in touch with all 
those in their organization interested in 
creating more sales. They must point out 
to each department head places where dis- 
plays can be improved, or new displays Se . = 

instituted in the interior of the stores, and is ———A THE UPSON COMPANY, 8207 Upson Point, Lockport, N. V. 
they must have a definite knowledge of what } ne, 
| 
| 


Send me detailed information on Upson Striated Board J 
Easy-Curve Board [J Cut Out Letters [ 


is needed from a display standpoint to in ioe  UPSON EASY-CURVE BOARD 1 


crease their sales at these various points makes columns and curves of 
almost any size and radius 


Name 


: Name of Firm 
of-purchase and a reasonable amortized cost 


for the display. They should evaluate theit UPSON CUT OUT ALPHABET LETTERS 
budget in terms of both window and in in 8", 54°, and 3° sizes. 
terior and allocate that budget to the two 

locations where it will definitely create 

the most sales, with the understanding that 


o less than 50 per of the budget and | HI-STYLED MANNEQUIN WIGS —_ 
n € than ) per cent of the budget an o potk wins RUSTIC DISPLAYS POLES 


even up to 75 per cent should be allocated 


to interiors where the last battle in the e THEATRICAL WIGS SLABS — BRANCHES — BARK 
sales campaign is fought. By all means, Specialists in rencwing ond rcstyling your old 

; ; — Fast 2. “Write for inf ton ¢ CE b C BIRCH 
let us prove to management that a superior aids bal aad Dental A errs renee DAR T ° 


display selling job in a buyer's market ESTELLE BOBICK MANNEQUIN WIG CO. 


. 964 213% S*., TErminal 2-1822, San Pedro, Calif 
can not be done with fewer dramatized RUS sc “PARKCRAFT" 
displays and less manpower 
° ° USE THE 
Functionst (eptay OPPORTUNITY EXCHANGE FURNITURE 


In New Location For any WANT AD purpose: 
Functional Display, Inc., has moved to POSITION WANTED POSITION VACANT COMPANY, Inc. 

larger quarters at 1370 Blondell avenue USED DISPLAY EQUIPMENT FOR SALE 

N ‘8 y s Cit : ; : $4.00 Per Column Inch— CASH WITH ORDER Phones: 9-6479 or 9-6103, Williamstown, N. J. 
cy oO Vv ) 


Street 
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Add Sparkle to Your Displays 
with Economical SPRAHL TE 


Whenever you need a feeling of snowy crispness in) your 
displays, choose Sparkl-Tex for backgrounds, backdrops and 
floorings. For August Fur Sale, Christmas and winter displays. 
Sparkl-Tex combines a freshly-fallen snow effect with eye-arresting 
glitter to set off your displays to best advantage. Economical 
in price, Sparkl-Tex is fireproofed for your protection. 

Shiny aluminum flakes in silver or silver-red-green combination 
are sprinkled on fireproofed cotton wadding — then baked on by a 
special process. Sparkl-Tex has body for easy handling and 
accurate cutting. Its depth allows it to fall in soft, snow-blown 
contours. 

Sparkl-Tex is available in rolls 36 in. wide and either 12 or 
18 yards long. Write today for a swatch sample and price list. 
Sparkl-Tex is manufactured by Union Wadding Company. 


Distributed by 


Garrison-Wagner Company 


2018 Washington Avenue St. Louis 3, Missouri 








FLASHERS ==> 


® Since 1900 


“orce Attention, Increase Advertising Value 


REEESERS “> 


055 RIVER ROAD RIVER GROVE, ILL. 











AUTOMATIC WOOD TURNINGS | | DEK A DHESE 


Dowels and Balls in Stock “The cement that grips before it sets” 
H. ARNOLD WOOD TURNING CO. THE DECKER CORPORATION 
363 Union Avenue, Brooklyn 11, N. Y. P. O. Box 1605 


STagg 2-5693 . Wilmington, Delaware 














PLEASE MENTION DISPLAY WORLD e WHEN WRITING ADVERTISERS e 


NADI News 


By JOHN F. BOWMAN, JR. 
Managing Director, National Association 
Of Display Industries 


N Business: Reports from all par 
(C Jiicipens (exhibitors) at the Display 

Market Week were good. No com- 
plaints were heard about lack of interest, 
and there were uniform reports of good 
orders written. The few exceptions cov- 
ered complete store set-ups, special pro 
motions, etc. 

On Attendance: Better than expected 
from all types of buyers. All lines were 
covered by display personnel. Any sales 
missed or held in abeyance resulted from 
inferior presentations or lack of adaption 
to individual promotions. Total registration 
hit over 2,000. Lines that did not sell 
should be re-examined and improved 

NADI Meetings: Short and sweet. The 
board of directors approved a continuation 
of the smaller stores clinics in coopera- 
tion with state and regional universities 
following the pattern set up at the Univer 
sity of Illinois. Also they approved a re 
search program derived trom projects COV 
ering all retailing fields. The president 
was empowered to act on the latter project 
according to the recommendations of a 
special committee 

The annual meeting of the members of 
the NADI approved the action of the board 
of directors. In addition, dates for the 
1953) Market Week in Chicago were ap 
proved, covering June 27 through July 1, 
at the Conrad Hilton hotel, Chicago. 

Gleanings: There is a fistful of appli 
cants for membership in the NADI as a 
result of this Market Week just passed 
Scrutiny of these applications will be more 
intense than ever. Membership in the 
association has held at an even level for 
more than two years. Budgeted funds have 
been supported by the present members 
without reservation. Entry into the organ 
ization will be harder and harder for new 
applicants 

Any applicant of merit will be accepted 
In questionable cases, where insufficient in- 
formation is available, delay or rejection 
can be expected. 

Also, from the office of the NADI a 
stricter policy concerning non-participatirg 
members will be requested from the board 
of directors. Support of Market Weeks 
should be the concern of every member 
whether products are shown or not. 

General: [Let me (the writer) know 
what you think of these Market Weeks 
Plenty of comments have come into the 
office; few had any concrete suggestions. 
If you have any real suggestions, please 
put them on paper. You will get an 
answer. 

New Members: Stotler Sales Promotion 
of Ontario, Calif., and Wingmaster Com- 
pany of New York City. Both showed at 
the June Market Week. 

Resume: This is a place to kick around 
controversial items. We'll welcome your 
comments. 
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MORE LIGHT kS 
AT LESS COST 


Now Prove These Facts to 
Yourself at Our Expense 

Confident that once you iest 
Miroflectors in your own store, 
you will be completely sold on 
their many advantages, we are 
offering you one dozen No. 10M 
Miroflectors in Silver. six 150 
Watt, Clear and six 150 Watt, 
Frosted short neck lamps on a 
trial basis. For super spots, use 
Miroflectors with clear lamps; 
for super floods, use them with 


| frosted lamps. 


Test the Miroflectors for 30 


| days. Use them in displays adja- 


cent to ones using the R-40 re- 


| flector type lamps. Compare the 


amount and the whiteness of the 
light. If you are still skeptical, 


| take light meter readings of the 
| individual 150 Watt reflector-type 


lamp and the 150 Watt house- 
hold lamp in the Miroflector at 


| any given distance. Compare the 
| readings. Here is proof beyond 


question that Miroflectors pro- 
duce twice the light on the mer- 


| chandise that reflector-type lamps 
| do. If you are not completely 


| satisfied at the end of 30 days, | 


return the merchandise and your 


| account’ will be completely 
| eredited. 


| No. 10M Miroflectors. 


JULY, 


Silver. Each $3.00 
No. A-23 Short neck lamps. 
150 Watt. Clear or frosted. Ea. 20¢ 


1252 


il Reflector 
| Fa No. 10M 
\ PRICE 
E $3300 cacy 
: ¥ | 
MIROFLECTOR 


Display Lighting 
ou Brighter— More 
g Ordinary Bulbs! 


ordinary bulb C—» 


e replacement! (=> 


@ Mirofiector Cuts Costs, Saves You Money. Every time a 
reflector-type lamp burns out, you discard an expensive, built-in 
reflector. With Miroflector, you use low-cost household lamps, re- 
placeable for 20 cents. Cooler burning incandescent lamps last 
longer, use 1/3 less electrical current, yet give more light. 

e@ Mirofiector Needs No Special Installation. Fits Open, Bullet 


and Hi-Hat Sockets. Simply place an ordinary household lamp into 
the Miroflector and screw into socket. Nothing to change or replace. 


@ Mirofiector Uses Low-Cost Household Lamps. For a super 
spotlight, use a Miroflector with a clear bulb; for a super floodlight, 
use it with a frosted bulb. 


@ Mirofiector Gives High-Intensity White Light. Magnesium-im- 
pregnated Miroflector gives high-intensity white light in place of 
yellowish light produced by R-40 reflector-type lamp. Gives even, 
natural flood and spotlights. Displays merchandise in brilliant, true- 
to-life colors and textures. 


@ Miroflector Itself Is Permanent. Miroflector’s patented pre- 
oxidized finish is guaranteed by the manufacturer to give high 
reflectance for five years indoor or three years outdoor. 


e Mirofilector Tested and Approved by Electrical Testing 
Laboratories. Over 10,000 installations in leading stores all over 
the country. 


For Complete Information, Write for Broadside No. 27-D Today 


Garrison-Wagner Co. 


2018 Washington Ave. St. Louis 3, Mo. 
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Clem Bradley sage “My stoff and | , | FADS AND FANCIES 


mend Hansen Tackers for 

yeni collie and adaptability..." | [Continued from page 27] 
Disploy, Director 1 | the floor and in the black only for a win- 
dow valance. Decorative effects were 
achieved by tree branches of black and white 
sprayed with a filmy plastic substance. The 
copy, “Opposites Attract,” was printed as 
brows above flirtatious eyes on a white, 
over-sized head form; the words “Black 
and White” formed the mouth, and a neck- 
lace spelled out the location of the mer- 
chandise in the store. The head was mounted 
on al by 1-inch upright painted black and 
encircled by a climbing vine of white foliage, 
spattered with black. 


Corson, Pirie, Scott & Co.,"Chicogo 


4 


DISPLAYMAN'’S 
TOOL 


Fashions in women and children’s bathing 

togs were combined in a stretch of five 

a a ee , = mI pe j windows at Goldblatt Brothers. A central 

Tackers used for in- 4 : ; 5 . display unit was constructed of fish netting 

rr gee Sor res oy me oi ; swagged over bamboo poles through which 

Street windows + g 2 metallic fish swam. So as not to overcast 

MODERN Displaymenlike £5) “ge 2 ~ ty Ae the merchandise, a mound of pulverized 

Oe aaa vee *s age a : f plastic over a burlap foundation was kept 

a aay ’ : j eas . 5 well in the backgroound and allowed to 

poranetianapnoer ann spread over the floor to imply a beach 

speedy operation, Hansen is pre- 

prin he atl gag thon . ea ea amber lighting to dramatize the series. 

ers — shelf, floor and wali cov- For those shoppers who endeavor to ob- 

pris scored accor , aff = tain a cool and serene look in hot weather, 

Self-contained —- loaded, ready : Boghosse designed a promotion of black 

eee er propia ltr RES : *, sheers to assist that feeling. A cool effect 

Take-up Jaw for quick, easy = was obtained by a simple white fibre panel 

ee ho , ‘ ae co. set 12 inches from the window wall. Bright 

materials! HANSEN M ° lighting back of the transparent panel 

sie teat A. L. brought out in high relief trunk lines of 

black and silver foliage as a background 

decoration. This display is not pictured, 

nor are the other displays described in 
the remainder of this article. 


More A promotion of “Dogpatch Denims,” ex- 
clusive at Goldblatt’s, was timed with pub- 
Unbrea kable licity that appeared in consumer magazines 
and a leading Chicago newspaper. The two 
Rubber Products | windows that comprised the showing were 
developed by J. Boghosse around the popular 


GIANT HAND $4 5-00 comic strip “Li'l Abner” by Al Capp, from 
wide 


22" high—7'2" which the sportswear derives its name. The 

. mix-and-match theme was a tie-in with the 
~7rom | long-awaited marriage of “Daisy Mae” and 
3 “Li'l Abner,” leading character of the 

the ‘ _ strip. The wedding scene from the artist’s 
actual drawing was enlarged and reproduced 


? 4 ’ ; on atmospheric blue seamless paper and 
a ; used as a background poster. Even the 


scene. J. Boghosse, display manager, used 


rae 
aco 40 
enswooo AVE cule 

41 RAV 
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ever-present pair of “schmoos” were drawn 
Full-round form 17" high, s5 95 of ’ by one of the store’s display artists on the 


29" BUST paper panel to stress the washable feature 
of Daisy Mae Dogpatch Denims. Interior 
displays around the same theme created 
display originals ; added anterest. Followers of a comme 

strip were quick to associate the mix-and- 
. . ‘ match denims with the famous couple, even 
312 east 3rd street @ los angeles 13 though the items in the line are identified 
only by a patch of the comics on the pockets. 
DISTRIBUTORS INQUIRIES INVITED Taking timely advantage of such good pub- 
All prices f.0.b. Los Angeles . licity produced customer response far be- 
vond that which would have come trom a 
routine showing. 

USE THE \ display that called the attention of 
OPPORTUNITY EXCHANGE men who are interested in science pointed 
out that the men’s suiting displayed is a 
new scientific fabric that is cool and seldom 








Fo- any WANT AD purpose: 
POSITION WANTED POSITION VACANT needs pressing. The manufacturer contends 
USED DISPLAY EQUIPMENT FOR SALE that the fabric was born in a test tube and 
$4.00 Per Column Inch— CASH WITH ORDER to instill that thought Jim Murray, display 
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director exploited the fabric story by ex- 


hibiting test tubes on a low riser against 

Four windows 
sold all of the 
special merchandise, which is exclusive in 


Maurice L. Rothschild’s, within 


a background of the suiting 
reserved for the display 
Chicago at 
a few days. 


Red Wing Products 
Appoints Eilbott 


Fred Eilbott has been named advertising 


manager of Red Wing Products, Bellerose, | 
catalogues, | 


N. Y., in charge 
direct mail pieces, newspaper, and magazine 
advertisements. In addition he will head the 
firm’s art department and act as liaison man 
between Red Wing Products and its adver- 
tising agency. 


of designing 


Red Wing has planned an intensive ad- 
vertising campaign for the coming 


and through 1953 to promote its well known 


season 


line of plastic display equipment and store 
supplies from coast to coast 

Prior to joining the Red Wing. staff, 
Eilbott had been art director of the Bernard 
Weiner Advertising Agency, and previously 
advertising manager of a frozen foods con- 
cern. During World War II he served 
in the armed forces and gained great recog- 
nition as staff artist on army newspapers. In 
making the announcement of Eilbott’s ap- 
pointment, Herb Coon, president, stated, 
“We are both fortunate and happy to have 
a man of Mr. Eilbott’s experience and 
ability join the Red Wing team.” 


More Religious Themes 

Seen For Christmas 

made by the Sales 
Division, National Retail Dry Goods As- 
sociation, indicates that still more Christ- 
mas displays with a religious theme can be 
Increased 


A survey 


expected for the coming season. 
emphasis on this type of window was noted 
last year, with an excellent response on the 
part of the public. One store using such 
a theme received nearly 2,500 complimentary 
letters according to the 
report, which adds that replies indicate that 
this year 42 per cent of the will 
feature both and entertainment 
Christmas windows, 25 per cent of the stores 
entertainment dis- 


from customers, 
stores 
religious 
queried will use only 
plays, and 33 per cent were undecided. 
“Art Of Window Display" 
1s Released 

“The Art of Window 
title of a new book published by The Studio 
Publications, Ine., New York City, at $5. 
The author is Lester Gaba, and 
fashion show consultant, who writes breezily 


Display” is the 


display 


and interestingly of his subject. 

hundred forty-two pages in length, 
the book is illustrated with examples of the 
work of well known displaymen. 
Unfortunately, clarity and detail suffer in 
the illustrations because the book is printed 
by off-set lithography; furthermore, 
of the illustrations are too small to be of 
practical value. 


One 


many 


many 


While the book seems primarily designed 


for the beginner, it does not contain much 
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Promotion | 


Poodle -Cut 
Bustle Hair-Do 
All Latest 
Coiffures 


All Petal Top wigs are designed 
with rubber or buckram founda- 
tion and adjustable steel band to 
insure permanent fit. Guaranteed 
workmanship, backed by years of 
experience. Efficient service. Send 
for descriptive circular. 

Several good territories 
Write for details. 


Jobbers: 
still open. 


97 SIXTH AVE. 


ELASTIC PETAL TOP WIGS 


(TRADEMARK) 


NU-SHOW DISPLAYS, 


BARCLAY 7-8974 


INC. 


NEW YORK CITY 13 








Company Exhibits. 


2028-32 Washington Ave. 





Announcing 


Reyburn Manufacturing Company as National Distributors of the 


NEW FIBREBOARD DECA-POLE 


to the Display Jobbing Field. 


Steel Deca-Poles are distributed in this field by Garrison-Wagner 
Company, St. Louis, Mo. Look for them in the Garrison-Wagner 


SELF-PAK EXHIBITS — LITHOGRAPHED DISPLAYS — INDIVIDUAL 
DISPLAYS — DECA-POLES (PAT. PENDING) 


PRODUCTS OF 


ADVERTISERS DISPLAYS & EXHIBITS INC. 


Central 3170 


St. Louis 3, Mo. 








material dealing with the mechanics ot 


display. 
One book will be chal 


profession: “A 


statement in the 
lenged by everyone in the 
top display director makes up to $50,000 a 
year.” 


Catalogue Available 
On Power Tools 


A new 52-page catalogue on power tools for 


cutting, shaping, drilling and finishing wood, 


metal, fibre and plastics has just been pub- 
lished by Company, Toledo 
\ copy will be sent free to anyone address- 
request to the firm at 896 Central 
Toledo 6 


Boice-Crane 


ing his 
avenue, 





SNOW PAPER 


New and different with beautiful high-relief 
Originated and exclusively manufactured by us 
wide %Se per yd Free Sample upon request 


BARTH'S DECORATIVE STUDIOS 
1515 No. Chestnut St., 
Mfers 


texture. 


Colorado Springs, Cole. 
artificial Flowers & Decoratives for show window 
¢ interior Display 








WINDOW DISPLAY 
MATERIAL 


BECKER SIGN SUPPLY CO. 
319-321 N. Paca St. Baltimore 1, Md. 





75 





EXPANDED ALUMINUM FOIL 


Versatile metal mesh decorative 

material, in eight bright colors. 

Offers unlimited opportunities for 

he decorator. Flexible, easy to 

fashion, easy to cut. Your jobber 
con supply you. Write for samples of 
R-P Expanded Aluminum Foil and Puf- 
fing Foil, . also samples of R-P un- 
expanded, and non-expansible aluminum 
Foil patterns. . . . Especially adaptable 
for Fall and Christmas displays. 


RESEARCH PRODUCTS 
CORPORATION 


1015 E. WASHINGTON AVENUE 
MADISON 10, WISCONSIN 








: 
i 


covers spheres or globes 
PARAFLEX 


glass mirrors cover any 
surface, no matter what the size or 
shape. Send for an estimate or send 
your original sample. We will cover 
it for a very nominal charge. Samples 
at all times are your exclusive property. 


Write today for information 


PARALLEL MFG. CORP., Dept. F 
34 Beekman Street, N. Y., N. Y. 
CO 7-4332 
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OPPORTUNITY EXCHANGE 
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DISPLAY MARKET WEEK 
HIGHLY SUCCESSFUL 


[Continued from page 43] 


association or its conversion to a national 
group. Doran outlined his proposal for the 
latter, as previously published in detail in 
issue of DISPLAY WORLD, 
stressing the fact that a national 
zation should embrace all who have anything 
to do form. During 

followed there 
voiced to the 


the June 
organi- 


display in any 
that 
opposition 


with 
the general discussion 
was considerable 
making a display association all- 
SDA finally 
an executive committee work 
plan 


idea of 


embracing members present 
voted to have 
Doran to 
ceptable, to eventually 
tion a national body, and to continue 


the SDA until the change is completed 


with make the more ac- 
convert the associa 


into 


In addition to Doran the executive com- 
Ferrell, 
\ ierhe¢ ller, 
member to be 


mittee is composed of Charles 
Lowenstein’s, Memphis, I. T. 
Earl Gasthoff, and another 
\polinsky, who 
an ex officio capacity 

noted at the different 
hotel are given below; as 


named by also serves on 
the committee in 

Principal items 
exhibits in. the 
noted above, many New York City members 
displayed their merchandise only at theit 
showrooms 


Adler 
box displayers, 


Shadow 
floral 


Jones Company, Chicago; 

wreaths, set pieces, 

decoratives 
\llied Display 


Christmas 


York 
wire 
balls; 
wreaths and 
Christmas 


Materials, Inc., New 
ornaments of 
Christmas 


City: Large 
outline, decorated with 
metal garlands, 


finials ; 


base sprays, 


over-size unusual glass 
ornaments 

Fran 
rattan 
expanding 


American Import Company, San 
Novelties in bamboo, baskets, 


nettings, 


cisco 


novelties, straw mats, 


wood veneer paper. 


Amplex Corporation, Brooklyn: Full line 
lighting 
Mig 


covered 


display equipment 
Company, Philadelphia 


Coil” in 


Ankerum 
Metal 


colors; this 1s 


“Form various 


rope-like in appearance, 
with a core of soft tissue and heavy gauge 
wire, and comes in lengths of from 10 to 100 
vards 


Aphrodite New York City: 
Mannequin refinishing, featuring well styled 


Displays, 


wigs and 75 different types of facial make-up 
Philadelphia 
displayers and 
“Flex-O” 

lass and containing 20 plastic 

\rtificial Plant 
Ohio. Modernistic 


\rrow Display Associates, 


Unusual functional Cases, 


including the case of wood and 
trays. 


Falls, 


wreaths, in- 


Company, Chagrin 
Christmas 
cluding one done solely in various shades of 
green: fine cloth flowers, sprays, flower 
garlands 
Artistic 


wire 


Elizabeth, N. J.: Cir- 
trimmed in holly; 
flocked wire brush Christmas units; 


Displays, 
cular displayer 
heavily 
giant pine branches 

Associated 
round 


Brooklyn:  Full- 
Santa sets with slogan 
drum majorettes 


Displays, 
reindeer ; 
signs; papier mache elves; 
in half-round 

Austen Display, Inc., 
Novelties in metal ; 
mobiles; plastic snowflakes; 
up of back-to-school 


New York City 


covered 
made 


base sequin 
mobile 


symbols 


William L. 
York City: 


Baer Company, Inc., New 
Wire outline stars; base metal 
novelties; wire screens with Christmas or- 
naments; “nail-headed” snowflakes of styro- 
foam; floral pieces and artificial fruits. 

C. Barrango & Co., San Francisco: Men's 
either finish ; 
small boy figures in pugnacious poses, with 
freckles and cowlicks; 14 new models in 
men's figures; stout man mannequins in 
sizes from 42 to 48; tall man’s figure, and 
one for the short type. 

Bonafide Display & Decorative Company, 
New York City: Flocked Christmas trees; 
base metal sun-bursts, 
novelties. 
Botanical Decorative 


figures in marble or stone 


streamers, finials, 
sprays; 
Supply Company, 
Base metal Christmas trees, gar- 
bells made of 
ornaments; styrofoam angels, Santas, and 
jacks-in-the-box. 

Bulkley, Dunton & Co., 
Display 


Chicago: 


lands, sprays; Christmas 


New York City: 
woodgrains, backgrounds ; 
Santa head; 


papers, 
hearts; paper 
metallic papers 
Brunn & Bertheim, New York City 
metal Christmas 
English lanterns; half-round reproductions 


lace sc ulpture 
sase 
mesh; ornaments; old 
of famous guns; bamboo screens 

Butler New York Paper 
New York City: 107-inch display papers 
in various patterns, including a new jewel- 
cloth finish and one of cork 

Capital Brook- 
lyn: Tinsel cloth, and tinsel papers in de- 


Corporation, 


Merchandising Company, 


signs and solids; new flooring papers and 
background materials. 
Castle Showcase Company, Ashland, Ky.: 
Showcases, self-service merchandisers, wall 
shelving 
Harry C Pittsburgh : 


Novelties in wire, including panels, screens, 


Cohen Company, 
benches, chairs, cornucopias, and sleighs 
Display Materials 


papers, 


Columbia Company, 


columns, decora- 


patterns. 


Brooklyn: Tinsel 


tive papers in solids and 
Cook & Meier, 
decoratives; set 
with mirror centers; large 
holly Christmas tree in pastel green, cov- 
ered with pink Christmas balls. 
Coy, Disbrow & Co., New 
“No-Seam” papers; wallboard 
foils; leatherettes. 


Floral 


trees 


Inc., Chicago: 


pieces; Christmas 


wire bird cages; 


York 


tubes ; 


City: 
base 
metals ; 
Jersey City, N. 
bells; Christ- 
styrofoam 


Creative Displays, Inc., 


J Floral 


mas displayers;: 


garlands, 
metallic flowers ; 


sprays, 


reindeer. 
Plastics An- 
line of plastic and metal dis- 


Crystalline Company, Los 
geles: Full 
play fixtures 
3rook- 
lyn: Base metal garlands, fringe streamers; 
outdoor ornaments. 

Doerr & Portsmouth, Ohio: 
Triptych screen of wood in church window 
with merchan- 


Decorative Novelty Company, Inc., 


Christmas 


Associates, 


design, cutaway 
wooden shadow-boxes with wire front 
Christmas trees; 


spaces tor 
dise; 
and glass shelving; wire 
set pieces. 

Embassy Mannequin Mig. Company, New 
York City: 
a full size and age 


Women and children’s figures in 
range; display forms 

Kansas 
Christmas 


Everetts-Soper Inc., 


City 


Company, 


Base metal floral sprays, 


Dl Se? LAY: Weeks. 





trees, garlands; Christmas tree of holly; 
floral decoratives; set pieces. 

Favrex Designs, Hackensack, N. J. 
Plastic - covered branches; wire - framed 
panels holding medieval figures done in col- 
ored plastic to resemble stained glass win 
dows; plastic stars and Christmas trees 
covered with over-size sequins kept in con- 
stant motion 

Fawnfield Decorations, Georgetown, 
Conn.: Krinkly oak garlands; flocked 
decoratives; set pieces. 

Formo Displays Company, Burbank, 
Calif., and General Display Studios, Los 
Angeles: Christmas characters in round 
and half-round mache; three-tier Christ 
mas tree with three shadow-box display 
spaces; imitation brick fireplace, full size; 
miniature merry-go-round 

Frankel Associates, Inc., New York City 
All types of display fabrics 

Gardner Displays Company, Pittsburgh 
Animated figures, including a clown which 
tumbles about in seemingly impossible 
poses while seated on a stool; Mr. and 
Mrs. Santa Claus, the former at the tele 
phone and Mrs. Claus operating a switch 
board; bowing snowmen 

Garrison-Wagner Company, St. Louis 
“Zem” Ribbon Frames; displayers; “Decz 
Poles” in colors; ‘“Peg-Board” fixtures; 
decoratives; Christmas display materials; 
ornaments; mache figures; set pieces; out 
door Christmas decorations 

General Display Corporation, Cincinnati: 
Large holly spray with an enormous Christ- 
mas rose instead of the usual poinsettia; 
tree trimmed in lollipops and other can 
dies; sprays, garlands, floral decoratives;: 
gigantic poinsettia plants. 

Earl W. Gasthoff Company, Danville, IIL; 
Swinging Christmas bells: cellophane trees; 
large candle units ‘made of parchment or 
mesh and lighted from within; styrofoam 
Santa juggling gift boxes; pipe organ witl 
pipes made of stiffened lace 

Greco Creations, Chicago: Winged elves 
giant baby shoes of mache; clown plaques; 
animals and Santa in lace finish 

Henry Hanger and Display Fixture Cor 
poration of America, New York City; 
Hangers, garment racks, forms. 

Korrect-Way Displays, St. Louis: Man 
nequins, garment racks, wood and metal 
displayers, showcases, display stands, dis 
play forms 

Kalmo Textiles, Inc., New York City 
Metallic and jewel-cloth; Christmas panels; 
base metal garlands and bows; fluorescent 
satin. 

S. Liebmann Studio, New York City: 
Flexible torso, adjustable on swivel and 
with flexible waist; head forms with ad 
justable heads 

Lustra-Cite Industries, Inc., New York 
City: Plastic, metal and wood fixtures 

\. Lutz, New York City: Rattan novel- 
ties such as sleighs, Christmas trees, dis 
players, etc 

Maharam Fabric Corporation, New York 
City: Decorative papers and fabrics; im- 
ported metallic tubular rope; Christmas 
decorations; miniature Santa and reindeer 
done in glass and lighted from within 

Madisonia Mannikins, New York City: 
Mannequin refinishing, and mannequin 
rental 


JULY, 1932 


SYNCHRONOUS 


MOTOR 


MOST POWERFUL 
SYNCHRONOUS MOTOR 
FOR ITS SIZE 


FEATURES 


48 in. oz. starting torque at | RPM. 


40 in. oz. synchronous torque at | RPM. 


Voltages up to 550 (without resistors or acces 


sories.} 


Frequencies 25 to 60 cycles. 


Interchangeable coils for different voltages. 


Exposed coil for greater heat radiation 


Rigid metal gear case. 


“ Available in reversible type motor 


AGEN MANUFACTURING / 


COMPANY 


iL is 











Two of a series of twenty-seven 
individualized Action Children 
designed to sel] MORE clothes. 
Manly boys ages 4, 6, 8, 10, 12. 
Vivacious girls of the same ages. 
Boys have permanent molded 
hair. Girls have removable hair 
wigs. All hand painted features. 





Also available: babies, 
toddlers and teen age 


figures. 


No. F5606A—6 Yr 


Write for 
literature. 


No. F5606A—6 yr. boy $5, Y.50 
No. F4606A-6 yr. girt $7 7-30 


F.0.8. ST. LOUIS, MO. 
Call or write us today for information 
and prices on our complete line of 
children’s manikins 


ART R. COHEN COMPANY 


810 PENN AVENUE PITTSBURGH, PENNSYLVANIA 











AUTUMN OAK 


Cedar Slabs — Poles — Cork — 
Cattails — Italian Wheat — Ruscus 
— Sand — Fall & Christmas Papier 
Mache — Wood Flakes — Chips — 
Kubes — Tinsel — Diamond Dust — 
Mica 
Leading stores from coast to coast buy the 
KEW BEE KUT line Manufacturers and cre- 
Always something new. Ask your job- 








ators * * *, 

ber to show you our line or write direct if 

necessary 
Lencnccccccscncnnencsncnnnnenenncnoncasenscsoner, 
' National Sawdust Co., Inc. (Display Div.) : 
' 65 N. 6th St., Brooklyn 0, Ts Ve : 

‘ 

$ Please send me your new FREE CATALOGUE. + 
H Name ‘ 
; 
' Address : 
‘ H 
: City & State ' 
H 
$ Attention of ' 
+ OW. ' 
: * 








letter co. 


tne conrpoRratTes 


 Maubatn 


151 WEST 18th STREET, NEW YORK 11, N. Y. 











Indoor Advertising of America 


A DIVISION OF W. L. STENSGAARD AND ASSOCIATES, INC 
346 N. JUSTINE ST., CHICAGO 7, ILL. 





DISPLAYS OF ALL TYPES AND SIZES 
DEMONSTRATIONS + EXHIBITS 


Let us bid on your next display job 
PHONE OR WRITE..NO OBLIGATION 











CHROME METAL 
MOLDINGS and FRAMES 


for every disp.ay and 
decorative need 
199 popular designs — durable, 
non-tarnishing. 
Write for style folder. 
Jobber inquiries invited. 


IRVING BERLIN & CO. 
719 Eighth Avenue @ New York 19, N. Y. 








USE THE 
Opportunity Exchange 
For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
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Messmore & Damon, New York 
\nimated, full size murror-covered 
Santas, 


City 
polar 
deer, tiger, seal, leopard, 
etc.; animated settings and characters for 
‘Time for Beany,” CBS TV 


this firm has the display rights 


bears, 


show tor which 


Metal Goods ( orporation, St Louis : 
Base metal Christmas trees, garlands, etc 
“Spiralock” base metal fringe in 10-foot 
lengths; base metal chains 

Mileo Mannequins, New York City: 
Twelve new junior and misses figures with 
dramatic styling, smart hair-does and art 
make up 


The Morgan Company, Chicago: Demon 
stration of the “Line-O-Scribe” 


ing machine and related equipment 


card-writ 


Mutual Display Mig. Company, Cleve 
land: Giant canes; tubes with toy soldiers 
and drum themes; papier mache castle 
displayer in sizes as desired; perforated 
hardboard Christmas tree. 

Natural Creations, Inc., New York City 
Holly Christmas tree; white flocked tree 
loaded with red roses; giant post spray 


of holly, krinkly 
volving Christmas tree of krinkly oak. 

New Style Studio, New York City 
Millinery heads, forms, and figures in 
papier mache. 

Oltmanns Company, Omaha All-white 
Santa; foil-covered outline stars, stationary 
or revolving; decoratives; set pieces ; many- 
pointed star, with each point in a different 
metallic material; brush Christmas 
tree in various sizes and colors; base metal 


oak and pine cones; re 


wire 


roping. 

Park Lane Fabrics Company, Inc., New 
York City: Decorative fabrics and papers, 
including Christmas wreaths of 
metallic different 
base metal 


foils; 
pine cones in 
streamers. 

Plastic Fabricators, New 
Plastic fixtures, displayers, and 
forms of plastic; plastic units with detacha- 
for cosmetics or accessories, used 


colors ; 


York City: 
garment 


ble legs 

either suspended or in the normal way. 
Leo Prager, Inc.. New York City: All 

types of plastic fixtures 

York City: 


spiral striped tubes, 134 inches 


R-Tex Company, New Paper 


decoratives ; 


by 714 feet in length, decorated in com- 
binations of foils, jewel-cloth, etc 

Radiant Glass Fibers Company, Inc. 
New York City: Plastic snow-flakes; glass 
fibre spotlight or lamp housings in various 
colors; chandelier prisms; bead strings; 
“Twinkle Lites.” 

Reyburn Mfg. Company, Inc., Royers 
ford, Pa.: Holiday panels; repeat patterns 


in corrugated; columns; fall scenes; murals ; 


printed corrugated borders and awnings 
Company, Chicago 


Reynolds Printasign 


Demonstration of the “Printasign” card 
writing machine. 
Gustave Rubner, Inc., New York City: 


Tinsel designs on paper and cloth; mother- 


of-pearl paper and cloth; all-over flocked 
surfaces for fall and Christmas displays. 

Schack’s, Inc., Chicago: Flocked wire 
Christmas trees; black and white brush 
bristle trees; brush bristle sprays in blue, 
maroon, black, chartreuse, etc.; wooden 


screens with silk panels. 
Shoe Form Company, Inc., Auburn, N. Y.: 
Shoe and hosiery display forms and fixtures 


Scheuer Creations, Inc., New York City: 
Giant plastic bird cage displayer, 6 feet 6 
inches high, with the cage dimensions 18 by 
26 by 25 inches high; plastic bust forms; 
full line of other plastic or metal fixtures; 
plastic tables and chairs. 

Sherman Paper Products Corporation, 
Newton Upper Falls, Mass.: Display papers, 
pedestals and columns of 
scenic panels. 
Machine Company, 
Demonstration of the “Showcard 
card-writing equipment. 

Silvestri Art Mfg. Company, 
“The Porcelain Doll's Christmas” 
showing the doll shoveling snow, knocking 
on a door, hanging stockings, writing a let- 
ter to Santa; silk clad Santa bowing and 
giant swinging Christmas bell 


borders, valances; 
corrugated ; 

Showcard Chicago: 
Machine” 


Chicago: 
scenes 


waving cap; 


which holds a full size mannequin; wire 
Christmas figures; giant three-dimensional 
Currier & Ives scenes. 

Walter E. Spaeth Displays, Corona, N. 


Y.: Winter sprite of twigs, flocked white; 
krinkly oak, flocked or with metallic finish; 
snowman made of snow balls 


Standard Cellulose & Novelty Company, 


Richmond Hill, N. Y.: Base metal fringe, 
Christmas trees; jewel-cloth; Santa head 
plaques. 

L. Stensgaard & Associates, Inc., 


Chicago: “Space Cadet Headquarters” topped 
by a 20-foot rocket — this is a walk-through 
attraction in which the visitor presses levers 
illuminate action scenes of the first 
landing on the moon, a rocket gun, and 
other settings and equipment of space 
travel; giant Christmas trees of white stif- 
fened lace; Christmas angels of sculptured 


which 


stiffened lace; animated figures and ani- 
mals; religious display settings. 
Dave Starkman, Los Angeles: Mache 


elves, Humpty Dumpty; revolving tree dis- 
player; miniature Santa and reindeer set; 
animated elves wrapping or juggling gifts. 

Stotler Sales Promotions, Ontario, Calif. : 
Small diameter, with 
four plastic horses on a plywood base; 30 
also available with six horses. 


New York City: 


carrousel, 6 feet in 


inches high; 


Swivelier Company, Inc., 


Portable display lighting units, spotlights, 
“Swivelier” socket; color clips and lenses. 

Timely Service, Inc., Brooklyn: Large 
woman's head of mache, crowned with a 


coiffure done in the shape of a ship, a la 
Louis XIV’s period; wire and fabric sleigh; 


wire displayers; mache circus animals; 
Christmas figures. 

Ben Walters, Inc., New York City; 
Demonstrations of methods of using 
“Celastic” 

Frederic Weinberg, Philadelphia: Dogs 
of all breeds in mache and in a variety 
of finishes 

Wing-Master Company, Brooklyn: “Book- 


type” displayer for wallpapers, fabrics, ete. ; 
300 samples can be displayed in 5% feet of 
space. 

Zaria Displays, New York City: Prince 
and princess and mache castles in various 
tree made of flocked branches from 
which white bells hang; tree-woman of 
flocked krinkly oak, lighted with star lights ; 
wire and krinkly oak swan; wire Christmas 
tree which holds live birds. 


sizes ; 


WORLD 


BS Po AY 
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od ‘MOST WONDERFUL : ' sh 


S_DISPLAY LIGHT ei 


a ‘/ 


i 
AY 


TWINKLING ST f STAR LIGHT 


EACH LAMP FLASHES ON AND OF SETS 


No. N. T. $.—Just plug in di 
No. T. §.—Twinkling star lights sets, wired in parallel with STAR LIGHT SETS ’ rect to your current. If some 
tiniest, clear miniature bulbs installed and complete with : bulbs go out the rest remait® 
ie ormer. Each lamplightsand flashes onand off independ- No. $. L.—Each | ites tole lit. Operates without transi 
rei cs et: . : . lo ae .—Each lamp 118 s indepen - . : 
ently, achieving exquisite pattern of lights in mouon with ? ply P former. Complete with thi 
a soft, gentle and pleasing flashing star effect. Each 20 light Odhere stay fit if 01 shall lamps and about 25 feet & 
‘ - ‘ : : : q Ss. : stay one { ‘ A 
set has 50 feet of wire, available green OF W hite wire. No mt P see tete with transfo an solid green wire. 
° s ° ° . , a ste W é Ss 
searching for burnt-out bulbs since each lamp lights inde- a0 out. Comp : a axes : aa re : 
: . “¢ led ature bs and > et OF - 
pendently. Others stay lit and blink on if one should burn“ a. — ect 20-light $ 95 
a tp wire, available w hite or green wire. t ° 
out or loosen up. AC only. ; ‘ se 
: AC only. 


ently. No searching for burnt- 


No. T.S. 20 light set No. S.L. 20-light set 

No. T.S. 40 light set 

No. 7.5. 60 light set No. S.L. 40-light set 
shane 9 No. S.L. 60-light set 


ni 
. 
my 


White Colors 
$ 2.50 


| $11.50 $16.75 


Big 714 inch 

glittering crystal s 

. ystal snow flakes of 
omg Pierced for hanging. Can be “ee 
or third dimensional effects aie 
desired , as shown, if 
2.50 
gat $25.00 gross 
e for prices on smaller or 
larger snow flakes. 


SPUN PUFF PANELS 


20 inches w 
ide and 8 fe on 
: et long. T 
panels. W » &- wo inch ¥ 
Hai “ hite and same choice of col chick - 
air listed above. olors as Angel : ; ey 
a . me WTS 


Pia 





$4.00 per : )e 
panel Lr) r4 wit ee ART R 
$4.35 per panel . AS ‘bar M he bad alien 


Colors 





COMPANY 
Equioment 














cut it 
— form it 
paint it 


—————__ 


—any way you want 


Are you looking for a versatile dis- 
play material for indoor display 
work? Then Tekwood® is your 
answer! 

You can cut Tekwood to any size 
or shape. You can form it ...even to 
small radii. And you can paint it 
or print, lithograph, emboss it, etc.) 
without pre-finishing of any kind. 


Tekwood is tough, strong, durable. 
It won't shatter, splinter or peel. Yet 
Tekwood is light. Its unique hard- 
wood core and Cylinder Kraft Paper 
“sandwich” construction give it a re- 
markably high strength-weight ratio. 
It's low in cost, too. And on orders 
of 15,000 square feet or more, exact 
color matching is available. Get full 
details. Write today to... 


UNITED STATES PLYWOOD 
CORPORATION 
largest Plywood Organization in the World 


55 West 44th Street 
New York 36, N. Y. 








USE THE 


OPPORTUNITY 
EXCHANGE 








For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 

REPRESENTATIVES WANTED 
e 


$4.00 Per Column Inch— CASH WITH ORDER 











| Videx Corporation 


Receives Award 

Videx Corporation's lithographic process, 
which is an entirely new approach to visual 
cited for “The most 
process for ef- 
The com 


dimension, has been 


outstanding new display 
fectiveness at the point-of-sale.” 
pany was selected for this honor by the 
Point-of-Sale Workshop class at the City 
College Midtown Center, New 
York City. Presentation of the citation 
was made at the Advertising Federation of 
48th annual convention at the 
Astoria hotel 

Elon G 
Federation of 


Business 


America’s 
Waldort 
Whilk 


\dvertising 


sorton, president of the 
America offi 
presentation was made by Jay 
and design 


ciated, the 
Manheim, the class’s instructor 
Display Guild, to 
vice-president of the 


consultant to Roger de 
Montebello, 
and inventor of the 


Phe Videx 


transparency that 


company 
process 
display is a_ lithographic 
shows off the subject 
its texture, body 
dramatic realism that viewers actually reach 


color and with such 
to touch it to see if it is real. This illu 
sion of actual presence is achieved without 
lenticular screen or optical tricks. The basic 


transparency is shot with a special camera 


National Display Institute 
Announces Fall Classes 

Ihe National Display Institute, 617 Chest- 
nut street, Philadelphia, has announced that 
emester will commence on Septem- 
painting 


1] 
its tall 


ber &. Classes in display, sign 


and silk screen printing are being formed 


now and applications will be accepted 
With this forth 


Institute 


summer 
National 
| begin its fifth vear 
The pl 
makes known that a choice of four or five 
different 


throughout the 
Display 


coming class, 


icement bureau at the school 


positions in display await every 
ualified graduate The placement bureau 


a free service maintained by the school 


and is open to all students 


New Members Welcomed 
To “Old Timers" Group 


Twenty-three employes were welcomed 
into the “Old Timers Club” of W. L. Stens 
gaard & Associates, Chicago, at the group's 
annual dinner this year. Today the club 


las a total of 93 members 


The well known company was organized 
21 years ago by W. L. Stensgaard and 
Findley Williams. The “Old Timers Club” 
was set up eight years ago, with any em- 
ployee of five more employment 
eligible for membership. Many of them 
have been with the firm for 10 or 15 years, 
while Trenk has been with the 
company for 20 years. 

\t the dinner this year, Stens- 
aard announced that the plan 
for the Old Timers would be doubled with 
This in- 


years or 


Florence 


W. L. 


insurance 


no additional cost to employes. 
cludes life, health and accident benefits for 
both the employee and his immediate fami- 
ly. There are other benefits for the club 
additional week of 


members, such as an 


vacation with pay 


Staff Changes Made 
By Gasthoff 

Jack White has resigned his position as 
sales representative with Earl W. Gasthoff 
Company, Danville, Ill; he had covered 
Oklahoma, Kansas, Arizona, New 
Arkansas Howard Fricke, 
traveling the north central 
will handle most of White's territory, 


Texas, 
Mexico and 
who has been 
states, 
continuing to serve the St 
well Fricke has been a designer and sales- 


Louis trade as 


man in the display field for the past 15 years 
and is well known in the South and South- 
west. 

Jack Rovee will serve Houston, Galveston, 
Beaumont Harold 
Kansas and 


Corpus Christi, and 
Felgenhauetr will 
Missouri. 

Gasthoff has employed Bill Miller, form- 
erly a salesman for his father who owns and 
The Display Supply Company, 
Illinois, Wis- 
Kentucky, 


cover 


operates 
Indianapolis. He will cover 


consin, part of Indiana, and 


making his home in Wisconsin 
Prizes To Be Increased 
In ''Letter Week" Contest 

The Paper Stationery & Tablet Manufac 
turers Association, annual 
display contest in connection with National 
Writing Week, announces that the 
awards for the 1952 contest will 


sponsor ot the 


Letter 
total 
amount to $1,000; in past years the figure 
has been $660. Full details of the contest 
will be revealed later; the event will be 
held October 12-18 


DISPLAY. WO R-2-0 





POPAI Appoints 

Two Committees 
Walter J. Ash, of 

graphing Corporation, 


Consolidated Litho- 
New York City, has 
been named chairman of the executive com- 
mittee of the Point-of-Purchase Advertis- 
ing Institute for the coming year, it is 
announced by W. L of W. L 
Stensgaard & POPAI 
president 

Other members of 
committee for the 


M. Cowee, W. I 


Stensgaard, 
Associates, Chicago, 
POPAT's 
coming year are 
Stensgaard & Associates; 
Harry Fenster, I. Fenster & Sons; Paul 
Godell, Arvey Corporation; King Gould, 
executive director of POPAL; W. M. Harris, 
Harris Hughes, 
Kindred, Palmer, 
Palmer Associates W I 
Chester Thomson, 
pany, and Herbert 
Howard M 
L. Stensgaard & 
appointed chairman of the 
educational committee of the 
Others on the 
Bristol, Bristol 
M Harris, William 
Associates; W Parlin 
Foods Corporation; W. E 
& Johnson; Arthur L 
Electric Company; Lester J 
S. Printing & 
Frederick Wertz, 


and J. S. Yarrow, 


executive 
Howard 


Associates; George | 
MacLean & Co.; John M 
Stensgaard ; 
Einson-Freeman Com 
Zipprodt, Zipprodt, Inc 
Cowee, vice-president of W 
Associates, has been 
research and 
Institute 
Frederick 
William 

Harris 


General 


committee are 
Myers Company; 
Melish 
Lillard, 
Sawyer, 
calle, 
Scott, The | 
Lithographing Company; 
Window Advertising, Inc., 
setts & Betts Corporation 


Johnson 
General 


Giant Display Planned 
For Homefurnishings Show 

A novel method of displaying new drapery 
National 
Hometurnishings Show, September 18-28, in 
Grand Central Palace, New York City. To 
be called the “Fabricade,” the will 
dramatically present new 


fabrics has been planned for the 


display 
fabrics from many 
concerns. 

The display, which in the 
aisle of the third floor of the 
extend than 200 
From the top of the 
full lengths of 
down to give the viewer the 
pattern. A_ well-known 
range the 
erating in the “IT 


is to be center 


show, will 
feet for both 
display to the 
fabrics 


sides. 
floor 
will cascade 
full effect of the 
consultant 


more 
new 


will ar 
displays of manufacturers coop 
*abricade.” 


Ream Heads Display 
For i. J. Fox 

I. J. Fox, New 
Walter as display 
Renwick 


York City, has 


director, 


appointed 
Ream replacing 
who resigned a few weeks 


firm 


Taylor 
ago after 15 years with the 


Detroit Club Plans 

Annual Picnic 

picnic of the Detroit 
Club will be held during the 
evening of July 23 at Detroit 
Recreation park 


The annual Display 
afternoon and 


Edison 


Wall Joins Nachman's, 
Of Newport News 
Nachman’s, Newport News, Va., has ap- 
pointed William Wall as display 
for the store. He had 
McLean & Haskins, Binghamton, 


manager 
with Hills, 
N. Y 


been 
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35 WEST 36th STREET 





MULTI-FIT WIG COMPANY, Ine. 


POODLE 


with a pedigree 


One of the newest additions to 
an ancestry of quality Multi-Fit 
Wigs. 


ute fashion 


Each with up-to-the-min- 
stvling that is so 
important for your displays . . . 
plus every feature you've come 
demand in 


to appreciate and 


Multi-Fit Wigs. 


e@ No Measuring, No Guessing 


e Fits ANY Mannequin to 
Perfection 


e@ Unconditionally Guaranteed 


NEW YORK “'6@;"Ne ¥% 








Hager Returns To Display 
After Military Duty 
Stephen r 


Engineers, | S 


Hager, captain in the Combat 
Army Reserve, has re 


\lbert A 


San 


Gabbs, and 
Diego, after 
army The last 


joined his partner, 
staff at Jay 
a year and a half 
eight months of his Korea 

After getting accustomed to the addition 
of a new fixture enlarged shipping 
department, new lighting 
and other 


Displays, 
with the 
service was in 
balcony, 
office, improved 
arrangements, changes, he is be 


ginning to feel at home again in the busi 
which he and Gabbs 


from the 


ness organized upon 


their separation army some seven 
years ago 
Frank Senter: Resigns 
At New York Lace Store 
Frank Senior, for many 
director at New York 
tucket, R. L, has left his 
through the South 
plans for the 
Fort 
window display manager 


years display 


Store, Paw 
position there to 
He has stated 


future. Replac 


Lace 


travel 
no definite 
named 
I an 


Grasso has been 
and Howard 
interior 


the Peerless 


ing Senior, 
in charge of display 
was formerly 
Pawtucket 


caster will be 


Grasso with 


Company, 


Device Aids Selection 
Of Store Front 

\ new, Front Selector” 
Kawneer store 


Niles, Mich 


to cus- 


two-color “Store 


depicting many types of 
fronts has been designed by the 
firm for use by dealers as an aid 
tomers. 

Produced by the Kawneer advertising and 
design departments as the perfect intro 
duction to retailers interested in remodeling, 
front 
time and 
sketches, 
from 45 


it acquaints merchants with store 


construction, 
trouble by 


salesmen 
eliminating intricate 
merchant a 


Saves 


and gives the choice 


different renderings 





THENEW “FT UOURNA” 


Battery-Moved Display Turntable 
No Wiring, No Winding, No Fire Hazards 


The “TURNA” runs 
Batteries day and night, 
WEEKS, with a well-centered load of 6.5 ibs. 7'/2 
diameter Entirely Metal made $8.75 Each 
Color: GOLD Postage prepaid 
Quantity discounts. Agents wanted 


Hertvy Co., Inc. 


Rego-Park 74 
New York, N. Y. 
Tel.: ILlinois 7-8094 





on two ordinary Flashlight 
uninterrupted, for 5 to 8 














“BACK TO SCHOOL" Display Units, Pens, 
Pencils, Slates, Schoolhouses for “‘Back to School” Displays 
Fall Oak Leaf Sprays 
Fancy Papers, Foils and Borders 
See your local jobber or write to us 


THE MULDNER COMPANY, INC. 


397 Bridge Street Brooklyn |, N. Y. 








CAN WE HELP YOU? 


We have ideas and props for 
every display use. 
REINERMANN FIXTURE COMPANY 
343-345 W. 4th Street, Cincinnati 2, Ohio 














EXQUISITE SMALL FLOWERS 
For Show Case and Interior Trims 
Produce display effects impossible with regular 
ines of display flowers. Unsurpassed beauty. 
Tremendous Varieties in Stock 


MILTON S. AHRENS, INC. 
Importers — Mfgs. — Export 


ers 
56 W. 4th STREET NEW YORK 18, N. Y. 








BASE-METAL PUFFING FOIL 
AND FOIL PAPERS 


50 Ft. and 100 Ft. rolls. Also in Reams 
for immediate delivery 


R. A. OHLHORST 


454 BROOME STREET, NEW YORK CITY 13 
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Salesman Wanted 


cover Middle Atlantic to 
id-West States carrying our 
exclusively or any other 
i-conflicting line. Qualified 
will be given active ac 
muunts. Excellent commission 
arrangements 


Park Lane Fabrics 
Co., Inc. 


45 E. 30th Street 
New York 16, N. Y. 








SALESMEN WANTED 


Full Time or Sideline 

Well Established Non-Conflicting Line 

Exceptionally High Immediate Earnings 
Nationally 


Seeking 


known manufacturer sales. 


additional 


expanding 
representatives all territories. 
Dynamic well established line. 


WRITE NOW! 
Address BOX 7BC 


Care of DISPLAY WORLD 











Assistant Display Manager Wanted 

Experienced in Ladies’ anc 
Chiidren’s Wear trims a 
Write, stating past experiences 
and salary expected to 

MR. ROBERT SCHULTZ 
SCHULTZ & CO. 
Terre Haute, Indiana 


necessity 








FOR SALE 
Due To Health 


ESTABLISHED DISPLAY 
MANUFACTURING and 
JOBBING FIRM 


in Southern California. 


Specializing in wood and 
papier mache props 


Address Box 7AB 


Care DISPLAY WORLD 


oe a 
In Original Shipping Cases 

Has Santa in sleigh with 8 animated reindeer on roof. Shows 
upper bedrooms and 2 first floor rooms with 11 child’s figures 
.. . all animated in Christmas home activities. Overall dimen- 
sions 88” high, 78%” long, 36” deep. Stopped traffic. 

A Steal at $250 . . . Photo on request. 
Also 3 only animated Foam Plastic animated figures... a * 
Clown, a 7 Elephant and a 7 Pig ... perfect for windows or 
ledges. 

All 3 for $125 . 


MILLER’S - 


Photo on request. 


Scottsdale, Penna. 


WANTED 


Jobbers To Sell Plastic 
Scatter Chips 


Fireproof 


in 11 beautiful colors 


SAMPLES AND PRICES 
ON REQUEST 


Roseway Display 
715 Broadway 
Brooklyn 6, N. Y. 
EV. 8- 2340 








Position Wanted—Thoroughly ex- 
perienced display manager Good 
references. Presently employed, but 
desires greater responsibilities. 
Experience includes designing and 
producing creative displays for 
windows and interiors, Interview 
Address BOX 7EF 
Care DISPLAY WORLD 














Display and Advertising Man 
r} Chicag city 


Subu 


of DISPLAY WORLD 


WE NEED A FEW ADDITIONAL SALESMEN 


interested in an outstanding line of 
We are a company 49 years in 
salesmen 


(Not Jobbers) who are 
flowers and novel display units 
the display trade and can offer established display 
with the finest products, the best prices and percentages available 
li your recommendations are acceptable and your territory is now 
open, we will furnish complete sales kit, samples, 3-dimensional 
If you are interested in this great opportunity 


Address BOX 7GH 


Care of DISPLAY WORLD 


slides, ete 








CLOSE-OUT 
FALL AND XMAS 
DISPLAY MATERIALS 
AND PAPERS 
at half the actual cost 


Samples and prices on request 


Roseway Display 
715 Broadway 
Brooklyn 6, N. Y. 
EV. 8 - 2340 


FOR SALE! 
MECHANICAL CHRISTMAS DISPLAY 
A Crowd Stopper by Graycraft Studios 


“Twas The Night Before Xmas”—Santa standing next to tot’s 
bed, tot sleeping, dog sitting up coaxing, cat on hassock slapping 
at mouse. Rudolph the reindeer looking through window. Unit 
18 ft. long, 5 ft. deep. EXCELLENT condition. Easily assem- 
bled. For further information write display manager— 


THE PARIS COMPANY 


28 East Broadway, Salt Lake City 1, Utah 


3-CANDLE CLUSTER 
XMAS TRIM 
ROSETTE 
PINE FOLIAGE 
BACKGROUND 
$300.00 
for 28 POSTS 


Used—but will still look well 


this year 


Orchard & WilhelmCo. 


416 South 16th Street 
Omaha, Nebraska 

















WANTED~—Designer for Christmas 
Ornaments. Free nee t 
tir Able t lesign from f 
Address BOX 7FG 
Care of DI#PLAY WORLD 








DISPLAY SALESMEN WANTED 
EARN ADDITIONAL INCOME 

nequins, display fixtures, hangers, plastic boxes, etc., 
accounts. Old established Chicago display firm 


Address BOX 6BC, Care of DISPLAY WORLD 








CLOSEOUTS 


of every type of Display 
Materials at substantial 
savings. Tell us your 
needs. 


Marcus Window 
Display Service, Inc. 


104 Lincoln Street 
Dept. DW 4 
Boston 16, Mass. 








Del SPAY 


WORLD 








A 


Display & 
Exhibits, Inc 
Ahrens, Inc Milton S 
Alexander-Tagg 
Arnold Wood 
Arts & Flowers 


Advertiser's 


Industries, Inc 
Turning Co., H 


Displays, Inc 


B 


& Assoc., J. E 
Str dios 
Supply Co 


Barron 
Barth's 
Becker Sign 
Berlin & Co., 
Bliss Display 

Bobick, Estelle 
Brevel Products 
Bulkley, Dunton & Co., 


Butler Mfg. Co., B. B a4 
and Inside Back Cover 


Corp 5( 


Decorative 


Irving 
Corp 


Corp. 
Inc 45 


Butler Paper 
c 


Certain-Teed Products Corp 
Cardboard Co 
Chicago Mfrs 
Circus Supply & Hardware Co 

Cohen Co., Art R. 9, 10, 45, 56, 67, 7 


Display Equipment Co., 


Chicago 


Display Group 


Cohen 
Harry C 


D 


Darling Co., L. A Back Cover 


Decker Corp., The 72 





JULY, 


Plant Cory 


Equipment Ce 


Decorative 
Display 
Display Originals 
Displz Products 
Associates 


Mechanisms, Gale 


Leaf & Fern Ce 


Sno Co 


Florida 


Frostee 


G 
Garrison-Wagner 
1€ 1 
( orporation 


General Display 


H 


Hagen Mfg. Co., The 
Hamberger, Inc., David 

Mfg. Co., A. L. 

& King Perforating 


Hansen 
Harrington 
Co 

Hecht Fixture Co 
Hertvy Co 
Herzberg-Robbins, Inc 


Bronze Powder Co 


Washington Co 


Illinois 
Infropake 


Jones, the Holly Wreath Man 


ADVERTISING INDEX 


1952 


K 
Kehoe Fixture 
Koester 
Korrect 


Display 
School 


Way 


R ¢ 
Red 


averne Originals 


Reynolds 


M 


Madisonia Manikins, Inc 


Maharam 
Manhattan 


Fabric 
Wood 
Corp 
Man, 
Display 


Corp 
Letter Co 
Masonite 
Mechanical 
Mitten’s 
Morgan Co., The 
Muldner Co., The 
Multi-Fit Wig Co 
Mutual Mfg. Co 


Ine 
Letters 


Display 


N 


National Association Display 
Industries 

National 
National Sawdust Co., 
New York 
Group 
Noel Mfg. Cc 
Nu-Show 


Display Institute 
Inc 


Display Mfg 


Displays 


Research 


Sherman Paper 
Shoe 


Parallel Mfg 
S Studios 
Wing 


Reinerman 


Cory 


Products 
Fixture Cc 
Products Corp 
Mfg. Co., The 

Electric Co 
Printasign Co 


Reyburn 


Reynolds 
Rubner, 

Russel's of 
Rustic Furniture Co 


Inc., Gustave 


California 


S 

Products Corp 

Co., Ine 

Showcard Machine Co 

Stensgaard & Assoc., Inc., 
Ww. L 


Form 


Upson Co 
U. S. Plywood Corp 


WwW 


Inc., Ben 
School 
Inc., D. G 


Brush Co 


Walters, 

Whitman 
Williams, 
Wold Air 














AVAILABLE 


COMPETENT EXPERIENCED 
DISPLAY MANAGER 


Iwo years college, ten years exper 
ence in men’s, children’s, house 
hold and fashion display Capable 
of designing, building props, plan 
ning, and handling personnel, and 
also advertising. Desire position 
store in progressive 
Immediate 


Address BOX 7DE 


DISPLAY WORLD 


city, 
interview 


Care ot 


BARGAIN BUY! 
14” EMBOSOGRAPH SIGN MACHINE 
HALF PRICE! 


Complete with platen, 6 fonts of type, 2 


14 decorative pieces 


Large 


For further 


MR. RICHARD PARK 


THE PAUL H. ROSE CORPORATION 


718 W. 21st Street 


Bench Model for making signs up to 14 x 22 
good condition — cost Over $700.00 
$329 CASH 


information 


2 fonts of numerals and 


22 inches - 


write 


Norfolk, Virginia 


AGENTS WANTED 
Sell and Install 
Transparent Fade-Proof 

SHADES 
Protect Merchandise 
In Store Windows 
Large Sales — Big Profits 
Low Cost to You 
Write for territorial preference 


The Fadeproof Shade 


Co. 
220 East 113th Street 
New York 29, New York 


To 








small 


winter 


L. R. DISPLAY 
529 Ravenna Boulevard 
Seattle 5, Washington 














CORRESPONDENCE INSTRUC- 
TIO 


N—In Window Display. In op 
eration for over 40 years with over 
20,000 graduates in nearly eve 
country in the world. Write for 
catalog. THE KOESTER SCHOOL, 
Koester Bidg., 3710-12 N. Cicero 
Ave., Chicago 40, Ill. 


WANTED 


BOX 7-L 
DISPLAY WORLD 


SITION WANTED 
I experience 
wking in N. E 


assistant 


BOX 


7JK 
DISPLAY WORLD 
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* BEWARE OF SUBSTITUTES 


Only the original and genuine 
PEG-BOARD gives you the VARIETY of 
FIXTURES, TYPES and SIZES to make 
your job EASIER... and make it RIGHT! 





MOY 


Y 
/ 
Z 
y 
Z 


SSS 





BSS SY 





GET THE COMPLETE STORY 
Write now to your nearest 
authorized distributor for the 
newest PEG-BOARD price list. 





SAQoas Mh ws 


Over 50 “Custom-Bilt” 
fixtures to fit our 2 sizes of 
perforated sheets. 





Ws 


authorized —DMSnrwWoonconr. —4,n-nansy & sons, me 


12555 Berea Road 71 N.W. 11th Terrace 
distributors 


Cleveland 11, Ohio Miami 14, ree 
a iB B. BUTLER Manufacturing Company, Inc., 3150 Randolph Street 


DISPLAY WORLD 
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24x36” 36x48” 
24x48” 48”x48” 
24x72” 48”x72” 
24x96” 48”x96” 
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single double single double 
panel panel panel panel 








types of highest quality 

ardboard . . Specifications: 

1/8 in 3/16 in. diameter holes on 
1 in. center 


‘4 in 9/32 in. diameter holes on 
1 in. center 


PEG-BOARD OF NEW YORK 
131 E. 64th Street 
New York 21, New York 


Bellwood, Ulinois pec-soard is the exclusive T.M. of the B. B. Butler Mfg. Co., Inc. used to designate its products. 


8 standard sizes —- reduces 
material and labor waste — 
makes installation easier. 


PEG-BOARD OF CALIFORNIA 
4833 Exposition Blvd. 
Los Angeles 16, Calif. 


2 styles of framed panels 
in 8 standard sizes with sup- 
porting legs for free standing 
displays. 


L. E. Display 
Equipment Company Inc. 
23 N. Sixth St. 
Minneapolis 3, Minn. 
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America’s most complete selection 
of design related racks and cos- 
tumers in all price ranges... single 
or double bar, adjustable or rigid, 
slack-skirt racks, children’s racks, 
racks for every type of garment. 
Designed to speed sales through 


easier self-selection. 


Write for FREE CATALOG 
MANUAL number! 280 (just off 
the press) showing our complete 
selection of display racks and 
special merchandisers. 


DISTRIBUTORS IN MOST PRINCIPAL CITIES 


lig Daly 


L.A. DARLING COMPANY, BRONSON, MICHIGAN 


New York 


Chicago Los Angeles 





